
 

Health Communication Science Digest August 2011 (Vol. 2, Issue 8e) 1 
 
 

 

 

 

 

 

 

 

 

 

 
 
 
 
 Baur, C., & Ostrove, N. (2011). Testing rules of thumb and the science of health literacy. 

Annals of Internal Medicine, 155(2), 129-130. doi: 10.1059/0003-4819-155-2-201107190-
00010  

 Berkman, N. D., Sheridan, S. L., Donahue, K. E., Halpern, D. J., & Crotty, K. (2011). Low 
health literacy and health outcomes: An updated systematic review. Annals of Internal 
Medicine, 155(2), 97-107. doi: 10.1059/0003-4819-155-2-201107190-00005 

 Cohen, R. A., & Adams, P. F. (2011). Use of the Internet for health information: United States, 
2009. NCHS Data Brief, 66. Retrieved from 
http://www.cdc.gov/nchs/data/databriefs/db66.htm. 

 Duff, B. R. L., & Faber, R. J. (2011). Missing the mark: Advertising avoidance and distractor 
devaluation. Journal of Advertising, 40(2), 51-62. doi: 10.2753/joa0091-3367400204 

 Galarce, E. M., Minsky, S., & Viswanath, K. (2011). Socioeconomic status, demographics, 
beliefs and A(H1N1) vaccine uptake in the United States. Vaccine, 29(32), 5284-5289. doi: 
10.1016/j.vaccine.2011.05.014 

 Garcia-Retamero, R., & Galesic, M. (2011). Using plausible group sizes to communicate 
information about medical risks. Patient Education and Counseling, 84(2), 245-250. doi: 
10.1016/j.pec.2010.07.027 

 Geana, M. V., Kimminau, K. S., & Greiner, K. A. (2011). Sources of health information in a 
multiethnic, underserved, urban community: Does ethnicity matter? Journal of Health 
Communication, 16(6), 583-594. doi: 10.1080/10810730.2011.551992 

Health Communication Science Digest 
Office of the Associate Director for Communication 

August 2011 -- Vol. 2, Issue 8e 

Articles of Interest 

To enhance awareness of emerging health communication and marketing scientific knowledge, the 
Science Team in the Office of the Associate Director for Communication at the Centers for Disease 
Control and Prevention frequently undertakes an extensive scan of the expert literature.  Recent 
publications with particular relevance for the public health communication community are detailed 
here. 

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with 
each citation.  In some cases, however, the DOI hyperlink will not work or the publisher charges for 
the article.  The help of your local library staff may be required in such circumstances to secure 
access to some publications.   

Please share your comments or questions with us.  Contact HCSD@cdc.gov. 
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