[image: image1.jpg]National Infant Immunization Week April 19-26, 2008
Love them. Protect them. Immunize them.

Working together with Vaccination Week in the Americas

Vaccination: an act of love






NIIW Potential Story Ideas
Celebrate or call attention to your state’s immunization record.  Immunization rates for the 50 states and 28 selected urban areas can be found in the National Immunization Survey available at www.cdc.gov/vaccines/stats-surv/imz-coverage.htm.  Provide a local pediatrician or other immunization spokesperson for interviews.

Highlight your local NIIW 2008 activities.  Invite local reporters to any events your organization may be sponsoring in support of NIIW 2008.  Provide an organization representative or other event participant as a spokesperson.  See the NIIW tool kit at www.cdc.gov/vaccines/events/niiw/default.htm for information on planning an event and conducting media outreach.
Use NIIW as a way to promote your year-round vaccination efforts.  Your organization helps promote infant immunizations throughout the year.  Share your past successes and goals for the future with your local health reporter(s).  Include details on where people can go to vaccinate their children or get more information.  Provide an organization representative as a spokesperson.
Respond to vaccine-related coverage.  If you see news coverage about childhood immunizations in your local media and you are not already part of the story, send a response through a letter to the editor or viewer comment about what you agreed with or didn’t agree with in the piece.  Include reference to the specific article or broadcast in your response and provide support for your opinion.

Spotlight immunization leaders in your community.  Work with your local health or lifestyle reporter to write/broadcast a feature story about someone who is making a positive difference locally in improving childhood vaccination rates.  For example, this could be a healthcare provider, immunization coalition member, or public official.  Before approaching the reporter, check to see if the potential spokesperson is willing and available to be interviewed.

Bring attention to the impact of vaccine-preventable diseases.  If you know of a family who has suffered because of a vaccine-preventable disease and is willing to share their story to help others, work with them to reach out to the media.  While the personal account will be compelling, be sure to provide action steps and details for parents on where to get information on childhood immunizations as well.

Look at other angles for promoting childhood immunization.  There is a significant cost-benefit to fully immunizing children before the age of two.  Provide business or financial reporters with information about the money that can be saved both as an individual and as a community when children are vaccinated on time.  Information on the economic value of vaccines can be found at www.archpediatrics.com, Arch Pediatr Adolesc Med. 2005;159:1136-1144.
