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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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« Abroms, L. C., et al. (2011). iPhone apps for smoking cessation: A content analysis. American
Journal of Preventive Medicine, 40(3), 279-285. doi: 10.1016/j.amepre.2010.10.032

+« Berkman, E. T., etal. (2011). Using SMS text messaging to assess moderators of smoking
reduction: Validating a new tool for ecological measurement of health behaviors. Health
Psychology, 30(2), 186-194. doi: 10.1037/a0022201

Boster, F. J., et al. (2011). Identifying influence: Development and validation of the
Connectivity, Persuasiveness, and Maven Scales. Journal of Communication, 61(1). doi:
10.1111/1.1460-2466.2010.01531.x

« Brownson, R. C., etal. (2011). Communicating evidence-based information on cancer
prevention to state-level policy makers. Journal of the National Cancer Institute, 103(4), 306-
316. doi: 10.1093/jnci/djg529

Carpenter, C., & Pechmann, C. (2011). Exposure to the Above the Influence antidrug
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+« Carter, O. B. J., etal. (2011). Children's understanding of the selling versus persuasive intent
of junk food advertising: Implications for regulation. Social Science & Medicine, 72(6), 962-
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Cooper, C. P., Polonec, L., & Gelb, C. A. (2011). Women's knowledge and awareness of
gynecologic cancer: A multisite qualitative study in the United States. Journal of Women's Health,
20(4), 517-524. doi: 10.1089/jwh.2011.2765
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DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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