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APPENDIX A:  Sample Key Messages

· National Infant Immunization Week (NIIW) is an annual observance to highlight the importance of protecting infants from vaccine-preventable diseases and to celebrate the achievements of immunization programs in promoting healthy communities throughout the United States. This year, NIIW is scheduled to be held April 16-23, 2016. 

· When the NIIW observance was established in 1994, immunization programs were facing significant challenges.  The nation was in the midst of a serious measles outbreak and communities across the U.S. were seeing decreasing immunization rates among children. 

· NIIW provided an opportunity to draw attention to these issues and to focus on solutions.  Communities have continued to use the week each year to raise awareness about the importance of ensuring all children are fully protected from vaccine preventable diseases through immunization.  Today, many immunization programs, partners and communities can celebrate high infant immunization rates.  

· During the last week in April, hundreds of communities across the United States will join those in countries around the world to celebrate the critical role vaccination plays in protecting the health of our children, families, and communities. The United States celebrates NIIW as part of World Immunization Week, (April 24-30, 2016), an initiative of the World Health Organization. 

· The Vaccines for Children (VFC) program provides vaccines to children who are underinsured or whose parents or guardians may not be able to afford them.  The VCF program helps children get their vaccines according to the recommended immunization schedule and has contributed directly to a substantial increase in childhood immunization coverage levels, making a significant contribution to the elimination of disparities in vaccination coverage among young children.
· Vaccines are among the most successful and cost-effective public health tools available for preventing disease and death. They not only help protect vaccinated individuals, but also help protect entire communities by preventing and reducing the spread of infectious diseases.  Among children born during 1994-2013, vaccination will prevent an estimated 322 million illnesses, 21 million hospitalizations, and 732,000 deaths over the course of their lifetimes.

· Immunization is a shared responsibility. Families, healthcare professionals, and public health officials must work together to help protect the entire community. 

· Healthcare professionals remain parents’ most trusted source of information about vaccines for their children. They play a critical role in supporting parents in understanding and choosing vaccinations. 

· Most parents choose the safe, proven protection of vaccines. Giving babies the recommended immunizations by age two is the best way to protect them from 14 serious childhood diseases, like whooping cough and measles. Parents are encouraged to talk to their child’s doctor to ensure that their baby is up-to-date on immunizations. 
· Protecting babies from whooping cough begins before a baby is even born.  All pregnant women are recommended to receive the whooping cough vaccine, or Tdap, during the third trimester of each pregnancy to help protect their baby from whopping cough until he can receive his first whooping cough vaccine at 2 months. Learn more about the CDC’s Born With Protection campaign at www.cdc.gov/pertussis/pregnant. 
· Because of the success of vaccines in preventing disease, parents may not have heard of some of today’s vaccines or the serious diseases they prevent. These diseases can be especially serious for infants and young children. That is why it is important to follow the recommended immunization schedule to protect infants and children by providing immunity early in life, before they are exposed to potentially life-threatening diseases. Vaccine-preventable diseases still circulate in the United States and around the world, so continued vaccination is necessary to protect everyone from potential outbreaks. Even when diseases are rare in the U.S., they can still be commonly transmitted in many parts of the world and brought into the country by unvaccinated individuals, putting unvaccinated people at risk. 
· One example of the seriousness of vaccine-preventable diseases is the increase in measles cases and outbreaks that have been reported in recent years.  The United States experienced a record number of measles cases during 2014, with 667 cases from 27 states. This is the greatest number of cases since measles elimination was documented in the U.S. in 2000. Most of these people got measles in the United States after being exposed to someone who got measles while in another country. So far in 2015, more than 180 people in the U.S. have been reported to have measles. Most of these cases were part of a large outbreak linked to an amusement park in California.  For measles resources and information on vaccination recommendations, including for children traveling internationally, visit www.cdc.gov/measles. 


· Currently, the United States has the safest, most effective vaccine supply in its history. The United States’ long-standing vaccine safety system ensures that vaccines are as safe as possible. As new information and science become available, this system is, and will continue to be, updated and improved. 

· This year, during NIIW, communities across the 50 U.S. states, 8 U.S. Territories, and the District of Columbia celebrate the CDC Childhood Immunization Champions. The CDC Childhood Immunization Champion Award is an annual award given jointly by the CDC Foundation and CDC to recognize individuals who make a significant contribution toward improving public health through their work in childhood immunization. Young children rely on the champions in their lives to keep them safe and healthy. 

· Those champions may be parents who keep a record of their child’s vaccinations and ask at each doctor appointment whether their child is up-to-date on immunizations. 

· Champions may also be doctors, nurses, physician assistants, or the thousands of other healthcare professionals who share up-to-date information about vaccines with parents. 
· Each year, awards are given to individuals to recognize them for the important contributions they have made to public health through their work in childhood immunization.
APPENDIX B

Press Release Template and Sample Press Release

Use the template below to draft your own press release, which should answer, who, what, where, when, why, and how of the event or activity. It also should include a quote from the appropriate person in your organization.  A sample press release from the Maryland Childhood Immunization Partnership also is included below.
	[ON LETTERHEAD]

FOR IMMEDIATE RELEASE 
CONTACT: Name of Contact
Organization of Contact

Phone: (###) ###-####

Fax:    (###) ###-####

_________________________________

[Name of Your Organization] Holds [Type of Event] as Part of National Infant Immunization Week 

[CITY, State]—Today, [Name of Your Organization] is hosting a [Type of Event], which is expected to involve more than [Minimum Number of Expected Participants] from [Name(s) of Area(s)]. Some of the activities planned for today include [Local Activities]. 

[Include Other Pertinent Information Regarding Your Event Here.]
“National Infant Immunization Week provides a valuable opportunity for our community to tell people how important it is for children to be vaccinated,” said [Name and Title of Spokesperson]. "Childhood vaccinations are one of the best ways for parents to protect their children against vaccine-preventable diseases."
For more information about National Infant Immunization Week or childhood vaccinations visit http://www.cdc.gov/vaccines and [Insert Organization website, If Applicable].

###


APPENDIX C

SAMPLE PRESS RELEASE

[LETTERHEAD] 

ATTENTION: 






CONTACT:

HEALTH REPORTER 





Contact’s Name

Date 








Phone Number
FOR IMMEDIATE RELEASE

NAME OF AGENCY JOINS THE MARLYAND CHILDHOOD

IMMUNIZATION PARTNERSHIP IN

OBSERVING NATIONAL INFANT IMMUNIZATION WEEK

Each year, thousands of children become ill from diseases that could have been prevented by basic childhood immunizations. Countless more miss time from day care and school because they are under-immunized or inappropriately immunized.

During the week of April 16-23, 2016, the NAME OF AGENCY will observe National Infant Immunization Week (NIIW), a Centers for Disease Control and Prevention initiative designed to raise awareness about the importance of childhood immunizations. Each year during NIIW, the state’s childhood immunization coalition, the Maryland Childhood Immunization Partnership, leads child health programs across the state in hosting activities to promote vaccinations for children under the age of two.

On DATE AND TIME OF EVENT the NAME OF AGENCY will host a NAME/TYPE OF EVENT in observance of National Infant Immunization Week. PROVIDE DETAILS ABOUT THE EVENT AND LIST TARGET AUDIENCE. ALSO, PUT A QUOTE FROM YOUR HEALTH OFFICER ABOUT THE EVENT HERE.

The EVENT will be held at LOCATION.

THE MEDIA AND ALL INTERESTED HEALTH PROFESSIONALS AND

COMMUNITY MEMBERS ARE ENCOURAGED TO ATTEND. For more information, call CONTACT NAME at CONTACT’S PHONE NUMBER.XXX

APPENDIX D

Public Service Announcement Tip Sheet

Public service announcements (PSAs) offer you the opportunity to promote your infant immunization and NIIW activities and programs to the general public for free through radio and television. 

Motivating Public Service Directors and Producers

Most radio stations have public service directors who decide which PSAs will air. Public service directors are most likely to use PSAs that they believe are of local interest to their communities, and they often favor issues and causes related to health. Because infant immunization is an important issue that affects many families in your community, public service directors will likely find NIIW or childhood vaccination PSAs highly appealing. 

The following tips will help you get your PSAs placed on radio stations.

Know Who Is in Charge

Radio station public service directors may have various titles, including community affairs director, advertising manager, or general manager. Often, the on-air personalities or the producers decide which PSAs will air. Call the station and ask whom you should contact about placing your PSAs.

Write a Letter of Introduction

Send a letter of introduction that includes the following information:

· The importance of infant immunization 

· Your success stories and how they have made an impact on your community

· Your plans for NIIW or childhood vaccination in general

· A call-to-action—ask the radio station to support your activities by running PSAs.

Remember to keep it local. The people in charge of PSA placement want to know how the issue affects their community. 

Meet Face to Face

Schedule meetings with the public service directors at the radio stations where you want your PSAs to air. These meetings put a face on the issue and provide an opportunity for you to educate public service directors about issues related to childhood vaccination.  

It generally takes a few weeks for radio stations to put PSAs on the air, so you should schedule your meetings well in advance of your events or NIIW. Then, ask the radio station to run your PSAs before the event. 

Say “Thank You”

Follow up your visits and meetings with thank-you notes. Acknowledge radio stations once they use the PSAs. Send thank-you notes, and let them know you are delighted that they were able to help raise awareness about the importance of infant immunization.

Use Your Connections

Perhaps you or someone in your program already knows someone in a management position at a radio station. Take advantage of that connection to encourage your contact to use your PSAs.

Only Approach Radio Stations That Use PSAs

Not all radio stations use PSAs. So listen to the radio stations in your community and approach those stations that already air PSAs. 

Reaching Diverse Audiences with PSAs

Media serving diverse communities offer an outstanding opportunity for PSA placement, especially if you offer in-language PSAs. This is because there is often a lower demand for paid advertising among these media.

The key to placement in ethnic and specialized media is to make all communications meet the needs of that outlet’s target audiences.  

If you are focusing on Hispanic radio stations, for example, make sure you provide both Spanish and English versions of the PSAs—there has been a growing trend toward Spanish media using both languages. Be sure any correspondence to the media outlet is in Spanish. Although public service directors at Spanish-language radio stations are likely fluent in both English and Spanish, they will appreciate the sincerity of your pitch if it is in Spanish, and the gesture will increase your opportunity for placement. 

APPENDIX E

Media Advisory Template

Use the template below to create your media advisory. The advisory should answer the “who,” “what,” “where,” “when,” “why,” and “how" of the event or activity. It also should include contact information for your organization. A media advisory should be sent out a week before an event and again the day of the event.  

	[ON LETTERHEAD]

MEDIA ADVISORY FOR IMMEDIATE RELEASE
CONTACT: Name of Contact
Organization of Contact

Phone: (###) ###-####

Fax:    (###) ###-####

[Name of Your Organization] Holds [Type of Event] as Part of National Infant Immunization Week 

[CITY, State]— [Name of Your Department] is hosting a [Type of Event], which is expected to involve more than [Minimum Number of Expected Participants] from [Name(s) of Area(s)]. 
WHO:  
[List any VIPs and other attendees of note who may be of interest to the press.  Include titles whenever possible.]

WHAT:
[Provide additional details about the event (i.e., what activities are scheduled, etc.)]
WHERE:
[Address Of The Event Location]
WHEN:
[Date And Time Of The Event]
WHY:
National Infant Immunization Week provides a valuable opportunity for our community to remind people how important it is for children to be vaccinated.  Getting vaccinated is the single best way for children to be protected from vaccine-preventable diseases.
CONTACT:
[Name, Phone Number(s), Fax and Email Address Of Contact] 

For more information about National Infant Immunization Week or childhood vaccinations visit www.cdc.gov/vaccines and [Insert Organization website, If Applicable].

###


APPENDIX F

Media List Template

	First
	Last
	Title
	Outlet
	Email
	Phone
	Address
	Notes

	Susie
	Smith
	Health Columnist
	Local Times Gazette
	ss@ltg.xyz
	(123) 456-7890
	123 Place

Your Town, State, 12345
	Publishes column every Wednesday. Interested in children’s health.

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	


APPENDIX G

Speechwriting Tip Sheet

If you are conducting National Infant Immunization Week activities, there is a good chance that someone from your organization will deliver your messages through a short speech or presentation. A detailed outline can provide the framework for an organized and compelling speech. The outline should include the topic, purpose, and audience, as well as three main ideas that support the topic and purpose. 

Below is a general speech outline that you might be able to adapt to suit the special needs of your audience.

I. Introduction—Tell them what you’re going to tell them.  This should take 1 to 3 minutes.

A. Grab your audience’s attention

B. State your topic and purpose

C. Preview your speech

II. Body—Tell them.  Illustrate the points that support your theme.  This should take 8 to 15 minutes.

A. State first main idea

B. State second main idea

C. State third main idea

III. Conclusion—Tell them what you told them.  This should take 1 to 2 minutes.

A. Restate your main ideas

B. Add a memorable conclusion

After your first draft of the presentation, go back and revise, reword and rearrange your ideas, as necessary.  Refer back to your outline to make sure that items are parallel and logical. Make sure you have sufficient support for each of the statements you have included.

Do’s and Don’ts of Speechwriting

Do:

· Find out everything you can about the group you are speaking to, the venue and the event.

· Ask how much time you have to give your speech.

· Confirm audio visual equipment—laptop, LCD projector, etc.

· Prepare an outline of your speech before you start to write it.

· Practice your speech with someone before the event.

· Give facts and figures with references to back them up.

· Have a clear objective in giving the speech (what you want the audience to know and do).

· Concentrate on your message(s).

· Visualize yourself giving the speech.
Don’t:

· Use humor unless you are positive about what the reaction will be.

· Assume the audience knows all of the background information about your topic.

· Use jargon or confusing phrases.

· Rely too much on visual aids to tell your message.

· Use the same speech for every venue.

APPENDIX H

Public Speaking Tip Sheet

The best speakers are those who believe in what they are saying and whose sincerity and dedication to their topic are apparent. 

Before you choose your speakers, consider your audience. What messenger will they best respond to?  No matter whom you choose, the speaker needs to convey expertise, experience, interest, and commitment to the importance of infant immunization.  

These tips can help you prepare your spokespeople to present a confident and compelling speech.

Content. Share information about yourself up front and your experiences with childhood vaccination initiatives.  

Eye Contact. The only way you will know if your audience is getting the message is through eye contact. Look for eyes and heads nodding with you.

Facial Expressions.  Your facial expressions can tell the story of how much you care about the issues you are talking about.  Allow your passion for the issue to show.
Gestures. Some of what people retain from speeches is through body language. Gestures reinforce and highlight your story and give you energy in your delivery.

Voice. Try not to speak in a monotone.  Avoid “language helpers” such as “ums,” “ahs,” and “you knows.” 

Pauses/Silence. There are four good times to pause--when you move from one subject to another, when you want the message to sink in, when you want or need to collect your thoughts, and when you receive laughter or applause.

Avoid Distractions. Do not fiddle with your hair, shuffle your feet, sway back and forth, jingle change in your pockets, play with your eyeglasses, or otherwise do something that will take away from what you are saying.

Practice. Practice, practice, practice. If possible, spend time alone just prior to your speech; take some deep breaths and think about your central theme and key messages.

Being Nervous Is Normal. Try and “reframe” your fear into excitement and enthusiasm. Remember that you are the expert and people have come to hear you talk about what you know. 


This document can be found on the CDC website at:
http://www.cdc.gov/vaccines/events/niiw/index.html 
