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Communication and Marketing 
Publication List for Local, State, and 
National Health Efforts: Nutrition, 
Physical Activity & Obesity 
This publication list provides examples to help public health practitioners better understand 
how communication and marketing contribute to local, state, and national health efforts 
including nutrition, physical activity, and obesity. Articles were identified through a review of 
literature and publications referenced in The Community Guide. 

Disclaimer: This publication list is supported by Contract No. HHSD2002015M88157B with the Centers for Disease Control and Prevention. 
These publications do not necessarily represent the views or official position of the U.S. Department of Health and Human Services or the 
Centers for Disease Control and Prevention. It is provided for informational purposes only. Additionally, information and links to non federal 
organizations are provided solely as a service. Links do not constitute an endorsement of any organization by CDC or the federal government, 
and none should be inferred. CDC is not responsible for the content of the individual organization found at non federal links. 
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