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To enhance awareness of emerging health communication and marketing scientific knowledge, the 
Science Team in the Office of the Associate Director for Communication at the Centers for Disease 
Control and Prevention frequently undertakes an extensive scan of the expert literature.  Recent 
publications with particular relevance for the public health communication community are detailed 
here. 

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with 
each citation.  In some cases, however, the DOI hyperlink will not work or the publisher charges for 
the article.  The help of your local library staff may be required in such circumstances to secure 
access to some publications.   

Please share your comments or questions with us.  Contact HCSD@cdc.gov. 

http://dx.doi.org/10.2753/JOA0091-3367400103�
http://dx.doi.org/10.2501/JAR-51-1-042-058�
http://dx.doi.org/10.1177/0093650210381598�
http://dx.doi.org/10.2196/jmir.1639�
http://dx.doi.org/10.1080/10810730.2010.535111�
http://dx.doi.org/10.2501/JAR-51-1-072-086�
http://dx.doi.org/10.2753/JOA0091-3367400106�
http://dx.doi.org/10.2753/JOA0091-3367400106�
mailto:HCSD@cdc.gov�


 

Health Communication Science Digest May 2011 (Vol. 2, Issue 5e) 2 
 
 

 Cismaru, M., Jensen, G., & Lavack, A. (2010). If the noise coming from next door were loud 
music, you'd do something about it: Using mass media campaigns encouraging bystander 
intervention to stop partner violence. Journal of Advertising, 39(4), 69-82. doi: 10.2753/JOA0091-
3367390405 

 Cronk, C. E., Hoffmann, R. G., Mueller, M. J., Zerpa-Uriona, V., Dasgupta, M., & Enriquez, F. 
(2011). Effects of a culturally tailored intervention on changes in body mass index and health-
related quality of life of Latino children and their parents. American Journal of Health Promotion, 
25(4), e1-e11. doi: 10.4278/ajhp.091222-QUAN-396 

 Danaher, P. J., & Rossiter, J. R. (2011). Comparing perceptions of marketing communication 
channels. European Journal of Marketing, 45(1-2), 6-42. doi: 10.1108/03090561111095586 

 Goode, A. D., Winkler, E. A. H., Lawler, S. P., Reeves, M. M., Owen, N., & Eakin, E. G. (2011). 
A telephone-delivered physical activity and dietary intervention for type 2 diabetes and 
hypertension: Does intervention dose influence outcomes? American Journal of Health 
Promotion, 25(4), 257-263. doi: 10.4278/ajhp.090223-QUAN-75 

 Gray, J. B., & Harrington, N. G. (2011). Narrative and framing: A test of an integrated message 
strategy in the exercise context. Journal of Health Communication, 16(3), 264-281. doi: 
10.1080/10810730.2010.529490 

 Grim, M., Hortz, B., & Petosa, R. (2011). Impact evaluation of a pilot web-based intervention to 
increase physical activity. American Journal of Health Promotion, 25(4), 227-230. doi: 
10.4278/ajhp.081216-ARB-307 

 Ko, L. K., Campbell, M. K., Lewis, M. A., Earp, J. A., & DeVellis, B. (2011). Information 
processes mediate the effect of a health communication intervention on fruit and vegetable 
consumption. Journal of Health Communication, 16(3), 282-299. doi: 
10.1080/10810730.2010.532294 

 Lacanilao, R., Cash, S., & Adamowicz, W. (2011). Heterogeneous consumer responses to snack 
food taxes and warning labels. The Journal of Consumer Affairs, 45(1), 108-122. doi: 
10.1111/j.1745-6606.2010.01194.x 

 Li, H. (2011). The interactive web: Toward a new discipline. Journal of Advertising Research, 
51(1), 13-34. doi: 10.2501/JAR-51-1-013-026 

 Li, J., & Zhan, L. (2011). Online persuasion: How the written word drives WOM. Journal of 
Advertising Research, 51(1), 239-257. doi: 10.2501/JAR-51-1-239-257 

 Paek, H., Gunther, A., McLeod, D., & Hove, T. (2011). How adolescents' perceived media 
influence on peers affects smoking decisions. The Journal of Consumer Affairs, 45(1), 123-146. 
doi: 10.1111/j.1745-6606.2010.01195.x 

 Poureslami, I., Rootman, I., Doyle-Waters, M. M., Nimmon, L., & FitzGerald, J. M. (2011). 
Health literacy, language, and ethnicity-related factors in newcomer asthma patients to canada: A 
qualitative study. Journal of Immigrant and Minority Health, 13(2), 315-322. doi: 
10.1007/s10903-010-9405-x 

  

http://dx.doi.org/10.2753/JOA0091-3367390405�
http://dx.doi.org/10.2753/JOA0091-3367390405�
http://dx.doi.org/10.4278/ajhp.091222-QUAN-396�
http://dx.doi.org/10.1108/03090561111095586�
http://dx.doi.org/10.4278/ajhp.090223-QUAN-75�
http://dx.doi.org/10.1080/10810730.2010.529490�
http://dx.doi.org/10.4278/ajhp.081216-ARB-307�
http://dx.doi.org/10.1080/10810730.2010.532294�
http://dx.doi.org/10.1111/j.1745-6606.2010.01194.x�
http://dx.doi.org/10.2501/JAR-51-1-013-026�
http://dx.doi.org/10.2501/JAR-51-1-239-257�
http://dx.doi.org/10.1111/j.1745-6606.2010.01195.x�
http://dx.doi.org/10.1007/s10903-010-9405-x�


 

Health Communication Science Digest May 2011 (Vol. 2, Issue 5e) 3 
 
 

 Scribner, R. A., Theall, K. P., Mason, K., Simonsen, N., Schneider, S. K., Towvim, L. G., & 
DeJong, W. (2011). Alcohol prevention on college campuses: The moderating effect of the alcohol 
environment on the effectiveness of social norms marketing campaigns. Journal of Studies on 
Alcohol and Drugs, 72(2), 232-239. Retrieved from 
http://www.ncbi.nlm.nih.gov/pubmed?term=21388596.  

 Stutts, M., Zank, G., Smith, K., & Williams, S. (2011). Nutrition information and children's fast 
food menu choices. The Journal of Consumer Affairs, 45(1), 52-86. doi: 10.1111/j.1745-
6606.2010.01192.x 

 Taylor, D. G., Lewin, J. E., & Strutton, D. (2011). Friends, fans, and followers: Do ads work on 
social networks? Journal of Advertising Research, 51(1), 258-275. doi: 10.2501/JAR-51-1-258-
275 

 Yu, H. (2011). Parental communication style's impact on children's attitudes toward obesity and 
food advertising. The Journal of Consumer Affairs, 45(1), 87-107. doi: 10.1111/j.1745-
6606.2010.01193.x 

 

 

 

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the 
Associate Director for Communication (OADC) staff to provide current awareness of the public health 
communication literature.  An article's inclusion does not necessarily represent the views of the Centers for Disease 
Control and Prevention nor does it imply endorsement of the article's methods or findings.  OADC, CDC, and DHHS 
assume no responsibility for the factual accuracy of the items presented.  The selection, omission, or content of items 
does not imply any endorsement or other position taken by OADC, CDC, or DHHS.  Opinions, findings and 
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly 
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS.  References to 
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply 
endorsement by OADC, CDC, or DHHS.  
 

http://www.ncbi.nlm.nih.gov/pubmed?term=21388596�
http://dx.doi.org/10.1111/j.1745-6606.2010.01192.x�
http://dx.doi.org/10.1111/j.1745-6606.2010.01192.x�
http://dx.doi.org/10.2501/JAR-51-1-258-275�
http://dx.doi.org/10.2501/JAR-51-1-258-275�
http://dx.doi.org/10.1111/j.1745-6606.2010.01193.x�
http://dx.doi.org/10.1111/j.1745-6606.2010.01193.x�

