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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

X/
L X4

Ackerson, L. K., & Viswanath, K. (2010). Media attention and public perceptions of cancer
and eastern equine encephalitis. Journal of Community Health, 35(4), 409-416. doi:
10.1007/s10900-010-9257-2

« Adams, S. A. (2010). Reuvisiting the online health information reliability debate in the wake of
"web 2.0": An inter-disciplinary literature and website review. International Journal of
Medical Informatics, 79(6), 391-400. doi: 10.1016/j.ijmedinf.2010.01.006

Avery, E., Lariscy, R., Amador, E., Ickowitz, T., Primm, C., & Taylor, A. (2010). Diffusion of
social media among public relations practitioners in health departments across various
community population sizes. Journal of Public Relations Research, 22(3), 336-358. doi:
10.1080/10627261003614427

Baur, C. (2010). New directions in research on public health and health literacy. Journal of
Health Communication: International Perspectives, 15 Suppl 2, 42-50. doi:
10.1080/10810730.2010.499989

< Burton, D., Graham, J. W., Johnson, C. A., Uutela, A., Vartiainen, E., & Palmer, R. F. (2010).
Perceptions of smoking prevalence by youth in countries with and without a tobacco
advertising ban. Journal of Health Communication: International Perspectives, 15(6), 656-
664. doi: 10.1080/10810730.2010.499595

« Davis, R. E., Alexander, G., Calvi, J., Wiese, C., Greene, S., Nowak, M., et al. (2010). A new
audience segmentation tool for African Americans: The black identity classification scale.
Journal of Health Communication: International Perspectives, 15(5), 532-554. doi:
10.1080/10810730.2010.492563

X/
°e

X/
°e

Health Communication Science Digest November 2010 (Vol. 1, Issue 1e) 1

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention



http://dx.doi.org/10.1007/s10900-010-9257-2�
http://dx.doi.org/10.1016/j.ijmedinf.2010.01.006�
http://dx.doi.org/10.1080/10627261003614427�
http://dx.doi.org/10.1080/10810730.2010.499989�
http://dx.doi.org/10.1080/10810730.2010.499595�
http://dx.doi.org/10.1080/10810730.2010.492563�
mailto:HCSD@cdc.gov�

X/
°e

X/
L X4

X/
°e

X/
°e

Flores, A. L., Prue, C. E., Panissidi, P., & Lira, A. (2010). Preparing for a healthy future today:
Folic acid formative research with young Latina adults. Family & Community Health, 33(4),
301-317. doi: 10.1097/FCH.0b013e3181f3b22b

Gardner, A., Geierstanger, S., Brindis, C., & McConnel, C. (2010). Clinic consortia media
advocacy capacity: Partnering with the media and increasing policymaker awareness. Journal
of Health Communication: International Perspectives, 15(3), 293-306. doi:
10.1080/10810731003686606

Jedele, J. M., & Ismail, A. 1. (2010). Evaluation of a multifaceted social marketing campaign
to increase awareness of and screening for oral cancer in African Americans. Community
Dentistry and Oral Epidemiology, 38(4), 371-382. doi: 10.1111/j.1600-0528.2010.00545.x

Jensen, J. D., King, A. J., Davis, L. A., & Guntzviller, L. M. (2010). Utilization of internet
technology by low-income adults: The role of health literacy, health numeracy, and computer
assistance. Journal of Aging and Health, 22(6), 804-826. doi: 10.1177/0898264310366161

Jensen, J. D., Moriarty, C. M., Hurley, R. J., & Stryker, J. E. (2010). Making sense of cancer
news coverage trends: A comparison of three comprehensive content analyses. Journal of
Health Communication: International Perspectives, 15(2), 136-151. doi:
10.1080/10810730903528025

Lariscy, R. W., Reber, B. H., & Paek, H. J. (2010). Examination of media channels and types
as health information sources for adolescents: Comparisons for black/white, male/female,
urban/rural. Journal of Broadcasting & Electronic Media, 54(1), 102-120. doi:
10.1080/08838150903550444

Miller, E. A., & Pole, A. (2010). Diagnosis blog: Checking up on health blogs in the
blogosphere. American Journal of Public Health, 100(8), 1514-1519. doi:
10.2105/AJPH.2009.175125

Niederdeppe, J., Fowler, E. F., Goldstein, K., & Pribble, J. (2010). Does local television news
coverage cultivate fatalistic beliefs about cancer prevention? Journal of Communication,
60(2), 230-253. doi: 10.1111/j.1460-2466.2009.01474.x

Perkins, H. W., Linkenbach, J. W., Lewis, M. A., & Neighbors, C. (2010). Effectiveness of
social norms media marketing in reducing drinking and driving: A statewide campaign.
Addictive Behaviors, 35(10), 866-874. doi: 10.1016/j.addbeh.2010.05.004

Rubin, G. J., Potts, H. W. W., & Michie, S. (2010). The impact of communications about
swine flu (influenza A H1IN1v) on public responses to the outbreak: results from 36 national
telephone surveys in the UK. Health Technology Assessment, 14(34), 195-+. doi:
10.3310/htal14340-03 (PDF of complete journal available at
http://www.hta.ac.uk/fullmono/mon1434.pdf)

Scheier, L. M., & Grenard, J. L. (2010). Influence of a nationwide social marketing campaign
on adolescent drug use. Journal of Health Communication: International Perspectives, 15(3),
240-271. doi: 10.1080/10810731003686580

Van 't Riet, J., Crutzen, R., & De Vries, H. (2010). Investigating predictors of visiting, using,
and revisiting an online health-communication program: a longitudinal study. Journal of
Medical Internet Research, 12(3), e37. doi: 10.2196/jmir.1345

Health Communication Science Digest November 2010 (Vol. 1, Issue 1e) 2

U.S. Department of Health and Human Services
| Centers for Disease Control and Prevention


http://dx.doi.org/10.1097/FCH.0b013e3181f3b22b�
http://dx.doi.org/10.1080/10810731003686606�
http://dx.doi.org/10.1111/j.1600-0528.2010.00545.x�
http://dx.doi.org/10.1177/0898264310366161�
http://dx.doi.org/10.1080/10810730903528025�
http://dx.doi.org/10.1080/08838150903550444�
http://dx.doi.org/10.2105/AJPH.2009.175125�
http://dx.doi.org/10.1111/j.1460-2466.2009.01474.x�
http://dx.doi.org/10.1016/j.addbeh.2010.05.004�
http://dx.doi.org/10.3310/hta14340-03�
http://www.hta.ac.uk/fullmono/mon1434.pdf�
http://dx.doi.org/10.1080/10810731003686580�
http://dx.doi.org/10.2196/jmir.1345�

X/
°e

Veil, S. R., & Rodgers, J. E. (2010). Reaching at-risk populations: The inconsistency of
communication channels among American Indian tribes and nations in Oklahoma. Public
Relations Review, 36(3), 302-305. doi: 10.1016/j.pubrev.2010.04.002

« Walsh, G., Hassan, L. M., Shiu, E., Andrews, J. C., & Hastings, G. (2010). Segmentation in
social marketing Insights from the European Union's multi-country, antismoking campaign.
European Journal of Marketing, 44(7-8), 1140-1164. doi: 10.1108/03090561011047562

% Weaver, J. B., Ill, Mays, D., Weaver, S. S., Hopkins, G. L., Eroglu, D., & Bernhardt, J. M.
(2010). Health information-seeking behaviors, health indicators, and health risks. American
Journal of Public Health, 100(8), 1520-1525. doi: 10.2105/ajph.2009.180521

« Williams-Piehota, P., Uhrig, J., Doto, J. K., Anderson, W., Williams, P., & Thierry, J. M.
(2010). An evaluation of health communication materials for individuals with disabilities
developed by three state disability and health programs. Disability and Health Journal, 3(3),
146-154. doi: 10.1016/j.dhj0.2009.08.002

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article’s inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement bv OADC. CDC. or DHHS.
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