
 

     

     

   

                   
             

                 
                   

 

                   
       

Rosemary Thackeray (rosemary_thackeray@byu.edu) 
CDC Webinar 

Rosemary Thackeray, PhD, MPH 
Professor 
Department of Health Science 
Brigham Young University 

USING SOCIAL MEDIA TO EXPAND 

THE REACH AND EFFECTIVENESS OF 

PUBLIC HEALTH 

SESSION OBJECTIVES 

 1) Describe at least 4 ways that social media has 
been be used to further public health work 

 2) List the 4 factors to consider when deciding 
whether to use social media as part of a public 
health program 

 3) Identify at least 2 ways to apply social media 
to their own TB‐related endeavors 

1 

mailto:rosemary_thackeray@byu.edu


 

           
       

     

Rosemary Thackeray (rosemary_thackeray@byu.edu) 
CDC Webinar 

Speaker My “Ah-ha” 

 “A small child with a new 
hammer discovers that great 
many things need pounding.” 
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WHAT IS IT? 

SOCIAL MEDIA DEFINED 

 “Activities, practices, and behaviors 
among communities of people who 
gather online to share information, 
knowledge, and opinions using 
conversational media. Conversational 
media are web‐based applications that 
make it possible to create and easily 
transmit content in the form of words, 
pictures, videos, and audios.” 

Safko, L., & Brake, D. K. (2009) 
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Devices 

Platforms 
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IT’S ALL ABOUT 
RELATIONSHIPS 

Bob 

Fred 
Deshawna 

Chris 

Carlos Don 

Jamal 

Janice 

IT’S ABOUT  RELATIONSHIPS 

 “It’s  not  about  technology  
and  wanting  to  be  online  
constantly. It’s about 
wanting to belong and be 
connected constantly.” 
Johan Jervoe, Corporate VP, Global Marketing, 
McDonald’s Corp. (iMediaConnection, 10/16/08) 
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IT’S ABOUT  RELATIONSHIPS 

http://www.dmnews.com/ben-jerrys-gives-locals-a-taste-of-cocreation/article/298509/ 

“We've really found that 
when we're working with 
our fans [and] when we're 
asking them to 
participate, we develop 
better relationships with 
them, so it lasts longer 
than any form of 
advertising you see. We 
really try to focus on that 
relationship building.” 
-Mike Hayes, assistant digital 
marketing manager for Ben & Jerry's 

IT’S ABOUT  RELATIONSHIPS 

 “Our business is all about giving gifts and 
reconnecting with the people we love. 
It’s what social networking is all about. It 
seems to me that our brand should be 
able to figure out how to integrate with 
social networking in a way to drive our 
business and deepen our relationship 
with our customers.” 

Lewis Goldman, SVP of Brand Marketing, 1‐800‐
Flowers (Adweek, 4/7/09) 
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OVERHEARD AT YOUTH 
SOCCER SPORTS CAMP… 

Person #1: “Facebook killed Myspace and Twitter is 
killing Facebook” 

Person #2: “And Vine is going to kill Instagram” 

TECHNOLOGY IS CHANGING 

http://business.time.com/2013/03/08/is-facebook-losing-its-cool-some-teens-think-so/#ixzz2WTndegMI 
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TECHNOLOGY IS CHANGING 

is now the world’s fastest-
growing social network. It 
recently reached 50 million 
followers in just 399 days. In 
January 2013, Line’s total 
number of Japanese followers hit 
40 million; and a whopping 60 
percent of Japanese women in 
their 20s and 30s, Line's 
research shows, use the 
platform every day. 

P.O.S.T. 
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P.O.S.T. 

 People‐

 Who are we trying to reach. 
 What social media technologies do they use? For what purposes? 

 Objectives‐

 What are we trying to accomplish? 
 Collect data as part of formative research/ audience insight? 
 Influence individual behavior? 
 Build relationships with customers or partners? 
 Promote our agency and our services? 
 Share public health information and increase awareness? 
 Facilitate relationships between our customers; social support? 

 Strategy‐
 What type of communication are we hoping to achieve? 
 What added value do we provide through social media? 

 In other words, why would they want to follow or be friends with us? 

 Technology‐

 What platforms to use? 
Adapted from Groundswell by Li & Bernoff 

P.O.S.T. 

 People‐

 Who are we trying to reach? 

 What social media technologies do they use? For 

what purposes? 
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http://publichealthmemes.tumblr.com/page/5 
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NOT EVERYBODY FOLLOWS… 

INTERNET ADOPTION 
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Internet adoption, 1995-2013 
% of American adults who use the internet, over time 

http://www.pewinternet.org/Static-Pages/Trend-Data-%28Adults%29/Internet-Adoption.aspx 
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http://www.pewinternet.org/Trend-
Data-%28Adults%29/Whos-
Online.aspx 

http://www.pewinternet.org/Reports/2010/Generations-
2010/Overview.aspx 
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DEVICE OWNERSHIP 
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http://www.pewinternet.org/Trend-Data-%28Adults%29/Device-Ownership.aspx 

CELL PHONES AND SMART 

PHONES 
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Cell Phone and Smartphone Ownership, Over Time 
% of American adults who own a cell phone or smartphone 

Cell phone 
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http://pewinternet.org/~/media//Files/Reports/2013/PIP_SocialMediaUsers.pdf 

HOW PEOPLE USE 

TECHNOLOGIES 

Creators 

Critics 

Collectors 

Joiners 

Spectators 

Inactives 

Source: Li & Bernoff, 2009 
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Source: http://www.forrester.com/Groundswell/profile_tool.html 

Creating and 
Contributing Sharing 

Watching 
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SO WHAT? 

 Need to know who you are trying to reach 

 Understand if and how they are using technology 

http://publichealthmemes.tumblr.com/page/2 

16 

mailto:rosemary_thackeray@byu.edu


 

 

           

               

 

         

         

           

           

Rosemary Thackeray (rosemary_thackeray@byu.edu) 
CDC Webinar 

P.O.S.T. 

Organization 

Community 
BuildingAwareness 

P.O.S.T. 

Objectives‐

 What are we trying to accomplish? 
 Collect data as part of formative research/ audience 

insight? 

 Influence behavior? 

 Build relationships with customers or partners? 

 Promote our agency and our services? 

 Share public health information and increase 

awareness? 

 Facilitate relationships between our customers; social 

support? 
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DATA COLLECTION 
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TRENDS 

 Tweets containing the term “Adderall” 

 November 2011 to May 2012 

 213,633 tweets from 132,099 unique user accounts 

 Tweets peaked during traditional college and university final
exam periods 

 Highest among college and university clusters in the northeast
and south regions of the United States 

 Substances mentioned with Adderall: alcohol (4.8%) and
stimulants (4.7%) 

 Common side effects were sleep deprivation (5.0%) and loss of
appetite (2.6%) 

Hanson, Carl L., et al. "Tweaking and Tweeting: Exploring Twitter for Nonmedical Use of a 
Psychostimulant Drug (Adderall) Among College Students." Journal of medical Internet 
research 15.4 (2013). 

INFLUENCE BEHAVIOR 

19 

mailto:rosemary_thackeray@byu.edu


 Rosemary Thackeray (rosemary_thackeray@byu.edu) 
CDC Webinar 

BUILD RELATIONSHIPS 

10K likes 

Mentor, OH 
Police 
Department 

Photos of 
people in 
the 
community 

173 “shares” 
97 “comments” 
2,933 “likes’ 

Potential 
partner 
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PIANO 

GUYS 

Recognize 
Fans 

Encourage 
Participation 

Ask them to 
do something 
for you 

PIANO GUYS 

Show 
Personality 

Have a contest; get 
them engaged in your 
content 
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SOUTHWEST AIRLINES 

22 
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PROMOTE AGENCY AND 

SERVICES 

INCREASE AWARENESS/SHARE 

INFORMATION 

Need to make 
content worth 
“sharing” and 
“liking” 

23 
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INCREASE AWARENESS/SHARE 

INFORMATION 

http://www.youtube.com/watch?v=A5Id3hD4m6A 

INCREASE AWARENESS/SHARE 

INFORMATION 

http://www.youtube.com/watch?v=3BByqa7bhto 

“Ask…” 
“What don’t to say..” 
“What you do say is…” 

Mayo Clinic- Suicide Prevention 
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IBS SELF-HELP AND 

SUPPORT GROUP 

Share content that 
they needs/want; 
add value 

HIV/AIDS ON-LINE 

SUPPORT GROUP 

 Cleveland, OH; MetroHealth 
Medical Center 

 “Find me on Facebook” 

 “if they are finding each 
other on Facebook, why 
aren’t we there?” 

 Created a “Non‐searchable, 
password‐protected online 
presence for the young‐adult 
support group.” 

 More people on there than 
can attend meetings at the 
facility. 
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HARLEY DAVIDSON 

4 million “likes” 

HARLEY DAVIDSON 

Specific 
audience for this 
post Content they 

value 

Endorsement by followers 
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HARLEY DAVIDSON 

Fewer 
followers– 132K 

Similar content 
being tweeted 

SO WHAT? 

 What is your purpose for using social media? 

 Get followers/friends/fans involved 

 Ask 

 Encourage 

 Recognize people/ fans 

 Make it personable 

 Make content worth sharing 

27 
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P. O . S .T. 

 Strategy‐
 What added value do we provide through social 

media? 
 In other words, why would they want to follow or be 

friends with us? 

 What type of communication are we hoping to 

achieve? 

Image: http://www.imdb.com/title/tt0097351/ 

“If you 
build it, 
they will 

come” 
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W-I-I-F-M? 

What will 
your ________
do for me?

“FOLLOW THE PASSION” 

 “People love what they love. For Sears, this led 
them towards creating a community focused on 
grilling called “Grilling Is Happiness.” On it, 
people can share what they love about grilling, 
when they do it, photos and plenty more. It was 
a perfect example of the secret truth of 
engagement that many brands have uncovered: 
follow the passion. For Sears, this means finding 
communities of people who love certain 
products, and encouraging that conversation by 
finding authentic ways to jump in.” 

http://www.rohitbhargava.com/brands-branding 
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WHY MILLENNIALS FOLLOW 

ON FACEBOOK 

 Causes/topics they were passionate about 

 Liked discounts, special offers 

 Keep updated with relevant info 

 If their friends were members 

 Didn’t like it if page was just like their website 

 Didn’t like too many messages 

Source:McCorkindale, Tina, Marcia W. DiStaso, and Hilary Fussell Sisco. "How 
Millennials are Engaging and Building Relationships with Organizations on 
Facebook." The Journal of Social Media in Society 2.1 (2013). 

 “I was getting like five messages a day
from one organization and it was
bothering me. I actually messaged the
guy back to stop sending me the
messages. I was so annoyed by that.” 

 “I used to get notified when there are
party promotions around the area and it
was a cool aspect that was useful. But
now it is just plain annoying so it is
ignored.” 

Source:McCorkindale, Tina, Marcia W. DiStaso, and Hilary Fussell Sisco. "How Millennials 
are Engaging and Building Relationships with Organizations on Facebook." The Journal of 
Social Media in Society 2.1 (2013). 
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WILL THEY COME IF WE 

BUILD IT? 

 “It is still questionable whether popular social 
media applications like Facebook and Twitter can 
provide added value as an extra channel to 
distribute information about pesticide residues 
and related risks to consumers. Although these 
channels are accessible and free information 
sources, our results show that even among the 
interested consumer segments, Facebook and 
Twitter were not perceived as the most ideal 
information channels.” 

Pieter Rutsaert, Zuzanna Pieniaka, Áine Reganb, Áine McConnonb, Wim Verbekea.  
(2013). Consumer interest in receiving information through social media about the risks of 
pesticide residues. Food Control, 34 (2), 386-392 

LEVELS OF ENGAGEMENT 

Source: BL Neiger, R Thackeray, SA Van Wagenen, CL Hanson, JH West, MD Barnes, MC Fagen 
(2012). Use of Social Media in Health Promotion Purposes, Key Performance Indicators, and 
Evaluation Metrics. Health Promotion Practice 13 (2), 159-164. 
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LOW ENGAGEMENT 

 one‐way messaging from the organization to its 
followers 

 does not ask for a response or for action 

 merely provides information 

 goal = establish a critical mass of followers who 
can later engage with the organization 

MEDIUM ENGAGEMENT 

 marks the beginning of dialogic messaging 

 reflects audience response 

 the organization helps develop meaningful 
conversations 

32 
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HIGH ENGAGEMENT 

 online or off‐line audience member involvement 
with a health promotion program 

 takes action to help the organization achieve its 
goals 

 might involve audience members helping the 
organization identify program priorities 

 advocate for the passage of legislation or policies 

 viral communication promoting an event 
sponsored by the organization (e.g., fun run, 
health fair) 

WHAT TYPE OF ENGAGEMENT 

AND COMMUNICATION DO 

YOU WANT? 
Agency/Organization 

“Customers” 

33 
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BROADCAST- SHARE 

INFORMATION 

BROADCAST- TAKE ACTION 

Take action to support our cause 

The California Center for Public 
Health Advocacy (CCPHA) 
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ASK FOR FEEDBACK 

122K “likes” 

WORD OF MOUTH 

35 
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VIDEOS- GO VIRAL? 

6,895,408 208,103 

6,601 4,558 

VIDEO EXAMPLES 

 One small change (SLVHD) 

 http://www.youtube.com/watch?v=pRn‐K_9vryU 

 Australia 

 http://www.youtube.com/watch?v=931aIoM07E 
o 

 BlendTech 

 http://www.youtube.com/watch?v=qg1ckCkm8YI 

 Healthier in One Generation 

 http://www.youtube.com/watch?v=atfiRB2kcIY 

36 
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INTER-CONNECTED 

CONVERSATIONS 

Problem: “Wanted to improve dialogue with 
end-users and senior management of their 
System i customers” 

https://www-304.ibm.com/partnerworld/wps/servlet/ContentHandler/swg_com_sfw_social_media_success_stories_main 

PHYSICAL ACTIVITY 

 Teen girls physical activity: 
 Phone app allowed them to compare 

step counts with each other 
 Allowed them to send texts to each other 

as encouragement 
 Step history published on web site and 

they reflected on their progress through 
the web journals 

 http://hercules.infotech.monash.edu.au/~saguna/wp‐
content/uploads/references/persuasive%20references/Encouraging%20Physical%20Activity%20in 
%20Teens.pdf 
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S O W  H  AT  ? 

 We have to provide “value” to them 

 Why do they want to be “friends” or “follow” us? 

 What type of communication do you want? 

 This will influence the technology choice 

 Again: 

 Have to make it “sharable” 

 Make it so they want to interact with you 

P. O . S . T. 

 Technology‐

 What platforms to use? 

38 
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SHARING, NETWORKING, 
CONNECTING 

39 
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INSTAGRAM 

INSTAGRAM CAMPAIGN 
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TWITTER CHAT 

“Tweet chats 
are a great way 
to bring 
attention to a 
specific topic or 
hashtag to a 
large audience 
in a short 
amount of 
time.” 

TWITTER CHAT 

41 
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TWITTER CHAT 

BOSTON CHILDREN’S 

HOSPITAL ON FACEBOOK 

42 
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1523 likes 
113 comments 

About the organization 

Asking for feedback 

Building relationships; 
highlighting people 
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About the organization; what they 
are doing that benefits their 
“customers” 

GROUPS ON FB 

44 
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ORGANIZE EVENTS 

http://www.sceg.com/en/news-room/current-news/2013-hurricane-season.htm 

CONNECTING WITH 

CUSTOMERS 
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SHARING VIA VIDEO AND 

PHOTOS 

TB ON TWITTER 
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LOCAL HEALTH ON TWITTER 

CREATING 
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TUMBLR 

http://redpumpproject.tumblr.com/post/48946498700/i 
f-someone-ever-discloses-to-you-that-they-are 

OTTAWA PUBLIC HEALTH ON 

TUMBLR- SERVICES PROVIDED 

http://ottawahealth.tumblr 
.com/post/52710345534/ 
community-connect-
works 
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COLORADO PUBLIC HEALTH 

ON TUMBLR 

TB ON TUMBLR 
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COLLECTING 

CDC ON PINTEREST 
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CDC ON PINTEREST 

ARIZONA DEPT OF HEALTH 

SERVICES PINTEREST 
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JOHNS HOPKINS ON 

PINTEREST 

JOHNS HOPKINS ON 

PINTEREST 
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THE GLOBAL FUND ON 

PINTEREST 

BE PATIENT…IT TAKES TIME 

“…social is a patience game, which for many can be a
bitter pill.” “Return on relationship takes time,” he says. 
“People are being sold on social as a place to generate
leads, but it’s really a place to build loyalty, answer
customer service questions and to build a community.” 
These things take time, he says, and commitment to the
platform, but in his experience they have proven to be the
value that does result in an increase in revenue. How? 
Through trust and loyalty. 

“Any business owner small or large will say that’s the 
win,” Rubin says. “If people trust you they’re going to be 
loyal. If they’re loyal, their average order will be higher,
the frequency of their purchases will be higher and the life
expectancy of them as a customer will be longer.” 

‐‐Ted Rubin, Chief Social Marketing Officer of Collective Bias 

http://www.forbes.com/sites/meghancasserly/2013/04/17/why-small-
businesses-are-losing-on-social-media/ 
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SUMMARY 

 People‐

 Who and what 

Objectives‐

 Why are we doing this? 

 Strategy‐
 WIIFM 

 Communication and engagement 

 Technology‐

 Finally, which platforms to use 

RESOURCES & REFERENCES 

Data 
 Pew Internet and American Life Project 

http://www.pewinternet.org/ 
Books 
 Li, C., & Bernoff, J. (2008). Groundswell. 
Boston: Harvard Business Press. 
 Safko, L., & Brake, D. K. (2009). The Social 
Media Bible. Hoboken, NJ: John Wiley & Sons. 
Stern, J. (2010). Social media metrics. How to 
measure and optimize your marketing 
investment. Hoboken, NJ: John Wiley & Sons. 
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RESOURCES & REFERENCES 

Websites 

 CDC Gateway to Health Communication and 
Social Marketing Practice 
 http://www.cdc.gov/healthmarketing/ehm/ 

 Mashable. 
 http://mashable.com/social‐media/ 

 CDC NPIN Social media for public health webcast 
series (archived recordings and slides) 
 http://www.cdcnpin.org/scripts/features/feature_itk. 

asp 

RESOURCES & REFERENCES 

Journal Articles 

 BL Neiger, R Thackeray, SA Van Wagenen, CL Hanson, 
JH West, MD Barnes, MC Fagen (2012). Use of Social 
Media in Health Promotion Purposes, Key 
Performance Indicators, and Evaluation Metrics. 
Health Promotion Practice 13 (2), 159‐164. 

 Thackeray, R., Neiger, B. L., Koch Smith, A., & Van 
Wagenen, S. (2012). Adoption and use of social 
media among state health departments. BMC Public 
Health, 12, 242. doi:10.1186/1471‐2458‐12‐242 

55 

http://www.cdcnpin.org/scripts/features/feature_itk
http://mashable.com/social-media
http://www.cdc.gov/healthmarketing/ehm
mailto:rosemary_thackeray@byu.edu


 

     

   
     

 
 

Rosemary Thackeray (rosemary_thackeray@byu.edu) 
CDC Webinar 

CONTACT INFORMATION 

Rosemary Thackeray, PhD, MPH 
Professor 
Brigham Young University 
Department of Health Science 
rosemary_thackeray@byu.edu 
801.422.0273 (fax) 
801.422.1704 (phone) 
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	Structure Bookmarks
	constantly. It’s about and be connected constantly.” 




