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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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Ziebland, S., & Wyke, S. (2012). Health and illness in a connected world: How might sharing
experiences on the internet affect people's health? The Milbank Quarterly, 90(2), 219-249. doi:
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Other Informative Reports

“Connected Consumers”

The stereotypical early adopter of digital technology — young, single white male — is being
tapped by other consumer groups in the mobile shopping space, according to a recent study by the
Integer Group and M/A/R/C Research. While 13% of Caucasians use their mobile phones to conduct
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price comparisons, 20% of Hispanics use their mobile devices to price shop. Moreover, while 13% of
Caucasians read product reviews on their mobile phones, 21% of African-Americans do such research
on the go.

When it comes to actually clicking “buy,” 10% of Caucasians have given mobile shopping a
try, while 16% of Hispanics and 18% of African-Americans are making purchases via their mobile
devices.

From Marketing News (7-31-12; Vol. 46, No. 9)

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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