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Introduction

Men who have sex with men (MSM) are at
Increased risk of hepatitis A (HAV) and
hepatitis B (HBV) infection and should be
vaccinated.

Vaccination has been recommended for
MSM since early 1980s (HBV) and mid
1990s (HAV); however, vaccination levels in
this population are still inadequate.

As part of this cooperative agreement, we
conducted formative evaluation of prior
hepatitis campaigns for MSM to determine
preferences, messages, and aspects of
successful campaigns among a sample of
online MSM.



Methods

Three hepatitis vaccination promotional
campaigns were selected by a panel of
hepatitis experts for evaluation

Participants were recruited from online
baseline survey and snowball and
convenience sampling techniques

Respondents were staged for readiness to
receive hepatitis vaccinations, reviewed three
campaigns, and answered guestions about
message and campaign preferences



1. Seattle-King County Hep Squad

ING VAEGINES




2. Protect Yourself from Hepatitis

*  Ask your dactar
* Contactyour local
Health

For more informl

Department —ow—-————
*  Call the National STD Hotline at 1.800.227.8922
*  Visit wecde.gov/hepatitis or call 1-888-4-HEP-COC

Spread the word

The Centers for Disease Control and Prevention {CDC) recommends
that men who have sex with men be vaccinated against hepatitis A
and hepatitis B

Hepatitis Facts

There are five types of viral hepatitis that have been identified.
Hepatitis A, hepatitis B and hepatitis C are the types that are
commanly seen in the United States.

Hepatitis A

Hepatitis A is a fiver disease caused by infection with the
hqnﬂzsnwu[lu\ﬂ HAV is spread primarily by swallowing
contaminated fecal matter (poop).

Examples of how HAY infection is spread:
o Close, personal contact with an infected persan
{2g-, anal rimming).

There is o chranic long-term infection.
Once persons recover from hepatitis A, they cannat get it again.
There is a vaccine available to prevent HAY infectian.

What if you don't feel sick?
Many people who are infected with hepatitis viruses will have no
symptoms.

TF symptoms do pccur, they are similar for all types of hepatitis.
These symptans can include:

Yellowing of skin = Nauses, loss of appetite
& eyes (faundice) * Dianhea

* Fatige s Vomiting

*  Abdominal pein * Fever
& blosting

Don't gambie away your future.

uhatuwdnmowldsmuowllh
Get vaccinated against hepatitis A and hepatitis B

®  Limit the number of your sex partners.

Use candoms and dental dams {latex barriers for oral sex) comectly

every time you have sex.

= Wash your hands frequently with soap and water, especially after
fingering, rimming, or penetrating your partner.

*  The most reliable way to avai transwission of STDs i bo abstain
from smxual intercourse or to be in a long term, mutually
‘managamous relztionship with an uninfected partner.

*  If a persan chooses to have seul intercourse with a partner whose
infaction status is unknown or who has an STD, a new condom
should be used.

*  Don't share items that may have blood on them such as needles,
tooth brushes, or razors.

Ifyou have hepatitis you should not drink alcohol. The risk of serious

Siver damage increases signjficontly §f you continue to drink icahol.

http://www.cdc.gov/ncidod/diseases/hepatitis/msm/protect vourself.pdf




3. GH.com Hepatitis Resource Center
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http://www.gayhealth.com/templates/O/sex/hepatitis


http://www4.gayhealth.com/templates/1129141547151739719323/click?channel=20&insertion=459&mechanical=325
http://www4.gayhealth.com/templates/1129560571807886186520/click?channel=27&insertion=460&mechanical=326

Results: Demographics (N=41)

Over half of the sample reported:

_ education of college graduate or more
_living Iin an urban area
_ Caucasian race and non-Hispanic ethnicity,

_ having health insurance, a regular HCP, visiting
their HCP within the last 12 months (over 70%)

_ not vaccinated for hepatitis A and/or B (over 65%)



Results

o Discuss sexual activities with
HCP: Agree (54%), Neither agree
nor disagree (17/%), Disagree
(29%)

o« Partners met online:
None (18%), 1-4 (36%), 5-9 (15%),
10-19 (8%), 20-39 (8%), 40+ (15%)




Results: Campaigns

o 44% preferred NMAC's Protect Yourself from Hepatitis




Protect Yourself from Hepatitis

« Memorable: 32% graphics, 27% specific messages, 15%
format/layout, 7% symptoms list (and/or none), 7% minority-
focused.

* Motivating aspects: 37% information itself, 12% detailed
consequences of infection or “scary stats”

“Campaign #2 was more visually appealing. 1 felt it related more to my level.
Yes, everyone likes to see hot guys together (campaign 1), but #2 dipicted
real images of everyday life. It was more informative but not over bearing.”

“the images were very cool and | think added
to the message of each slide ”

“consumable chunks, flows well”

“1t explains that you can be sick but not feel
sick ”

“informative, appealing to a wide audience
and giving me just enough information ”

“I liked the photos of the couples™



Protect Yourself from Hepatitis

o Add: 44% “nothing”, 27% quick, catchy messages/phrases,
7% referrals, 7% more succinct, 5% personal experiences

o Dislikes: 15% graphics or colors, 12% certain men (older)
weren't reflected in images, 7% some of the messages, 5%
too wordy.

“Lacked any real zingers. Catchy
phrases would help.”

“[Add] a resource to get vaccinated or

information on how much it might cost
or how they could get it for free, if
possible. ”




Seattle-King County Hep Squad

« Memorable: 61% graphics, 24% specific message, 12% A+B
logo on arm/notecards, 5% colors.

* Motivating aspects: 17% specific messages, 12% images of
those susceptible

“The attractive guys and playfull format.”

“the one with the comment that if you get the vaccine, you can
forget about hep A & B”

“it made me feel, like HIV testing, it is my duty”

“knowing these young men are subject to
hepatitis exposure, it makes me want to get
the vaccin.”

Eeurytady matirs,
Evemybady belongs.
5 Warcine for everybody .

-fidl Hepatis hurts.
i | | Gettheshot.

“cute men get hep too”

“visual images - cute, sexy men”

“the message was clear and simple.



Seattle-King County Hep Squad

e Add: 54% more information was needed, 17% more
representative images of MSM (Latino, Asian, older, non-

model types), 10% referrals, 7% less focus on sexual nature
and “pretty men”

e 12 men (29%) campaign did not reach them at an individual
level because it left out...

“There wasn't a whole lot of information; some
of my questions were unanswered.”

Evirytoody mattars,
Evemvbady beiongs.
-r: “ Warcine fns evenbody .

“didn't seem as informative as it could have
been”

i MHepattis hurts.
i1 Get the shots.

“Thought it must be a GAP or Calvin Klein ad”

“men looked a little to perfect — unrealistic”




GH.com Hepatitis Resource Center

e Memorable: 34% information provided, 20% nothing, 15% risk
quiz, 10% personal story about living with hepatitis

e Motivating aspects: 22% risk quiz, 22% not motivating, 20%
specific messages or info, 7% links to local clinics

“lots of words hyperlinked, basic questions answered in
straightforward language, learned about other things at the
same time”

“realistic questions (is rimming safe?)”
e - - Hepatitis
it talks specifically about sex and how you can catch hep Resource Cener

“1 also felt like it was speaking to other areas of the MSM
community. ”

epatitis 101

“Just presented the information in an easy to use . -
straightforward way. Easy to find what 1 might be looking
wemon» He patitis

77 e
fO I. Vaccination Available at Free or Low-
Cost Clinics

wesoer IMportant
PPTPE P o I o I ROl e e |



GH.com Hepatitis Resource Center

o Add: 22% more graphics, 15% concise, central message (on
homepage), 10% better referral info, 34% nothing

o Dislikes: 27% difficult to navigate/too many clicks, 24% graphics

(or lack thereof), 15% aspects of messages/content, 10% too many
ads on pages.

“something emotional, something central, something
that just leaps out at you — it is very plain”

“have basic/general info on front page to draw
interest, then navigate to other areas.”

“it’s kinda blah”

“could have had more photos™ ines T epatits

Risk Quiz

“not the most intuitive layout. Repetitive Vaccinaton Avalable ot Fresof Lo
links/articles”

- weImportant
=y s S . O PR f Ay T |
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Messages

« Stages of Change Background
o Culled top ten messages from three campaigns

o Questions asked to determine best messages to move
a person from one stage to the next:

_ e.g., to move a person from Pre-contemplation to
Contemplation (PC-C), participants were asked,
“Which message would be most likely to motivate
someone to begin thinking about getting
vaccinated?”

~ Contemplation to Preparation: “Which message
would be most likely to motivate someone to make a
vaccination appointment?”



Top Messages and Corresponding Stage(s)

- Men who have sex with men (MSM) are at increased risk for hepatitis A and
hepatitis B. (PC-C)

_ Hepatitis A virus is spread by putting something in the mouth (e.g., food, water)
that has been contaminated with the feces (poop) of a person with hepatitis A. It
can also be spread through oral-anal sex (rimming). (PC-C)

~Itis recommended that all men who have sex with men (MSM) get vaccinated
against both hepatitis A and hepatitis B. (PC-C, C-P)

- Some people who get hepatitis B remain infected for life and can pass it to
others, even without symptoms. (PC-C, C-P)

- Hepatitis B can have very serious long-term health consequences like liver
cancer or even death. (PC-C, C-P)

- There are safe and effective vaccines for hepatitis A (2 shots) and hepatitis B
(usually 3 shots) or a combination vaccine (3 shots). (C-P, P-A)

- The vaccines work — but only if you get them before you are exposed to the virus.
(C-P, P-A, A-M)



Conclusions

The electronic survey methodology was
effective for collecting qualitative data from
MSM regarding HAV and HBV vaccinations.

The unsolicited positive feedback from
participants was unexpected and unique
compared to similar activities conducted with
other populations.

A comprehensive Web-based intervention is
needed for this online population.

**|In_general, campaigns need to include an
appropriate balance of easily accessible text
In a simple format and eye-catching, diverse
graphics.

“This is one of the
best surveys that |
have taken. Itis
particularly
relevant to the gay
community and
MSMs.”

“Thanks... this
survery made me
more aware of the

hepatitis!”

“Thank you for
letting me
participate. 1 hope |
helped. 1'm going to
get vaccinated now.
TAKE CARE AND



Implications

Interventions (regardless of medium) should emphasize
concise, central messages including:

- MSM'’s Increased risk for HAV and HBV:;

- Modes of transmission and vaccination availability
by hepatitis type;

- Consequences (e.g., liver cancer);

- List of symptoms (and that there many be none);
and,

- Clear, proactive messages about vaccination with
direct referrals (e.g., www.hepclinics.com).



Implications

Interventions developed for the Internet should
iInclude:

- Simple, intuitive navigation (not too many
clicks from homepage);

- Minimal advertisements on pages to avoid
distracting or interfering (if pop-ups) with
messages of the campaign; and,

- Interactive features such as risk quiz.



Next Steps...

- Design, test, and pilot comprehensive hepatitis
prevention campaign

- Evaluate effectiveness of campaign and adjust

accordingly

- Design effective dissemination strategy &
disseminate campaign results



Limitations and Acknowledgements

Limitations:
- Small sample size of participants self-reported data

- Not known how, if at all, these participants differ from
online MSM who did not participate

. Cross sectional design

Acknowledgements:
- CDC’s Division of Viral Hepatitis
- GH.com Partners
- National Expert Advisory Panel

. Participants



Thank you...

i

) "._I‘_ ﬁ ...' '.

- |

Vaccines make us stronger.

From Seattle-King County Campaign

This campaign was supported by Cooperative Agreement No. U50/CCU423253-03 from the
Centers for Disease Control and Prevention (CDC). Its contents are solely the responsibility
of the authors and do not necessarily represent the official views of the CDC.
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