
© 2011 The Futures Company 

Follow jwalkersmith on Twitter 

www.thefuturescompany.com 

•  August	  9,	  2011	  

J.	  Walker	  Smith	  
Execu;ve	  Chairman	  

The	  Culture	  of	  Contentment	  
The	  New	  Context	  of	  Consumer	  Aspira5ons	  



© 2011 The Futures Company 

Follow jwalkersmith on Twitter 

www.thefuturescompany.com 

• Caution 

• Curation 

• Contentment 

Three	  takeaways	  
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“Because the economy is so 
strong, people’s expectations 

about their lives and their future 
are higher than ever before.” 

“The American Dream 
is more of a dream 

than a real possibility 
for most people.” 

84%	  

73%	  

July	  2000,	  MONITOR	  Omnibus	   2010/11	  U.S.	  MONITOR	  

2000 

2010 
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I	  am	  constantly	  aware	  of	  the	  need	  to	  iden5fy	  
and	  manage	  the	  risks	  that	  surround	  me	  in	  the	  
world	  today	  

75%	  
I	  have	  become	  a	  much	  more	  cau5ous	  person	  
in	  general	  as	  a	  result	  of	  the	  recent	  economic	  
turmoil	  

72%	  
Even	  when	  I	  am	  living	  within	  my	  means	  I	  am	  
worried	  about	  my	  financial	  situa5on	   64%	  

Risk	  Awareness	  
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Important	  in	  your	  
personal	  life	  today:	  
S5cking	  to	  a	  budget	  

55%	  

In	  the	  past	  three	  months	  
I	  have	  bought	  something	  
I	  really	  could	  not	  afford	  

23%	  

Will	  decrease	  in	  the	  
next	  few	  years:	  The	  

amount	  of	  debt	  I	  have	  

52%	  

67%	   My	  spending	  habits	  are	  in	  beSer	  shape	  today	  
than	  they	  were	  before	  the	  recession	  

Keeping	  It	  In	  Bounds	  
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March	  14,	  2011	  

Crisis	  Fa5gue	  List	  

•  Japanese	  earthquake	  &	  tsunami	  
•  Unrest	  in	  Middle	  East	  
•  Rising	  oil	  prices	  
•  European	  banking	  &	  sovereign	  debt	  crisis	  
•  Con5nuing	  housing	  crisis	  
•  Cutbacks	  by	  state	  &	  local	  governments	  
•  	  Federal	  budget	  baSles	  (plus	  S&P	  warning	  
on	  credit	  ra5ng)	  

•  Risks	  of	  infla5on	  
•  Long-‐term,	  enduring	  high	  unemployment	  
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Reasons	  for	  becoming	  more	  conserva5ve	  in	  
spending	  (par5al	  list):	  

Concerns	  about	  the	  future	   61%	  	  

Concerns	  about	  economy	  in	  general	   60%	  

Desire	  to	  be	  more	  though_ul	  and	  
responsible	  in	  way	  I	  spend	  my	  money	   44%	  

Fear	  of	  losing	  job	  (among	  employed)	   38%	  

Loss	  of	  income	  or	  assets	   32%	  

Source:	  	  Yankelovich	  MONITOR	  Finances	  and	  Spending	  Lens	  

Psychology	  of	  Concern	  
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Take	  the	  Risk	  Out	  
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A mobile developer 
launched an app that 
informs diners of food 
safety violations when 

users check-in on 
Foursquare.  

 

Biovigil introduced a 
wearable hand hygiene 

monitor that enables 
patrons to confirm that their 
servers, and their food, are 

sanitary.  

Cer;fied	  and	  Monitored	  
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“Coming	  soon:	  credit	  and	  
debit	  cards	  that	  cut	  you	  off	  
when	  you	  disregard	  your	  
own	  monthly	  budget.	  The	  
service,	  called	  inControl…is	  
a	  sort	  of	  financial	  chas5ty	  
belt	  that	  offers	  the	  
poten5al	  to	  prevent	  a	  
variety	  of	  budget	  sins	  and	  
other	  money	  traps.	  
Worried	  about	  your	  
restaurant	  habit?	  If	  your	  
bank	  adopts	  MasterCard’s	  
service,	  you	  could	  tell	  it	  to	  
have	  your	  debit	  or	  credit	  
card	  reject	  any	  restaurant	  
purchase	  above	  whatever	  
monthly	  cap	  you	  set.”	  
“Your	  Card	  Been	  Declined,	  Just	  as	  You	  
Wanted,”	  The	  New	  York	  Times,	  
08.14.10	  

Stay	  Inbounds	  

Blue Diamond Oven 
Roasted Almonds has a 

Portion Control side window 
so there’s no guesswork. 
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In the next few years, my overall 
happiness and well-being will…  

2010 U.S. MONITOR 

11% 44% 
Decrease Increase 
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• Caution 

• Curation 

• Contentment 

Three takeaways 
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Rank	  

	  
Category	  

Share	  of	  Time	  
June	  2010	  

Share	  of	  Time	  
June	  2009	  

%	  Change	  in	  
Share	  of	  Time	  

1	   Social	  Networks	   	  22.7%	   	  15.8%	   	  43%	  

2	   Online	  Games	   	  10.2%	   	  9.3%	   	  10%	  

3	   E-‐mail	   	  8.3%	   	  11.5%	   	  -‐28%	  

4	   Portals	   	  4.4%	   	  5.5%	   	  -‐19%	  

5	   Instant	  Messaging	   	  4.0%	   	  4.7%	   	  -‐15%	  

6	   Videos/Movies	   	  3.9%	   	  3.5%	   	  12%	  

7	   Search	   	  3.5%	   	  3.4%	   	  1%	  

8	   Sonware	  Manufacturers	   	  3.3%	   	  3.3%	   	  0%	  

9	   Mul5-‐category	  
Entertainment	  

	  2.8%	   	  3.0%	   	  -‐7%	  

10	   Classifieds/Auc5ons	   	  2.7%	   	  2.7%	   	  -‐2%	  
Source:	  The	  Nielsen	  Company	  

Top	  10	  sectors	  by	  share	  of	  Internet	  ;me	  

16 

Social	  Time	  
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Important that others see me as… 

Loyal friend Good neighbor 

79% 63% 
U.S. MONITOR 

2003 2003 

77% 
Today 

89% 
Today 

More	  than	  Facebook	  
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What usually do to gather 
information about new or 

unfamiliar products… 

Trust sources of 
information about 

products and services… 

83% 78% 

Top source: 
Talk to someone 

who owns or knows 
about the product 

Top source: 
Opinion of friend or 

acquaintance who has 
used the product or service 

Yankelovich MONITOR 1984 http://forrester.typepad.com/groundswell/2008/04/data-chart-of-1.html 

1984 2008 

Trust	  held	  close	  
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http://overstated.net/2009/03/09/maintained-relationships-on-facebook#footnote_2_660 

In-house Facebook 
network analysis 

published  in 2009 

One-‐to-‐mini	  
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The	  An;-‐Facebook	  

May	  10,	  2011	  
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Social	  Currency	  –	  Rela;onships	  Pay	  
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• Caution 

• Curation 

• Contentment 

Three takeaways 
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From an externally directed 
accumulation culture… 

…to an internally directed 
contentment culture. 
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Materialism 

Meaning 

Materialism 

Meaning 

The Context of the Past The Context of the Future 

NOT	  a	  rejec;on	  of	  materialism	  
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If Americans turn out to be less 
well off in the future than they 

have been in the past, they may 
actually be happier because of it 

U.S. MONITOR 

2010 43%	  

2008 52%	  
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I’ve got all the material things I need 

Global MONITOR (U.S. standardized data) 

2010 52%	  

2008 58%	  

2009 55%	  
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80% Relationship with your 
spouse/partner 

45% The amount of 
money you have 

33% The material 
things you own 

79% Relationship with your 
family and friends 

67% Work/life balance 
(among employed) 

2010	  Global	  MONITOR	  (U.S.	  standardized	  data;	  Selected	  items)	  

Important in determining how you feel… 
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http://www.metlife.com/assets/cao/mmi/publications/studies/2010/mmi-meaning-really-matters.pdf 

MetLife, Meaning Really Matters Study, 2010 
•  “Respondents define the Good Life in terms of the three Ms: 

•  Money (having enough), 
•  Medicine (good physical and mental health), 
•  Meaning (time for friends and family).” 

•  “Meaning remains the primary component of the Good Life 

•  For all age groups… 
•  Despite instability in financial and other aspects of their lives.” 
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Happiness 

Gallup World Poll, 2008:  http://www.oecd.org/dataoecd/22/24/38303214.ppt 
and http://hdr.undp.org/en/media/Ed_Diener.ppt  

Wealth Health 

8.1 6.7 7.6 

7.3 7.0 7.8 
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18% 

I would be happier if I owned 
more material possessions 

68% 
2010 Global MONITOR (Standardized data) 
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Google searches in U.S. for “get rich quick”  (2004 to 2010) 

Using Google Insights for Search Beta, December 14, 2010 

Google searches in U.S. for “happiness” (2004 to 2010) 
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Google searches in U.S. for “get rich quick”  (2004 to 2010) 

Using Google Insights for Search Beta, December 14, 2010 

Google searches in U.S. for “happiness” (2004 to 2010) 

#1 non-fiction bestsellers in 
the late 1990s included: 

•  The Millionaire Next Door 
•  The Courage to be Rich 
•  9 Steps to Financial Freedom 

#1 non-fiction bestsellers in 
the late 2000s included not a 
single title on making money. 
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Top	  Three	  New	  Year’s	  Resolu;ons	  

For	  2009	   For	  2010	   For	  2011	  

Save	  more	  
money	  

Relax/reduce	  
stress	   Have	  more	  fun	  

More	  5me	  with	  
family	  

Save	  more	  
money	  

Relax/reduce	  
stress	  

Relax/reduce	  
stress	   Exercise	  more	   Save	  more	  

money	  

*	  Total	  popula;on,	  TD	  Ameritrade,	  Annual	  
New	  Year’s	  Resolu;on	  Survey,	  2009,	  2010,	  2011,	  	  
h`p://hdr.undp.org/en/media/Ed_Diener.ppt	   

Fun,	  enjoyment,	  novelty,	  pleasure	  
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60%	   61%	   61%	   60%	   59%	  
53%	   52%	   49%	  

56%	   53%	  

Total	   Millennials	   Genera5on	  X	   Baby	  Boomers	   Matures	  

Describes	  me:	  	  “I	  know	  how	  to	  have	  fun”	  

2010	   2011	  

8-‐10	  on	  an	  11pt.	  scale	  where	  10	  is	  describes	  me	  completely	  and	  0	  is	  does	  not	  describe	  me	  at	  all	  

Have	  we	  just	  forgo`en	  how?	  
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Random	  Acts	  of	  Kindness	  
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Springwise,	  10.15.2009	  

Canadian	  credit	  union	  Servus	  handed	  out	  $200,000	  
CDN	  in	  ten-‐dollar	  bills,	  giving	  20,000	  people	  the	  
opportunity	  to	  create	  a	  “Feel	  Good	  Ripple”	  by	  giving	  
that	  money	  to	  someone	  else.	  Servus	  is	  asking	  
customers	  "How	  will	  you	  use	  ten	  dollars	  to	  make	  
someone's	  day?"	  Sugges5ons	  include	  'buy	  flowers	  for	  
the	  grocery	  store	  cashier',	  'buy	  the	  coffee	  for	  the	  
person	  behind	  you	  in	  line	  at	  the	  drive-‐thru'	  and	  'give	  
$10	  to	  a	  homeless	  shelter	  to	  pay	  for	  lunch	  or	  dinner	  
supplies'.	  The	  company	  hopes	  to	  start	  a	  '	  kindness	  
movement'	  that	  will	  posi;vely	  affect	  at	  least	  20,000	  
people	  and	  will	  con;nue	  long	  akerwards.	  

Sponsored	  Acts	  of	  Kindness	  
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Outside	  the	  Box	  …	  Way,	  way	  outside	  
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From stacking up 
more and more 
in a pyramid of 
accumulation… 

…to a circle of 
self-contained 
contentment. 

Shiking	  geometry	  of	  desire	  
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Na5onal	  Associa5on	  of	  Realtors	  
What	  Ma>ers	  Most	  TV	  ad,	  2010	  

	  
“Over	  5me,	  owning	  your	  home	  has	  
proved	  to	  be	  a	  good	  decision.	  	  And	  

while	  lately	  the	  economy	  	  has	  
presented	  challenges,	  it’s	  also	  helped	  
us	  focus	  on	  what	  maSers	  most	  –	  
family,	  friendship,	  community,	  and	  
finding	  a	  home	  that’s	  right	  for	  you…”	  
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Virgin	  America	  
We’re	  All	  In	  This	  Together	  TV	  ad,	  2010	  

“Like	  birds	  of	  a	  feather,	  
we’re	  all	  in	  this	  together”	  
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While there are many things I’d like 
to own, I prefer to spend money on 

experiences that I can share with others 

2010 Finance & Spending Lens 

76% 

Caution 

Curation 
Contentment 
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• Curation 

• Contentment 

Three	  takeaways	  



© 2011 The Futures Company 

Follow jwalkersmith on Twitter 

www.thefuturescompany.com 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  category	  futures	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  brand	  futures	  

	  	  	  	  	  	  consumer	  futures	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  company	  futures	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  macro	  futures	  

  Thank you! 


