
Does Social Media Have a Role in 
Federal Statistics? 

Resources 

Needed for 

Successful Social 

Media Campaigns 
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Using Social Media 

 



Social Media Helps Meet Census 
Bureau’s Mission and Goals 
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Resources for  
Successful Social Campaigns 

• Analytics – Set predetermined benchmarks and metrics 
– Currently using free sources (Topsy.com and Tweetreach.com) but investing in social 

media monitoring analytics system 

 

• Rich Media Content & Engaging Visuals 
– Infographics, videos, photos, data visualizations, interactive web-based apps, mobile 

apps – direct posts 

 

• Building a High-Performance Social Media Team (customer service skills) 

 

• Ability to Adopt Latest Tools (if appropriate) to Better Serve Customers 
– Enable your agency to have access to social media platforms at the forefront of the 

industry even if only for monitoring initially  

– Process by which to adapt latest technologies quickly (commenting platform key)  

 

• Engagement Guidelines 
– Remember to engage in the conversation and have a discussion (two-way 

communications) 

– Tweetchats and USTREAM 
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Census Social Media Evolution 
Social Media Campaigns 

• 2010 Census 

– Leveraged experiences and lessons learned 

to create new social media strategy 

 

• 1940 Census Records Release 

• How Do We Know? Campaign 

• Web Transformation 
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Arrow Process 
Why use graphics from PowerPointing.com? 

Social Media Implementation 
Timeline 

You Tube 
January 2009 

Flickr 
December 2009 

Twitter 
MySpace 

January 2010 

Blogs 
October 2009 

Facebook 
February 2010 

2010 Census: Social Media 
Our objectives: 
1) Reach unattached mobiles 
 These highly mobile, single renters, including college students, gather much of their 

information through social media. A traditionally HTC group. 
2)  Reach everyone 

About 80 percent of our Facebook fans are 25 and older  
3) Facilitate a national dialogue 
 Every social media asset we’re using didn’t exist for the 2000 Census. 
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Flooding the Zone with Positive Social Media 

Images from the road posted 

on Facebook 

Road Tour blog posts daily 

updates for 13 vehicles Twitter accounts for each vehicle 

Images viewed thousands of 

times on Flickr 

Interactive map – multimedia content 
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Got the Form 

 

Data Users 

 

Resistant Respondents 

 
Didn’t get the Form 

 

General Questions 

 

Field Staff 

Who Connected 



Twitter and Facebook 

updates posted right after 

ad runs 

 
Multi-Channel Response 
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“  … Great to see multiple social channels take front 

and center in the bureau’s communications plans.” 

 
Results 
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2010 Census First Results: Visuals  
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•Developing useful and interactive tools 

and videos 

•Building anticipation 

 

 

 

YOUTUBE 

 

• Over 11,000 views during two  weeks 

following launch: 12/9/10 – 12/23/10 

 

• Over 500 clicks as YouTube promoted 

video 

• Embedded on sites including: 
nytimes.com 
washingtonpost.com 
npr.org 



80 placements: map embed,  

video embed or links 
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Results: Media Placements  



 Facebook Results 

Apportionment Campaign Launch 

12/16: 91,460 fans 

Increase of <10k fans, now over 

100k Surge in Interactions 

4/16/10: 

deadline to 

return form 

12/21/10: 

apportionment 

event 
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Apportionment event tweets from 

@uscensusbureau retweeted 100+ times 

#2010census hashtag used by media 

and public to report results 

Followers up 

by 33%  from  

12/20 to 12/22 
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 Twitter Results 



Post 2010 Census: Where We Are 

Social Media Accounts: Facebook, Twitter, Flickr, YouTube, Ustream, and Pinterest 
 
 

• Successfully built engagement 
on these sites through 
@uscensusbureau accounts…  

115,000 Followers 26,000 Followers 



Social Media: Where We Are 

Blogs: Director’s Blog, Random Samplings, Global Reach, Research Matters 

Director’s Blog provides outlet 
for Director’s Voice 

Random 
Samplings 
provides 
analysis from 
subject matter 
experts 



New Tools: USTREAM & Tweet Chats 

Tweet Chats 
Encourage 
Interaction 
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“This Day 

in History” 

features 

Connecting 

stories in the 

news back to 

Census 

Generating 

interest/ 

involvement 

before and 

after a data 

release 

Engaging Audiences 
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Once-a-decade opportunity to discuss records release after 72-year protection 
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40 Days to the 1940 Census Records Release 

Washington Post Tweeted Infographic 

First 1940 Facebook 

post received 96 

likes and 42 shares 

Pinterest 

Multiple user-generated pins 

of Census content 

Pin it button added to promote 

sharing on Pinterest (fastest 

growing social media site) 
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1940 Census Records Release 
Retweeted by the White 

House, 2,809,614 

followers 
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Daily New Likes  
Daily New Likes

Feb. 22 
countdown 
begins 

April 2: 162 new 
likes 

Result of direct tweet 

highlighting interactive 

features 

1940 Census Web Page 

shown during April 2 

NBC Nightly News 

report 

Celebrity Retweet… 
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More Interactive Features 

Social Media 
Icons: 
Immediate 
and easy 
access to 
post on 
social media 



How Do We Know? 
 

Social Media 
 Twitter 

 #HowDoWeKnow is 

used to update 

census followers and 

the “twitter-sphere” 

about new and 

relevant content 

 Pinterest 

 All new content that 

can be, “pinned” will 

be posted on the 

Census Bureau’s 

How Do We Know 

board 
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Social Media Expansion: Where We Are Going 

• New Strategic Concept: Engagement Cycle 

• Tumblr, DISQUS (content sharing)  

• Slideshare, Pinterest (visualizations)  

• Mobile Apps with social functionality 
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Questions? 




