
How You Can Use this PPT
This slide deck is intended for a general audience.
 You can:  
 Change order of slides
 Remove slides entirely or add your own slides (e.g., state data, etc.)
 Reformat slides using your internal templates
 Post presentation on your organization’s Web site
 Add illustrations or photos that support text IF you hold necessary licenses for 

their use
 You cannot:
 Change or update data on these slides. CDC will update data and make revised 

slides available to you. 
 Change or edit text or graphics on individual slides.  Language in this 

presentation has been cleared for accuracy.
 Extract any of the images to use in other presentations or materials.
 For slide updates, please contact Robin Scala (iet5@cdc.gov). 
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CDC’s National Tobacco Education Campaign  
Tips From Former Smokers



Campaign Goals

 Build public awareness of the immediate health damage caused by
smoking and exposure to secondhand smoke.

 Encourage smokers to quit and make free help available for those
who want to quit, including calling 1-800-QUIT-NOW or visiting
CDC.gov/tips.

 Encourage smokers not to smoke around others and nonsmokers
to protect themselves and their families from exposure to
secondhand smoke.

Presenter
Presentation Notes
The goals of the campaign are to: 
Build public awareness of the immediate health damage caused by smoking and exposure to secondhand smoke 
Encourage smokers to quit and make free help available for those who want to quit, including calling 1-800-QUIT-NOW or visiting CDC.gov/tips 
Encourage smokers not to smoke around others and nonsmokers to protect themselves and their families from exposure to secondhand smoke




http://www.cdc.gov/tips


Target Audiences

 Main Audience
 Smokers ages 18 through 54

 Other Audiences
 Parents, family members, adolescents, 

health care providers, and faith 
communities
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The Tips campaign has multiple target audiences. The main audience is smokers ages 18 through 54. CDC wants to strongly encourage these individuals to quit as early in life as possible so that their bodies can begin to undo some of the damage that their smoking had caused.

The other audiences include parents, family members, adolescents, health care providers, and faith communities.

The Tips From Former Smokers campaign is a general-audience campaign, but CDC also wants to promote health equity and reach particular at-risk populations. This has been accomplished by featuring multiethnic groups and via placement. 






Key Messages

 Smoking causes immediate damage to your body, which can 
lead to long-term health problems.

 For every person who dies because of smoking, at least 30 
people live with a serious smoking-related illness. 

 Now is the time to quit smoking, and if you want help, free 
assistance is available.
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CDC carefully crafted three key messages:
Smoking causes immediate damage to your body, which can lead to long-term health problems. 
For every person who dies because of smoking, at least 30 people live with a serious smoking-related illness.
Now is the time to quit smoking, and if you want help, free assistance is available.

In formative testing, CDC learned that smokers were more concerned about living with smoking-related diseases and disabilities than they were about dying from smoking, and this continues to be the focus of the campaign as of 2016.




 Cancer
(lung, throat, head and neck, 
colorectal)

 Heart disease 
 Stroke
 Asthma
 Diabetes complications 
 Buerger’s disease 
 COPD (chronic obstructive 

pulmonary disease)  

Health Issues Featured in the Tips Ads

Presenter
Presentation Notes
Since its launch in March 2012, CDC’s Tips From Former Smokers campaign has featured compelling stories of former smokers living with smoking-related diseases and disabilities and the toll these conditions have taken on them. The campaign has also featured nonsmokers who have experienced life-threatening episodes as a result of exposure to secondhand smoke.

This slide as well as the next one identify the focus of the Tips ads to date, including the health issues experienced by the various Tips participants—all caused or made worse because of smoking. 






 Gum disease 
 Preterm birth
 HIV 
 Vision loss
 Mental health conditions                                         

(depression and anxiety) 
 Dual use*

Health Issues Featured in the Tips Ads

* Dual use is defined as the current use of both cigarettes and electronic cigarettes.
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CDC plans to continue featuring additional individuals with smoking-related issues. 

It should be noted that the dual use Tips ad focuses on the current use of cigarettes and e-cigarettes. This ad highlights the issue of smokers who use e-cigarettes to cut back, but end up using both products instead. 

All of the ads encourage smokers to quit. Note that free help is available for those who want to quit by calling 1-800-QUIT-NOW or visiting CDC.gov/tips.




2012 Tips Campaign Results: The Lancet

 In its first year, the Tips
campaign motivated 1.64 
million smokers to make a 
quit attempt.

 About 100,000 U.S. smokers 
are expected to stay quit for 
good as a result of the 2012 
campaign.

 More than 6 million 
nonsmokers talked with 
friends and family about 
the dangers of smoking. 
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On September 9, 2013, The Lancet  published an article about the effects of the 2012 Tips campaign, reporting that:

In its first year, the Tips campaign motivated 1.64 million smokers to make a quit attempt. For many smokers, successfully quitting takes several attempts. 
About 100,000 U.S. smokers are expected to stay quit for good as a result of the 2012 campaign. 
More than 6 million nonsmokers talked with friends and family about the dangers of smoking, and an estimated 4.7 million nonsmokers recommended cessation services to their friends and family to help them quit.

More information about the impact and results of the Tips campaign can be found on the Tips Web site. 





Tips Information and Resources

 Visit the Tips Web site CDC.gov/tips for ideas, information, 
and resources. 

 Follow CDCTobaccoFree on social media sites.

 Free help is available for those who want to quit at  1-800-
QUIT-NOW and CDC.gov/tips as well as 1-855-DÉJELO-YA 
and CDC.gov/consejos (Spanish). 

Thank you!
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Many partners have supported the Tips campaign, which has contributed to the overall success of this national campaign. 
The Tips campaign has also helped organizations educate their stakeholders and work toward achieving their public health goals and objectives related to tobacco and chronic disease.
Tips campaign supporters can post and/or link to Tips information and resources on their Web sites, including Tips buttons, banners, ads, videos, fact sheets, and other resources found on the campaign Web site CDC.gov/tips.
Many groups and individuals follow CDCTobaccoFree social media platforms, including Facebook and Twitter, where tobacco prevention and cessation information is shared along with Tips campaign messages. 
Remember that free help is available by calling 1-800-QUIT-NOW or visiting CDC.gov/tips. Spanish speakers can call 1-855-DÉJELO-YA or visit CDC.gov/consejos.
CDC greatly appreciates partner support and hopes that the Tips campaign and its resources can help smokers quit by educating the public about the dangers of smoking and exposure to secondhand smoke. 
THANK YOU!


http://www.cdc.gov/tips
http://www.cdc.gov/tips
http://www.cdc.gov/consejos

	How You Can Use this PPT
	CDC’s National Tobacco Education Campaign  �Tips From Former Smokers����
	Campaign Goals
	Target Audiences
	Key Messages
	Health Issues Featured in the Tips Ads �
	Health Issues Featured in the Tips Ads �
	2012 Tips Campaign Results: The Lancet
	Tips Information and Resources�



