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Health Communication Science Digest

Office of the Associate Director for Communication
November 2010 -- Vol. 1, Issue 1e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

X/
L X4

Ackerson, L. K., & Viswanath, K. (2010). Media attention and public perceptions of cancer
and eastern equine encephalitis. Journal of Community Health, 35(4), 409-416. doi:
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swine flu (influenza A H1IN1v) on public responses to the outbreak: results from 36 national
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10.3310/htal14340-03 (PDF of complete journal available at
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Brinn, M. P., Carson, K. V., Esterman, A. J., Chang, A. B., & Smith, B. J. (2010). Mass media
interventions for preventing smoking in young people. Cochrane Database Systematic
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+« Hall, D. M., Escoffery, C., Nehl, E., & Glanz, K. (2010). Spontaneous diffusion of an effective
skin cancer prevention program through web-based access to program materials. Preventing
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doi: 10.1509/jppm.29.2.265.

+« Klaiman, T., Knorr, D., Fitzgerald, S., DeMara, P., Thomas, C., Heake, G., et al. (2010).
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Vulnerable Populations Outreach Model. Disaster Medicine and Public Health Preparedness,
4(3), 246-251. Retrieved from http://www.dmphp.org/cgi/content/abstract/4/3/246.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< An, L. C., Betzner, A., Schillo, B., Luxenberg, M. G., Christenson, M., Wendling, A., et al.
(2010). The comparative effectiveness of clinic, work-site, phone, and web-based tobacco
treatment programs. Nicotine & Tobacco Research, 12(10), 989-996. doi: 10.1093/ntr/ntg133

% Bailey, J. V., Murray, E., Rait, G., Mercer, C. H., Morris, R. W., Peacock, R., et al. (2010).
Interactive computer-based interventions for sexual health promotion. Cochrane Database of
Systematic Reviews, Issue 9, Art No.: CD006483. doi: 10.1002/14651858.CD006483.pub2

« Berg, C. J,, Ling, P. M., Guo, H., Windle, M., Thomas, J. L., Ahluwalia, J. S., et al. (2010).
Using market research to characterize college students and identify potential targets for
influencing health behaviors. Social Marketing Quarterly, 16(4), 41-69. doi:
10.1080/15245004.2010.522768

+« Calear, A. L., & Christensen, H. (2010). Review of internet-based prevention and treatment
programs for anxiety and depression in children and adolescents. Medical Journal of Australia,
192(11), S12-S14. Retrieved from
http://www.mja.com.au/public/issues/192_11 070610/cal10829 fm.pdf

« Chew, C., & Eysenbach, G. (2010). Pandemics in the age of Twitter: Content analysis of tweets
during the 2009 H1N1 outbreak. PLoS One, 5(11), e14118. doi: 10.1371/journal.pone.0014118

+ Cole-Lewis, H., & Kershaw, T. (2010). Text messaging as a tool for behavior change in disease
prevention and management. Epidemiologic Reviews, 32(1), 56-69. doi: 10.1093/epirev/mxq004

« Eakin, E., Reeves, M., Winkler, E., Lawler, S., & Owen, N. (2010). Maintenance of physical
activity and dietary change following a telephone-delivered intervention. Health Psychology,
29(6), 566-573. doi: 10.1037/a0021359
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Fouad, M. N., Partridge, E., Dignan, M., Holt, C., Johnson, R., Nagy, C., et al. (2010).
Targeted intervention strategies to increase and maintain mammography utilization among
African American women. American Journal of Public Health, 100(12), 2526-2531. doi:
10.2105/ajph.2009.167312

Kelly, K., Comello, M. L. G., Stanley, L. R., & Gonzalez, G. R. (2010). The power of theme
and language in multi-cultural communities: Which tobacco prevention messages are most
persuasive to Mexican-American youth? Journal of Advertising Research, 50(3), 265-278. doi:
10.2501/s0021849910091439

Kennedy, A., Sapsis, K. F., Stokley, S., Curtis, C. R., & Gust, D. (2011). Parental attitudes toward
human papillomavirus vaccination: Evaluation of an educational intervention, 2008. Journal of
Health Communication: International Perspectives, 16(3), 300-313. doi:
10.1080/10810730.2010.532296

Lester, R. T., Ritvo, P., Mills, E. J., Kariri, A., Karanja, S., Chung, M. H., et al. (2010). Effects
of a mobile phone short message service on antiretroviral treatment adherence in Kenya
(WelTel Kenyal): A randomised trial. Lancet, 376(9755), 1838-1845. doi: 10.1016/S0140-
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Manne, S., Jacobsen, P. B., Ming, M. E., Winkel, G., Dessureault, S., & Lessin, S. R. (2010).
Tailored versus generic interventions for skin cancer risk reduction for family members of
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Netto, G., Bhopal, R., Lederle, N., Khatoon, J., & Jackson, A. (2010). How can health promotion
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development of behavioural interventions. Health Promotion International, 25(2), 248-257. doi:
10.1093/heapro/daq012

Russell, C. W., Boggs, D. A., Palmer, J. R., & Rosenberg, L. (2010). Use of a web-based
questionnaire in the Black Women's Health Study. American Journal of Epidemiology,
172(11), 1286-1291. doi: 10.1093/aje/kwq310

Saksena, A. (2010). Computer-based education for patients with hypertension: A systematic
review. Health Education Journal, 69(3), 236-245. doi: 10.1177/0017896910364889

Villanti, A. C., McKay, H. S., Abrams, D. B., Holtgrave, D. R., & Bowie, J. V. (2010).
Smoking-cessation interventions for US young adults: A systematic review. American Journal
of Preventive Medicine, 39(6), 564-574. doi: 10.1016/j.amepre.2010.08.009

Webb, T. L., Joseph, J., Yardley, L., & Michie, S. (2010). Using the internet to promote health
behavior change: A systematic review and meta-analysis of the impact of theoretical basis, use of
behavior change techniques, and mode of delivery on efficacy. Journal of Medical Internet
Research, 12(1), e4. doi: 10.2196/jmir.1376
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

Black, A. R., & Peacock, N. (2011). Pleasing the masses: Messages for daily life management in
African American women's popular media sources. American Journal of Public Health, 101(1),
144-150. doi: 10.2105/ajph.2009.167817

+« de Droog, S. M., Valkenburg, P. M., & Buijzen, M. (2011). Using brand characters to promote
young children's liking of and purchase requests for fruit. Journal of Health Communication:
International Perspectives, 16(1), 79-89. doi: 10.1080/10810730.2010.529487

Dearinger, A. T., Howard, A., Ingram, R., Wilding, S., Scutchfield, D., Pearce, K. A, et al.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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Investigating the problematisation of the Australian general public in pandemic influenza
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International Journal of Medical Informatics, 80(7), 518-528. doi:
10.1016/j.ijmedinf.2011.03.011

Nambisan, P. (2011). Information seeking and social support in online health communities:
impact on patients' perceived empathy. Journal of the American Medical Informatics
Association, 18(3), 298-304. doi: 10.1136/amiajnl-2010-000058

Peters, E., Hart, P. S., & Fraenkel, L. (2011). Informing patients: The influence of numeracy,
framing, and format of side effect information on risk perceptions. Medical Decision Making,
31(3), 432-436. doi: 10.1177/0272989x10391672
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(2011). Social disparities in internet patient portal use in diabetes: Evidence that the digital
divide extends beyond access. Journal of the American Medical Informatics Association,
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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Duff, B. R. L., & Faber, R. J. (2011). Missing the mark: Advertising avoidance and distractor
devaluation. Journal of Advertising, 40(2), 51-62. doi: 10.2753/j0a0091-3367400204

Galarce, E. M., Minsky, S., & Viswanath, K. (2011). Socioeconomic status, demographics,
beliefs and A(H1N1) vaccine uptake in the United States. Vaccine, 29(32), 5284-5289. doi:
10.1016/j.vaccine.2011.05.014

+ Garcia-Retamero, R., & Galesic, M. (2011). Using plausible group sizes to communicate
information about medical risks. Patient Education and Counseling, 84(2), 245-250. doi:
10.1016/j.pec.2010.07.027

Geana, M. V., Kimminau, K. S., & Greiner, K. A. (2011). Sources of health information in a
multiethnic, underserved, urban community: Does ethnicity matter? Journal of Health
Communication, 16(6), 583-594. doi: 10.1080/10810730.2011.551992

X/
°e

X/
°e

X/
°e

Health Communication Science Digest August 2011 (Vol. 2, Issue 8e) 1

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention




http://dx.doi.org/10.1059/0003-4819-155-2-201107190-00010�

http://dx.doi.org/10.1059/0003-4819-155-2-201107190-00010�

http://dx.doi.org/10.1059/0003-4819-155-2-201107190-00005�

http://www.cdc.gov/nchs/data/databriefs/db66.htm�

http://dx.doi.org/10.2753/joa0091-3367400204�

http://dx.doi.org/10.1016/j.vaccine.2011.05.014�

http://dx.doi.org/10.1016/j.pec.2010.07.027�

http://dx.doi.org/10.1080/10810730.2011.551992�

mailto:HCSD@cdc.gov�



X/
°e

X/
°e

*

X/
°e

*

X/
°e

X/
°e

Gerend, M. A., & Maner, J. K. (2011). Fear, anger, fruits, and veggies: Interactive effects of
emotion and message framing on health behavior. Health Psychology, 30(4), 420-423. doi:
10.1037/a0021981

Glantz, S. A., Mitchell, S., Titus, K., Polansky, J. R., Kaufmann, R. B., & Bauer, U. E. (2011).
Smoking in top-grossing movies -- United States, 2010. Morbidity and Mortality Weekly
Report, 60(27), 909-913. Retrieved from http://www.cdc.gov/mmwr/pdf/wk/mm6027.pdf.

Harvey, R. D., & Afful, S. E. (2011). Racial typicality, racial identity, and health behaviors: A
case for culturally sensitive health interventions. Journal of Black Psychology, 37(2), 164-184.
doi: 10.1177/0095798410376244

Houston, T. K., Cherrington, A., Coley, H. L., Robinson, K. M., Trobaugh, J. A., Williams, J.
H., Foster, P. H., Ford, D. E., Gerber, B. S., Shewchuk, R. M., Allison, J. J. (2011). The art
and science of patient storytelling — Harnessing narrative communication for behavioral
interventions: The ACCE Project. Journal of Health Communication, 16(7), 686-697. doi:
10.1080/10810730.2011.551997

Kahn, J. A, Huang, B., Ding, L., Geller, A., & Frazier, A. L. (2011). Impact of maternal
communication about skin, cervical, and lung cancer prevention on adolescent prevention
behaviors. Journal of Adolescent Health, 49(1), 93-96. doi: 10.1016/j.jadohealth.2010.11.247

Katona, Z., Zubcsek, P. P., & Sarvary, M. (2011). Network effects and personal influences:
The diffusion of an online social network. Journal of Marketing Research, 48(3), 425-443.
doi: 10.1509/jmkr.48.3.425

Kontos, E. Z., Emmons, K. M., Puleo, E., & Viswanath, K. (2011). Determinants and beliefs
of health information mavens among a lower-socioeconomic position and minority population.
Social Science & Medicine, 73(1), 22-32. doi: 10.1016/j.socscimed.2011.04.024

Lindstrom Johnson, S. R., Finigan, N. M., Bradshaw, C. P., Haynie, D. L., & Cheng, T. L.
(2011). Examining the link between neighborhood context and parental messages to their
adolescent children about violence. Journal of Adolescent Health, 49(1), 58-63. doi:
10.1016/j.jadohealth.2010.10.014

McClure, K. J., Puhl, R. M., & Heuer, C. A. (2010). Obesity in the news: Do photographic
images of obese persons influence antifat attitudes? Journal of Health Communication, 16(4),
359-371. doi: 10.1080/10810730.2010.535108

Merchant, R. M., Elmer, S., & Lurie, N. (2011). Integrating social media into emergency-
preparedness efforts. New England Journal of Medicine, 365(4), 289-291. doi:
10.1056/NEJMp1103591

Moturu, S., & Liu, H. (2011). Quantifying the trustworthiness of social media content.
Distributed and Parallel Databases, 29(3), 239-260. doi: 10.1007/s10619-010-7077-0

Reynolds, B. J. (2011). When the facts are just not enough: Credibly communicating about
risk is riskier when emotions run high and time is short. Toxicology and Applied
Pharmacology, 254(2), 206-214. doi: 10.1016/j.taap.2010.10.023

Tirkkonen, P., & Luoma-aho, V. (2011). Online authority communication during an epidemic:
A Finnish example. Public Relations Review, 37(2), 172-174. doi:
10.1016/j.pubrev.2011.01.004

Health Communication Science Digest August 2011 (Vol. 2, Issue 8e) 2

U.S. Department of Health and Human Services
| Centers for Disease Control and Prevention



http://dx.doi.org/10.1037/a0021981�

http://www.cdc.gov/mmwr/pdf/wk/mm6027.pdf�

http://dx.doi.org/10.1177/0095798410376244�

http://dx.doi.org/10.1080/10810730.2011.551997�

http://dx.doi.org/10.1016/j.jadohealth.2010.11.247�

http://dx.doi.org/10.1509/jmkr.48.3.425�

http://dx.doi.org/10.1016/j.socscimed.2011.04.024�

http://dx.doi.org/10.1016/j.jadohealth.2010.10.014�

http://dx.doi.org/10.1080/10810730.2010.535108�

http://dx.doi.org/10.1056/NEJMp1103591�

http://dx.doi.org/10.1007/s10619-010-7077-0�

http://dx.doi.org/10.1016/j.taap.2010.10.023�

http://dx.doi.org/10.1016/j.pubrev.2011.01.004�



« Wilson, H. J., Guinan, P. J., Parise, S., & Weinberg, B. D. (2011). What's your social media
strategy? Harvard Business Review, 89. Retrieve from http://hbr.org/2011/07/whats-your-
social-media-strategy/ar/pr.

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article’s inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.

Health Communication Science Digest August 2011 (Vol. 2, Issue 8e) 3

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention



http://hbr.org/2011/07/whats-your-social-media-strategy/ar/pr�

http://hbr.org/2011/07/whats-your-social-media-strategy/ar/pr�




Health Communication Science Digest

Office of the Associate Director for Communication
September 2011 -- Vol. 2, Issue ge

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
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Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Allen, K., Zoellner, J., Motley, M., & Estabrooks, P. A. (2011). Understanding the internal and
external validity of health literacy interventions: A systematic literature review using the RE-
AIM framework. Journal of Health Communication, 16(sup3), 55-72. doi:
10.1080/10810730.2011.604381

< Baptist, A. P., Thompson, M., Grossman, K. S., Mohammed, L., Sy, A., & Sanders, G. M.
(2011). Social media, text messaging, and email--Preferences of asthma patients between 12
and 40 years old. Journal of Asthma, 48(8), 824-830. doi: 10.3109/02770903.2011.608460

% Berger, J., & Schwartz, E. M. (2011). What drives immediate and ongoing word of mouth?
Journal of Marketing Research, 48(5), 869-880. doi: 10.1509/jmkr.48.5.869

% Bleakley, A., Hennessy, M., Fishbein, M., & Jordan, A. (2011). Using the integrative model to
explain how exposure to sexual media content influences adolescent sexual behavior. Health
Education & Behavior, 38(5), 530-540. doi: 10.1177/1090198110385775

>
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*

Chang, L. W., Kagaayi, J., Arem, H., Nakigozi, G., Ssempijja, V., Serwadda, D., Quinn, T. C.,
Gray, R. H., Bollinger, R. C., & Reynolds, S. J. (2011). Impact of a mhealth intervention for
peer health workers on AIDS care in rural Uganda: A mixed methods evaluation of a cluster-
randomized trial. AIDS and Behavior, 15(8), 1776-1784. doi: 10.1007/s10461-011-9995-x

D)

% Dauvis, K. C., Uhrig, J., Rupert, D., Fraze, J., Goetz, J., & Slater, M. (2011). Effectiveness of a
mass media campaign in promoting HIV testing information seeking among African American
women. Journal of Health Communication, 16(9), 1024-1039. doi:
10.1080/10810730.2011.571342
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De Pinho Campos, K., Norman, C. D., & Jadad, A. R. (2011). Product development public-
private partnerships for public health: A systematic review using qualitative data. Social
Science & Medicine, 73(7), 986-994. doi: 10.1016/j.socscimed.2011.06.059

Dhar, T., & Baylis, K. (2011). Fast-food consumption and the ban on advertising targeting
children: The Quebec experience. Journal of Marketing Research, 48(5), 799-813. doi:
10.1509/jmkr.48.5.799

Heuer, C. A., McClure, K. J., & Puhl, R. M. (2011). Obesity stigma in online news: A visual
content analysis. Journal of Health Communication, 16(9), 976-987. doi:
10.1080/10810730.2011.561915

Jerant, A., Sohler, N., Fiscella, K., Franks, B., & Franks, P. (2011). Tailored interactive
multimedia computer programs to reduce health disparities: Opportunities and challenges.
Patient Education and Counseling, 85(2), 323-330. doi: 10.1016/j.pec.2010.11.012

Johnson, S. E., Baur, C., & Meissner, H. I. (2011). Back to basics: Why basic research is
needed to create effective health literacy interventions. Journal of Health Communication,
16(sup3), 22-29. doi: 10.1080/10810730.2011.604707

Kandula, N. R., Malli, T., Zei, C. P., Larsen, E., & Baker, D. W. (2011). Literacy and retention
of information after a multimedia diabetes education program and teach-back. Journal of
Health Communication, 16(sup3), 89-102. doi: 10.1080/10810730.2011.604382

Lee, J. K., & Hecht, M. L. (2011). Examining the protective effects of brand equity in the
keepin' it REAL substance use prevention curriculum. Health Communication, 26(7), 605-614.
doi: 10.1080/10410236.2011.560797

Manganello, J. A., & Clayman, M. L. (2011). The association of understanding of medical
statistics with health information seeking and health provider interaction in a national sample
of young adults. Journal of Health Communication, 16(sup3), 163-176. doi:
10.1080/10810730.2011.604704

Miller, C. W., & McCurley, M. C. (2011). Federal interagency communication strategies for
addressing radiation emergencies and other public health crises. Health Physics, 101(5), 559-
561. doi: 10.1097/HP.0b013e31822552d7

Pivonka, E., Seymour, J., McKenna, J., Baxter, S. D., & Williams, S. (2011). Development of
the behaviorally focused Fruits & Veggies--More Matters public health initiative. Journal of
the American Dietetic Association, 111(10), 1570-1577. doi: 10.1016/j.jada.2011.07.001

Segar, M. L., Eccles, J. S., & Richardson, C. R. (2011). Rebranding exercise: Closing the gap
between values and behavior. International Journal of Behavioral Nutrition and Physical
Activity, 8. doi: 10.1186/1479-5868-8-94

Sentell, T., Baker, K. K., Onaka, A., & Braun, K. (2011). Low health literacy and poor health
status in Asian Americans and Pacific Islanders in Hawai'i. Journal of Health Communication,
16(sup3), 279-294. doi: 10.1080/10810730.2011.604390
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% Sheridan, S. L., Halpern, D. J., Viera, A. J., Berkman, N. D., Donahue, K. E., & Crotty, K.
(2011). Interventions for individuals with low health literacy: A systematic review. Journal of
Health Communication, 16(sup3), 30-54. doi: 10.1080/10810730.2011.604391

7

« Shugart, H. A. (2011). Heavy viewing: Emergent frames in contemporary news coverage of
obesity. Health Communication, 26(7), 635-648. doi: 10.1080/10410236.2011.561833

+« Varda, D., Shoup, J. A., & Miller, S. (2011). A systematic review of collaboration and network
research in the public affairs literature: Implications for public health practice and research.
American Journal of Public Health. doi: 10.2105/ajph.2011.300286

*
°e

Wang, C. J., Little, A. A, Holliman, J. B., Ng, C. Y., Barrero-Castillero, A., Fu, C. M.,
Zuckerman, B., Bauchner, H. (2011). Communication of urgent public health messages to
urban populations: Lessons from the Massachusetts water main break. Disaster Medicine and
Public Health Preparedness, 5(3), 235-241. PubMed ID: 22003141

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article’s inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Bell,R. A, Hu, X, Orrange, S. E., & Kravitz, R. L. (2011). Lingering questions and doubts: Online
information-seeking of support forum members following their medical visits. Patient Education and
Counseling, 85(3), 525-528. doi: 10.1016/j.pec.2011.01.015

« Buis, L. R. (2011). The potential for web-based social network sites and self-regulation for health
promotion. American Journal of Health Promotion, 26(2), 73-76. doi: 10.4278/ajhp.110223-CIT-83

« BuUll, S. S., Breslin, L. T., Wright, E. E., Black, S. R., Levine, D., & Santelli, J. S. (2011). Case study:
An ethics case study of HIV prevention research on Facebook: The Just/Us Study. Journal of
Pediatric Psychology, 36(10), 1082-1092. doi: 10.1093/jpepsy/jsq126

+« Choi, J. (2011). Literature review: Using pictographs in discharge instructions for older adults with
low-literacy skills. Journal of Clinical Nursing, 20(21-22), 2984-2996. doi: 10.1111/j.1365-
2702.2011.03814.x

+« Eaton, L. H., Doorenbos, A. Z., Schmitz, K. L., Carpenter, K. M., & McGregor, B. A. (2011).
Establishing treatment fidelity in a web-based behavioral intervention study. Nursing Research, 60(6),
430-435. doi: 10.1097/NNR.0b013e31823386aa

+« Eland-de Kok, P., van Os-Medendorp, H., Vergouwe-Meijer, A., Bruijnzeel-Koomen, C., & Ros, W.
(2011). A systematic review of the effects of e-health on chronically ill patients. Journal of Clinical
Nursing, 20(21-22), 2997-3010. doi: 10.1111/j.1365-2702.2011.03743.x

+« Fisher, J. D., Amico, K. R., Fisher, W. A., Cornman, D. H., Shuper, P. A., Trayling, C., . ..
LifeWindows Team. (2011). Computer-based intervention in HIV clinical care setting improves
antiretroviral adherence: The LifeWindows Project. Aids and Behavior, 15(8), 1635-1646. doi:
10.1007/s10461-011-9926-x
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Graham, D. J., & Jeffery, R. W. (2011). Location, location, location: Eye-tracking evidence that
consumers preferentially view prominently positioned nutrition information. Journal of the American
Dietetic Association, 111(11), 1704-1711. doi: 10.1016/j.jada.2011.08.005

< Harris, J., Felix, L., Miners, A., Murray, E., Michie, S., Ferguson, E., . . . Edwards, P. (2011).
Adaptive e-learning to improve dietary behaviour: a systematic review and cost-effectiveness analysis.
Health Technology Assessment, 15(37), 1-160. doi: 10.3310/hta15370

% Hinnant, A., Oh, H. J., Caburnay, C. A., & Kreuter, M. W. (2011). What makes African American
health disparities newsworthy? An experiment among journalists about story framing. Health
Education Research, 26(6), 937-947. doi: 10.1093/her/cyr086

« Hinz, O., Skiera, B., Barrot, C., & Becker, J. U. (2011). Seeding strategies for viral marketing: An
empirical comparison. Journal of Marketing, 75(6), 55-71. Abstract

« Hove, T., Paek, H.-J., & Isaacson, T. (2011). Using adolescent eHealth literacy to weigh trust in
commercial web sites: The more children know, the tougher they are to persuade. Journal of
Advertising Research, 51(3), 524-537. doi: 10.2501/JAR-51-3-524-537

% Jones, B. (2011). Mixed uptake of social media among public health specialists. Bulletin of the World
Health Organization, 89(11), 784-785. Retrieve from
http://www.who.int/entity/bulletin/volumes/89/11/11-031111.pdf.

+« LaPointe, P. (2011). The rock in the pond: How online buzz and offline WOM can make a strong
message even more powerful. Journal of Advertising Research, 51(3), 456-457. doi: 10.2501/JAR-51-
3-456-457

% Laz, T. H., & Berenson, A. B. (2011). Association of web-based weight loss information use with
weight reduction behaviors in adolescent women. Journal of Adolescent Health, 49(4), 446-448. doi:
10.1016/j.jadohealth.2011.01.020

< Levesque, D. A., Van Marter, D. F., Schneider, R. J., Bauer, M. R., Goldberg, D. N., Prochaska, J. O.,
& Prochaska, J. M. (2011). Randomized trial of a computer-tailored intervention for patients with
depression. American Journal of Health Promotion, 26(2), 77-89. doi: 10.4278/ajhp.090123-QUAN-
27

< Mackert, M., Ball, J., & Lopez, N. (2011). Health literacy awareness training for healthcare workers:
Improving knowledge and intentions to use clear communication techniques. Patient Education and
Counseling, 85(3), €225-228. doi: 10.1016/j.pec.2011.02.022

% Mclnnes, N., & Haglund, B. J. A. (2011). Readability of online health information: Implications for
health literacy. Informatics for Health & Social Care, 36(4), 173-189. doi:
10.3109/17538157.2010.542529

< Oliffe, J. L., Bottorff, J. L., McKenzie, M. M., Hislop, T. G., Gerbrandt, J. S., & Oglov, V. (2011).
Prostate cancer support groups, health literacy and consumerism: Are community-based volunteers re-
defining older men's health? Health, 15(6), 555-570. doi: 10.1177/1363459310364156

« Peacock, N, Issel, L. M., Townsell, S. J., Chapple-McGruder, T., & Handler, A. (2011). An
innovative method to involve community health workers as partners in evaluation research. American
Journal of Public Health, 101(12), 2275-2280. doi: 10.2105/AJPH.2011.300263
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Piggin, J., & Lee, J. (2011). 'Don't mention obesity': Contradictions and tensions in the UK
Change4L.ife health promotion campaign. Journal of Health Psychology, 16(8), 1151-1164. doi:
10.1177/1359105311401771

Rock, M. J., Mclintyre, L., Persaud, S. A., & Thomas, K. L. (2011). A media advocacy intervention
linking health disparities and food insecurity. Health Education Research, 26(6), 948-960. doi:
10.1093/her/cyr043

Schonlau, M., Martin, L., Haas, A., Derose, K. P., & Rudd, R. (2011). Patients' literacy skills: More
than just reading ability. Journal of Health Communication, 16(10), 1046-1054. doi:
10.1080/10810730.2011.571345

Sparrow, D., Gottlieb, D. J., DeMolles, D., & Fielding, R. A. (2011). Increases in muscle strength and
balance using a resistance training program administered via a telecommunications system in older
adults. Journals of Gerontology: Biological Sciences and Medical Sciences, 66(11), 1251-1257. doi:
10.1093/gerona/glr138

Stroever, S. J., Mackert, M. S., McAlister, A. L., & Hoelscher, D. M. (2011). Using social media to
communicate child health information to low-income parents. Preventing Chronic Disease, 8(6),
A148. Retrieve from http://www.cdc.gov/pcd/issues/2011/nov/11 0028.htm.

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Bouton, M. E., Shirah, G. R., Nodora, J., Pond, E., Hsu, C.-H., Klemens, A. E., Martinez, M. E., &
Komenaka, I. K. (2012). Implementation of educational video improves patient understanding of basic
breast cancer concepts in an undereducated county hospital population. Journal of Surgical Oncology,
105(1), 48-54. doi: 10.1002/js0.22046

« Bredfeldt, C. E., Compton-Phillips, A. L., & Snyder, M. H. (2011). Effects of between visit physician
patient communication on Diabetes Recognition Program scores. International Journal for Quality in
Health Care, 23(6), 664-673. doi: 10.1093/intghc/mzr061

« Bryant, J., Bonevski, B., Paul, C., & Lecathelinais, C. (2011). Assessing smoking status in
disadvantaged populations: Is computer administered self report an accurate and acceptable measure?
BMC Medical Research Methodology, 11. doi: 10.1186/1471-2288-11-153

«» Campbell, P. (2011). Understanding the receivers and the reception of science's uncertain messages.
Philosophical Transactions of the Royal Society A, 369(1956), 4891-4912. doi:
10.1098/rsta.2011.0068

« Cohn, A. M., Hunter-Reel, D., Hagman, B. T., & Mitchell, J. (2011). Promoting behavior change from
alcohol use through mobile technology: The future of ecological momentary assessment. Alcoholism:
Clinical and Experimental Research, 35(12), 2209-2215. doi: 10.1111/j.1530-0277.2011.01571.x

< Donovan, E., Wood, M., Frayjo, K., Black, R. A., & Surette, D. A. (2012). A randomized, controlled
trial to test the efficacy of an online, parent-based intervention for reducing the risks associated with
college-student alcohol use. Addictive Behaviors, 37(1), 25-35. doi: 10.1016/j.addbeh.2011.09.007

« Dykema, J., Stevenson, J., Day, B., Sellers, S. L., & Bonham, V. L. (2011). Effects of incentives and
prenotification on response rates and costs in a national web survey of physicians. Evaluation & the
Health Professions, 34(4), 434-447. doi: 10.1177/0163278711406113
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Guardiola-Wanden-Berghe, R., Gil-Perez, J. D., Sanz-Valero, J., & Wanden-Berghe, C. (2011).
Evaluating the quality of websites relating to diet and eating disorders. Health Information and
Libraries Journal, 28(4), 294-301. doi: 10.1111/].1471-1842.2011.00961.x

«+ Harrison, V., Proudfoot, J., Wee, P. P., Parker, G., Pavlovic, D. H., & Manicavasagar, V. (2011).
Mobile mental health: Review of the emerging field and proof of concept study. Journal of Mental
Health, 20(6), 509-524. doi: 10.3109/09638237.2011.608746

s Kammerer, Y., & Gerjets, P. (2012). Effects of search interface and internet-specific epistemic beliefs
on source evaluations during web search for medical information: An eye-tracking study. Behaviour
& Information Technology, 31(1), 83-97. doi: 10.1080/0144929x.2011.599040

« Kays, K., Gathercoal, K., & Buhrow, W. (2012). Does survey format influence self-disclosure on
sensitive question items? Computers in Human Behavior, 28(1), 251-256. doi:
10.1016/j.chb.2011.09.007

% Kraschnewski, J. L., Stuckey, H. L., Rovniak, L. S., Lehman, E. B., Reddy, M., Poger, J. M., Kephart,
D. K., Coups, E. J.,& Sciamanna, C. N. (2011). Efficacy of a weight-loss website based on positive
deviance: A randomized trial. American Journal of Preventive Medicine, 41(6), 610-614. doi:
10.1016/j.amepre.2011.08.012

% Lagan, B. M., Sinclair, M., & Kernohan, W. G. (2011). What Is the impact of the internet on decision-
making in pregnancy? A global study. Birth: Issues in Perinatal Care, 38(4), 336-345. doi:
10.1111/1.1523-536X.2011.00488.x

« Li, Y.-M,, Lai, C.-Y., & Chen, C.-W. (2011). Discovering influencers for marketing in the
blogosphere. Information Sciences, 181(23), 5143-5157. doi: 10.1016/].ins.2011.07.023

« Micheaux, A. L. (2011). Managing e-mail advertising frequency from the consumer perspective.
Journal of Advertising, 40(4), 45-65. doi: 10.2753/JOA0091-3367400404

+« Olsan, T. H., Bianchi, C., White, P., Glessner, T., & Mapstone, P. L. (2011). Finding electronic
information for health policy advocacy: A guide to improving search results. Journal of the American
Academy of Nurse Practitioners, 23(12), 648-658. doi: 10.1111/j.1745-7599.2011.00670.x

+« Quinlisk, P., Jones, M. J., Bostick, N. A., Walsh, L. E., Curtiss, R., Walker, R., Mercer, S., &
Subbarao, 1. (2011). Results of rapid needs assessments in rural and urban lowa following large-scale
flooding events in 2008. Disaster Medicine and Public Health Preparedness, 5(4), 287-292. PubMed

% Rice, E., Lee, A., & Taitt, S. (2011). Cell phone use among homeless touth: Potential for new health
interventions and research. Journal of Urban Health-Bulletin of the New York Academy of Medicine,
88(6), 1175-1182. doi: 10.1007/s11524-011-9624-z

¢+ Sharkey, S., Jones, R., Smithson, J., Hewis, E., Emmens, T., Ford, T., & Owens, C. (2011). Ethical
practice in internet research involving vulnerable people: Lessons from a self-harm discussion forum
study (SharpTalk). Journal of Medical Ethics, 37(12), 752-758. doi: 10.1136/medethics-2011-100080

Teasdale, E., & Yardley, L. (2011). Understanding responses to government health recommendations:
Public perceptions of government advice for managing the HIN1 (swine flu) influenza pandemic.
Patient Education and Counseling, 85(3), 413-418. doi: 10.1016/j.pec.2010.12.026

« Wanyonyi, K. L., Themessl-Huber, M., Humphris, G., & Freeman, R. (2011). A systematic review
and meta-analysis of face-to-face communication of tailored health messages: Implications for
practice. Patient Education and Counseling, 85(3), 348-355. doi: 10.1016/j.pec.2011.02.006
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+ Zanjani, S. H. A., Diamond, W. D., & Chan, K. (2011). Does ad-context congruity help surfers and
information seekers remember ads in cluttered e-magazines? Journal of Advertising, 40(4), 67-83. doi:
10.2753/JOA0091-3367400405
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Andrews, J. C., Burton, S., & Kees, J. (2011). Is simpler always better? Consumer evaluations of
front-of-package nutrition symbols. Journal of Public Policy & Marketing, 30(2), 175. doi:
10.1509/jppm.30.2.175

< Ayers, B., & Myers, L. B. (2012). Do media messages change people's risk perceptions for binge
drinking? Alcohol and Alcoholism, 47(1), 52-56. doi: 10.1093/alcalc/agr052

« Carlson, J. A, Sallis, J. F., Ramirez, E. R., Patrick, K., & Norman, G. J. (2012). Physical activity and
dietary behavior change in internet-based weight loss interventions: Comparing two multiple-behavior
change indices. Preventive Medicine, 54(1), 50-54. doi: 10.1016/j.ypmed.2011.10.018

+« Chunara, R., Andrews, J. R., & Brownstein, J. S. (2012). Social and news media enable estimation of
epidemiological patterns early in the 2010 Haitian cholera outbreak. American Journal of Tropical
Medicine and Hygiene, 86(1), 39-45. doi: 10.4269/ajtmh.2012.11-0597
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32(1), 155-166. doi: 10.1111/j.1539-6924.2011.01641.x

< Dauvis, K. C., Farrelly, M. C., Duke, J., Kelly, L., & Willett, J. (2012). Antismoking media campaign
and smoking cessation outcomes, New York State, 2003-2009. Preventing Chronic Disease, 9, E40.
doi: 10.5888/pcd9.110102

« Dillard, A. J., Ferrer, R. A., Ubel, P. A., & Fagerlin, A. (2012). Risk perception measures' associations
with behavior intentions, affect, and cognition following colon cancer screening messages. Health
Psychology, 31(1), 106-113. doi: 10.1037/a0024787
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Eisenbeiss, M., Blechschmidt, B., Backhaus, K., & Freund, P. A. (2012). "The (real) world is not
enough": Motivational drivers and user behavior in virtual worlds. Journal of Interactive Marketing,
26(1), 4-20. doi: 10.1016/j.intmar.2011.06.002

+«» Fleisher, L., Kandadai, V., Keenan, E., Miller, S. M., Devarajan, K., Ruth, K. J., M. Rodoletz, E. J.
Bieber, & Weinberg, D. S. (2012). Build it, and will they come? Unexpected findings from a study on
a web-based intervention to improve colorectal cancer screening. Journal of Health Communication,
17(1), 41-53. doi: 10.1080/10810730.2011.571338

« Freedman, K. S., Nelson, N. M., & Feldman, L. L. (2012). Smoking initiation among young adults in
the United States and Canada, 1998-2010: A systematic review. Preventing Chronic Disease, 9, E05.
doi: 10.5888/pcd9.110037

% Harris, J. R., Cheadle, A., Hannon, P. A., Forehand, M., Lichiello, P., Mahoney, E., S. Snyder, &
Yarrow, J. (2012). A framework for disseminating evidence-based health promotion practices.
Preventing Chronic Disease, 9, E22. doi: 10.5888/pcd9.110081

« Hastak, M., & Mazis, M. B. (2011). Deception by implication: A typology of truthful but misleading
advertising and labeling claims. Journal of Public Policy & Marketing, 30(2), 157. doi:
10.1509/jppm.30.2.157

% Hwang, Y. (2012). Social diffusion of campaign effects: Campaign-generated interpersonal
communication as a mediator of antitobacco campaign effects. Communication Research, 39(1), 120-
141. doi: 10.1177/0093650210389029

« Kronrod, A., Grinstein, A., & Wathieu, L. (2012). Go green! Should environmental messages be so
assertive? Journal of Marketing, 76(1), 95-102. doi: 10.1509/jm.10.0416

< Lim, M. S. C., Hocking, J. S., Aitken, C. K., Fairley, C. K., Jordan, L., Lewis, J. A., & Hellard, M. E.
(2012). Impact of text and email messaging on the sexual health of young people: A randomised
controlled trial. Journal of Epidemiology and Community Health, 66(1), 69-74. doi:
10.1136/jech.2009.100396

+«+ Niederdeppe, J., Porticella, N., & Shapiro, M. A. (2012). Using theory to identify beliefs associated
with support for policies to raise the price of high-fat and high-sugar foods. Journal of Health
Communication, 17(1), 90-104. doi: 10.1080/10810730.2011.585694

+ Raggio, R. D., & Folse, J. A. G. (2011). Expressions of gratitude in disaster management: An
economic, social marketing, and public policy perspective on post-Katrina campaigns. Journal of
Public Policy & Marketing, 30(2), 168. doi: 10.1509/jppm.30.2.168

+« Rentner, T. L., Dixon, L. D., & Lengel, L. (2012). Critiquing fetal alcohol syndrome health
communication campaigns targeted to American Indians. Journal of Health Communication, 17(1), 6-
21. doi: 10.1080/10810730.2011.585692

+ Rowel, R., Sheikhattari, P., Barber, T. M., & Evans-Holland, M. (2012). Introduction of a guide to
enhance risk communication among low-income and minority populations: A grassroots community
engagement approach. Health Promotion Practice, 13(1), 124-132. doi: 10.1177/1524839910390312

s Stockwell, M. S., Kharbanda, E. O., Martinez, R. A., Lara, M., Vawdrey, D., Natarajan, K., &
Rickert, V. 1. (2011). Text4Health: Impact of text message reminder-recalls for pediatric and
adolescent immunizations. American Journal of Public Health, 102(2), e15-e21. doi:
10.2105/ajph.2011.300331
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34(1), 73-81. doi: 10.1016/j.socnet.2011.05.006
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Barbour, J. B., Rintamaki, L. S., Ramsey, J. A., & Brashers, D. E. (2012). Avoiding health
information. Journal of Health Communication, 17(2), 212-229. doi:
10.1080/10810730.2011.585691

% Brown, S. L., & Richardson, M. (2012). The effect of distressing imagery on attention to and
persuasiveness of an antialcohol message: A gaze-tracking approach. Health Education &
Behavior, 39(1), 8-17. doi: 10.1177/1090198111404411

« Coomes, C. M., Lewis, M. A., Uhrig, J. D., Furberg, R. D., Harris, J. L., & Bann, C. M.
(2012). Beyond reminders: A conceptual framework for using short message service to
promote prevention and improve healthcare quality and clinical outcomes for people living
with HIV. AIDS Care, 24(3), 348-357. doi: 10.1080/09540121.2011.608421

«+ Crespo, N. C., Elder, J. P., Ayala, G. X., Slymen, D. J., Campbell, N. R., Sallis, J. F.,
McKenzie, T. L., Baquero, B., & Arredondo, E. M. (2012). Results of a multi-level
intervention to prevent and control childhood obesity among Latino children: The Aventuras
Para Nifios study. Annals of Behavioral Medicine, 43(1), 84-100. doi: 10.1007/s12160-011-
9332-7

% Frisch, A.-L., Camerini, L., Diviani, N., & Schulz, P. J. (2012). Defining and measuring health
literacy: How can we profit from other literacy domains? Health Promotion International,
27(1), 117-126. doi: 10.1093/heapro/dar043

% Gallagher, K. M., & Updegraff, J. A. (2012). Health message framing effects on attitudes,
intentions, and behavior: A meta-analytic review. Annals of Behavioral Medicine, 43(1), 101-
116. doi: 10.1007/s12160-011-9308-7
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Gittelsohn, J., Rowan, M., & Gadhoke, P. (2012). Interventions in small food stores to change
the food environment, improve diet, and reduce risk of chronic disease. Preventing Chronic
Disease, 9, E59. doi: 10.5888/pcd9.110015

Hildon, Z., Allwood, D., & Black, N. (2012). Impact of format and content of visual display of
data on comprehension, choice and preference: A systematic review. International Journal for
Quality in Health Care, 24(1), 55-64. doi: 10.1093/intghc/mzrQ72

Howard, A. F., Bush, H. M., Shapiro, R. M., Il, & Dearinger, A. (2012). Characteristics of
Kentucky local health departments that influence public health communication during times of
crisis: Information dissemination associated with HIN1 novel influenza. Journal of Public
Health Management and Practice, 18(2), 169-174. doi: 10.1097/PHH.0b013e31821c08ee

Jordan, A., Piotrowski, J. T., Bleakley, A., & Mallya, G. (2012). Developing media
interventions to reduce household sugar-sweetened beverage consumption. Annals of the
American Academy of Political and Social Science, 640, 118-135. doi:
10.1177/0002716211425656

McNeil, K., Brna, P. M., & Gordon, K. E. (2012). Epilepsy in the Twitter era: A need to re-
tweet the way we think about seizures. Epilepsy & Behavior, 23(2), 127-130.
10.1016/j.yebeh.2011.11.007

Mueller, N. T., Noone, A.-M., Luta, G., Wallington, S. F., Huerta, E. E., Mandelblatt, J. S., &
the Latin American Cancer Research Coalition (2012). Information channels associated with
awareness of human papillomavirus infections and vaccination among Latino immigrants from
safety net clinics. Journal of Immigrant and Minority Health, 14(1), 183-188. doi:
10.1007/s10903-011-9501-6

Thompson, C., Russell-Mayhew, S., & Saraceni, R. (2012). Evaluating the effects of a peer-
support model: Reducing negative body esteem and disordered eating attitudes and behaviours
in grade eight girls. Eating Disorders, 20(2), 113-126. doi: 10.1080/10640266.2012.653946

Thomson, M. D., & Hoffman-Goetz, L. (2012). Application of the health literacy framework
to diet-related cancer prevention conversations of older immigrant women to Canada. Health
Promotion International, 27(1), 33-44. doi: 10.1093/heapro/dar019

Weeks, B. E., Friedenberg, L. M., Southwell, B. G., & Slater, J. S. (2012). Behavioral
consequences of conflict-oriented health news coverage: The 2009 mammography guideline
controversy and online information seeking. Health Communication, 27(2), 158-166. doi:
10.1080/10410236.2011.571757

Yoo, G. J., Fang, T., Zola, J., & Dariotis, W. M. (2012). Destigmatizing hepatitis B in the
Asian American community: Lessons learned from the San Francisco Hep B Free campaign.
Journal of Cancer Education, 27(1), 138-144. doi: 10.1007/s13187-011-0252-9

Zach, L., Dalrymple, P. W., Rogers, M. L., & Williver-Farr, H. (2012). Assessing internet
access and use in a medically underserved population: Implications for providing enhanced
health information services. Health Information and Libraries Journal, 29(1), 61-71. doi:
10.1111/j.1471-1842.2011.00971.x
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

s Amend, E., & Secko, D. M. (2012). In the face of critique: A metasynthesis of the experiences of
journalists covering health and science. Science Communication, 34(2), 241-282. doi:
10.1177/1075547011409952

< Aschemann-Witzel, J., Perez-Cueto, F. J. A., Niedzwiedzka, B., Verbeke, W., & Bech-Larsen, T.
(2012). Lessons for public health campaigns from analysing commercial food marketing success
factors: a case study. BMC Public Health, 12. doi: 10.1186/1471-2458-12-139

s Berger, J., & Milkman, K. L. (2012). What makes online content viral? Journal of Marketing
Research, 49(2), 192-205. doi: 10.1509/jmr.10.0353

s+ Campbell, B. B. (2012). A novel approach to educating men about preventative health in the digital
age. Journal of Mens Health, 9(1), 45-50. doi: 10.1016/j.jomh.2011.11.006

s Campo, S., Askelson, N. M., Spies, E. L., & Losch, M. (2012). Ambivalence, communication and
past use: Understanding what influences women's intentions to use contraceptives. Psychology,
Health & Medicine, 17(3), 356-365. doi: 10.1080/13548506.2011.608432

s Chapman, S., Jafa, K., Longfield, K., Vielot, N., Buszin, J., Ngamkitpaiboon, L., & Kays, M.
(2012). Condom social marketing in sub-Saharan Africa and the total market approach. Sexual
Health, 9(1), 44-50. doi: 10.1071/sh10165

% Chen, V., Banerjee, D., & Liu, L. (2012). Do people become better prepared in the aftermath of a
natural disaster? The Hurricane Ike experience in Houston, Texas. Journal of Public Health
Management and Practice, 18(3), 241-249. doi: 10.1097/PHH.0b013e31822d4beb
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Hill-Briggs, F., Schumann, K. P., & Dike, O. (2012). Five-step methodology for evaluation and
adaptation of print patient health information to meet the < 5th grade readability criterion. Medical
Care, 50(4), 294-301. doi: 10.1097/MLR.0b013e318249d6¢8

Hinnant, A., Len-Rios, M. E., & Oh, H. J. (2012). Are health journalists' practices tied to their
perceptions of audience? An attribution and expectancy-value approach. Health Communication,
27(3), 234-243. doi: 10.1080/10410236.2011.578331

Hopfer, S. (2012). Effects of a narrative HPV vaccination intervention aimed at reaching college
women: A randomized controlled trial. Prevention Science, 13(2), 173-182. doi: 10.1007/s11121-
011-0254-1

Kim, H. J. (2012). The Effects of Gender and Gain Versus Loss Frame on Processing Breast Cancer
Screening Messages. Communication Research, 39(3), 385-412. doi: 10.1177/0093650211427557

Lee, J. Y., Divaris, K., Baker, A. D., Rozier, R. G., & Vann, W. F. (2011). The relationship of oral
health literacy and self-efficacy with oral health status and dental neglect. American Journal of
Public Health, 102(5), 923-929. doi: 10.2105/ajph.2011.300291

Martinez, J. L., Latimer, A. E., Rivers, S. E., & Salovey, P. (2012). Formative research for a
community-based message-framing intervention. American Journal of Health Behavior, 36(3), 335-
347. doi: 10.5993/ajhb.36.3.5

McHugh, J., & Suggs, L. S. (2012). Online tailored weight management in the worksite: Does it
make a difference in biennial health risk assessment data? Journal of Health Communication, 17(3),
278-293. doi: 10.1080/10810730.2011.626496

Merrill, M. L., Taylor, N. L., Martin, A. J., Maxim, L. A., D'Ambrosio, R., Gabriel, R. M., Wendt,
S. J., Mannix, D., & Wells, M. E. (2012). A mixed-method exploration of functioning in Safe
Schools/Healthy Students partnerships. Evaluation and Program Planning, 35(2), 280-286. doi:
10.1016/j.evalprogplan.2011.11.003

Miller, L. M. S., & Bell, R. A. (2012). Online health information seeking: The influence of age,
information trustworthiness, and search challenges. Journal of Aging and Health, 24(3), 525-541.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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determinism, and perceived control: The roles of beliefs about susceptibility and severity versus
disease essentialism. Journal of Health Communication, 17(7), 762-778. doi:
10.1080/10810730.2012.677301

Prematunge, C., Corace, K., McCarthy, A., Nair, R. C., Pugsley, R., & Garber, G. (2012). Factors
influencing pandemic influenza vaccination of healthcare workers -- A systematic review. Vaccine,
30(32), 4733-4743. doi: 10.1016/].vaccine.2012.05.018

Severtson, D. J., & Vatovec, C. (2012). The theory-based influence of map features on risk beliefs:
Self-reports of what is seen and understood for maps depicting an environmental health hazard.
Journal of Health Communication, 17(7), 836-856. doi: 10.1080/10810730.2011.650933

Southwell, B. G., Slater, J. S., Nelson, C. L., & Rothman, A. J. (2012). Does it pay to pay people to
share information? Using financial incentives to promote peer referral for mammography among the
underinsured. American Journal of Health Promotion, 26(6), 348-351. doi: 10.4278/ajhp.110120-
ARB-34

Williamson, D. A., Champagne, C. M., Harsha, D. W., Han, H., Martin, C. K., Newton, R. L., Jr., ..
. Ryan, D. H. (2012). Effect of an environmental school-based obesity prevention program on
changes in body fat and body weight: A randomized trial. Obesity, 20(8), 1653-1661. doi:
10.1038/0by.2012.60
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Announcements

» D.C. Health Communication (DCHC) Conference

The 2nd biennial D.C. Health Communication Conference (DCHC) will be held from
March 28th to the 30th at the George Mason Inn and Conference Center, located on the
George Mason University campus in Fairfax, VA. More information is available from
http://chrc.gmu.edu/DCHC.html.

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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Health Communication Science Digest

Office of the Associate Director for Communication
September 2012 -- Vol. 3, Issue ge

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Blitstein, J. L., Evans, W. D., Davis, K. C., & Kamyab, K. (2012). Repeated exposure to media
messages encouraging parent-child communication about sex: Differential trajectories for mothers
and fathers. American Journal of Health Promotion, 27(1), 43-51. doi: 10.4278/ajhp.110302-

QUAN-95

« Brown, K. E., Abraham, C., Joshi, P., & Wallace, L. M. (2012). Sexual health professionals'
evaluations of a prototype computer-based contraceptive planning intervention for adolescents:
Implications for practice. Sexual Health, 9(4), 341-348. doi: 10.1071/sh11042

Caiata-Zufferey, M., & Schulz, P. J. (2012). Physicians' communicative strategies in interacting
with internet-informed patients: Results from a qualitative study. Health Communication, 27(8),
738-749. doi: 10.1080/10410236.2011.636478

« Campo, S., Askelson, N. M., Carter, K. D., & Losch, M. (2012). Segmenting audiences and tailoring
messages: Using the extended parallel process model and cluster analysis to improve health
campaigns. Social Marketing Quarterly, 18(2), 98-111. doi: 10.1177/1524500412450490

Cano, C. R., & Ortinau, D. J. (2012). Digging for "Spanish Gold": How to connect with Hispanic
consumers. Journal of Advertising Research, 52(3), 322-332. doi: 10.2501/JAR-52-3-322-332

Centers for Disease Control & Prevention (2012). Increases in quitline calls and smoking cessation
website visitors during a national tobacco education campaign - March 19-June 10, 2012. MMWR.
Morbidity and Mortality Weekly Report, 61, 667-670. Retrieved from
http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6134a2.htm?s_cid=mm6134a2_w.

DelLuca, P. F., Buist, S., & Johnston, N. (2012). The Code Red Project: Engaging communities in
health system change in Hamilton, Canada. Social Indicators Research, 108(2), 317-327. doi:
10.1007/s11205-012-0068-y
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Dominic Yeo, T. E. (2012). Social-media early adopters don't count: How to seed participation in
interactive campaigns by psychological profiling of digital consumers. Journal of Advertising
Research, 52(3), 297-308. doi: 10.2501/JAR-52-3-297-308

Edgar, T., & Volkman, J. E. (2012). Using communication theory for health promotion: Practical
guidance on message design and strategy. Health Promotion Practice, 13(5), 587-590. doi:
10.1177/1524839912450879

Garbers, S., Meserve, A., Kottke, M., Hatcher, R., Ventura, A., & Chiasson, M. A. (2012).
Randomized controlled trial of a computer-based module to improve contraceptive method choice.
Contraception, 86(4), 383-390. doi: 10.1016/j.contraception.2012.01.013

Garner, M., Ning, Z., & Francis, J. (2012). A framework for the evaluation of patient information
leaflets. Health Expectations, 15(3), 283-294. doi: 10.1111/j.1369-7625.2011.00665.x

Greene, J. A., Choudhry, N. K., Kesselheim, A. S., Brennan, T. A., & Shrank, W. (2012). Changes
in direct-to-consumer pharmaceutical advertising following shifts from prescription-only to over-
the-counter status. JAMA: The Journal of the American Medical Association, 308(10), 973-975. doi:
10.1001/2012.jama.10647

Khan, A. J., Khowaja, S., Khan, F. S., Qazi, F., Lotia, I., Habib, A., . . . Keshavjee, S. (2012).
Engaging the private sector to increase tuberculosis case detection: An impact evaluation study.
Lancet Infectious Diseases, 12(8), 608-616. doi: 10.1016/S1473-3099(12)70116-0

Kontos, E. Z., Emmons, K. M., Puleo, E., & Viswanath, K. (2012). Contribution of communication
inequalities to disparities in Human Papillomavirus vaccine awareness and knowledge. American
Journal of Public Health, 102(10), 1911-1920. doi: 10.2105/ajph.2011.300435

Lewandowsky, S., Ecker, U. K. H., Seifert, C. M., Schwarz, N., & Cook, J. (2012). Misinformation
and its correction. Psychological Science in the Public Interest, 13(3), 106-131. doi:
10.1177/1529100612451018

Okan, Y., Garcia-Retamero, R., Cokely, E. T., & Maldonado, A. (2012). Individual differences in
graph literacy: Overcoming denominator neglect in risk comprehension. Journal of Behavioral
Decision Making, 25(4), 390-401. doi: 10.1002/bdm.751

Paek, H.-J., & Hove, T. (2012). Social cognitive factors and perceived social influences that
improve adolescent ehealth literacy. Health Communication, 27(8), 727-737. doi:
10.1080/10410236.2011.616627

Sundstrom, B. (2012). Integrating public relations and social marketing. Social Marketing
Quarterly, 18(2), 135-151. doi: 10.1177/1524500412450489

Whitford, H. M., Donnan, P. T., Symon, A. G., Kellett, G., Monteith-Hodge, E., Rauchhaus, P., &
Wyatt, J. C. (2012). Evaluating the reliability, validity, acceptability, and practicality of SMS text
messaging as a tool to collect research data: Results from the Feeding Your Baby project. Journal of
the American Medical Informatics Association, 19(5), 744-749. doi: 10.1136/amiajnl-2011-000785
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Announcements

» Cases in Public Health Communication & Marketing -- Call for Submissions

Cases in Public Health Communication & Marketing (CPHCM)), a peer-reviewed journal
of The George Washington University School of Public Health and Health Services, is
seeking manuscript submissions for Volume 7 (Summer 2013). More information is
available from http://sphhs.gwu.edu/departments/pch/phcm/casesjournal/index.cfm.

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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Health Communication Science Digest

Office of the Associate Director for Communication
October 2012 -- Vol. 3, Issue 10e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Bergkuvist, L., Eiderback, D., & Palombo, M. (2012). The brand communication effects of using a
headline to prompt the key benefit in ads with pictorial metaphors. Journal of Advertising, 41(2),
67-75. doi: 10.2753/JOA0091-3367410205

+» Chatterjee, P. (2012). The role of varying information quantity in ads on immediate and enduring
cross-media synergies. Journal of Marketing Communications, 18(3), 217-240. doi:
10.1080/13527266.2011.567458

+«+ Chervin, C., Clift, J., Woods, L., Krause, E., & Lee, K. (2012). Health literacy in adult education: A
natural partnership for health equity. Health Promotion Practice. doi: 10.1177/1524839912437367

+»+ Cook-Craig, P., Ely, G., Flaherty, C., Dignan, M., & White, C. R. (2012). Seeking health advice
from social networks in low-income urban neighborhoods. American Journal of Health Behavior,
36(6), 723-735. doi: 10.5993/ajhb.36.6.1

+«+ Divecha, Z., Divney, A., Ickovics, J., & Kershaw, T. (2012). Tweeting about testing: Do low-
income, parenting adolescents and young adults use new media technologies to communicate about
sexual health? Perspectives on Sexual and Reproductive Health, 44(3), 176-183. doi:
10.1363/4417612

+« Gainforth, H. L., & Latimer, A. E. (2012). Risky business: Risk information and the moderating
effect of message frame and past behaviour on women’s perceptions of the Human Papillomavirus
vaccine. Journal of Health Psychology, 17(6), 896-906. doi: 10.1177/1359105311431173

« Glantz, S. A, laccopucci, A., Titus, K., & Polansky, J. R. (2012). Smoking in top-grossing US
movies, 2011. Preventing Chronic Disease, 9. doi:10.5888/pcd9.120170.
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Hendriks, H., de Bruijn, G.-J., & van den Putte, B. (2012). Talking about alcohol consumption:
Health campaigns, conversational valence, and binge drinking intentions. British Journal of Health
Psychology, 17(4), 843-853. doi: 10.1111/].2044-8287.2012.02080.x

Howlett, E. A., Burton, S., Newman, C. L., & Faupel, M. A. (2012). The positive influence of state
agricultural marketing programs on adults' fruit and vegetable consumption. American Journal of
Health Promotion, 27(1), 17-20. doi: 10.4278/ajhp.100923-ARB-316

Hwang, Y., Cho, H., Sands, L., & Jeong, S.-H. (2012). Effects of gain- and loss-framed messages on
the sun safety behavior of adolescents: The moderating role of risk perceptions. Journal of Health
Psychology, 17(6), 929-940. doi: 10.1177/1359105311428536

Johnson, K. A., Ford, J. H., & McCluskey, M. (2012). Promoting new practices to increase access to
and retention in addiction treatment: An analysis of five communication channels. Addictive
Behaviors, 37(11), 1193-1197. doi: 10.1016/j.addbeh.2012.05.019

Ledford, C. J. W. (2012). Exploring the interaction of patient activation and message design
variables: Message frame and presentation mode influence on the walking behavior of patients with
type 2 diabetes. Journal of Health Psychology, 17(7), 989-1000. doi: 10.1177/1359105311429204

Morrongiello, B. A., Sandomierski, M., Zdzieborski, D., & McCollam, H. (2012). A randomized
controlled trial evaluating the impact of the Supervising for Home Safety program on parent
appraisals of injury risk and need to actively supervise. Health Psychology, 31(5), 601-611. doi:
10.1037/a0028214

Morrongiello, B. A., Schwebel, D. C., Bell, M., Stewart, J., & Davis, A. L. (2012). An evaluation of
The Great Escape: Can an interactive computer game improve young children's fire safety
knowledge and behaviors? Health Psychology, 31(4), 496-502. doi: 10.1037/a0027779

Noar, S. M. (2012). An Audience-Channel-Message-Evaluation (ACME) framework for health
communication campaigns. Health Promotion Practice, 13(4), 481-488. doi:
10.1177/1524839910386901

Rolison, J. J., Hanoch, Y., & Miron-Shatz, T. (2012). What do men understand about lifetime risk
following genetic testing? The effect of context and numeracy. Health Psychology, 31(4), 530-533.
doi: 10.1037/a0026562

San José-Cabezudo, R., & Camarero-lzquierdo, C. (2012). Determinants of opening-forwarding e-
mail messages. Journal of Advertising, 41(2), 97-112. doi: 10.2753/JOA0091-3367410207

Shadel, W. G., Martino, S. C., Setodji, C., & Scharf, D. (2012). Momentary effects of exposure to
prosmoking media on college students' future smoking risk. Health Psychology, 31(4), 460-466. doi:
10.1037/a0027291

Teten Tharp, A., Dowell, A., Burton, T., Chaing, L., & DeCherney, C. (2012). Dating violence
prevention: Using information and communications technologies for global dating violence
prevention. In B. 0. G. H. Forum on Global Violence Prevention, Institute of Medicine (Ed.),
Communications and technology for violence prevention: Workshop summary (pp. 105-111).
Washington, DC: The National Academies Press. Retrieved from
http://www.nap.edu/catalog.php?record id=13352.
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van Noort, G., Antheunis, M. L., & van Reijmersdal, E. A. (2012). Social connections and the
persuasiveness of viral campaigns in social network sites: Persuasive intent as the underlying
mechanism. Journal of Marketing Communications, 18(1), 39-53. doi:
10.1080/13527266.2011.620764

Voorveld, H. A. M., Neijens, P. C., & Smit, E. G. (2012). The interacting role of media sequence
and product involvement in cross-media campaigns. Journal of Marketing Communications, 18(3),
203-216. doi: 10.1080/13527266.2011.567457

« Weidman, A. C., Fernandez, K. C., Levinson, C. A., Augustine, A. A., Larsen, R. J., & Rodebaugh,
T. L. (2012). Compensatory internet use among individuals higher in social anxiety and its
implications for well-being. Personality and Individual Differences, 53(3), 191-195. doi:
10.1016/j.paid.2012.03.003

% Yanez, B., Stanton, A. L., & Maly, R. C. (2012). Breast cancer treatment decision making among
Latinas and non-Latina whites: A communication model predicting decisional outcomes and quality
of life. Health Psychology, 31(5), 552-561. doi: 10.1037/a0028629

+ Yuan, N. P., Castafieda, H., Nichter, M., Nichter, M., Wind, S., Carruth, L., & Muramoto, M.
(2012). Lay health influencers. Health Education & Behavior, 39(5), 544-554. doi:
10.1177/1090198111421622
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DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.
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Health Communication Science Digest

Office of the Associate Director for Communication
November 2012 -- Vol. 3, Issue 11e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

s Briggs, M., Grella, L., Burton, T. A., Yarmuth, M., & Taylor, T. (2012). Understanding and
engaging key influencers of youth in high-risk urban communities: A review of the literature. Social
Marketing Quarterly, 18(3), 203-220. doi: 10.1177/1524500412460669

< Brown, D. R., Soares, J., Epping, J. M., Lankford, T. J., Wallace, J. S., Hopkins, D., Buchanan, L.
R., & Orleans, C. T. (2012). Stand-alone mass media campaigns to increase physical activity: A
Community Guide updated review. American Journal of Preventive Medicine, 43(5), 551-561. doi:
10.1016/j.amepre.2012.07.035

< Bull, S. S, Levine, D. K., Black, S. R., Schmiege, S. J., & Santelli, J. (2012). Social media—
delivered sexual health intervention: A cluster randomized controlled trial. American Journal of
Preventive Medicine, 43(5), 467-474. doi: 10.1016/j.amepre.2012.07.022

% Cavallo, D. N,, Tate, D. F., Ries, A. V., Brown, J. D., DeVellis, R. F., & Ammerman, A. S. (2012).
A social media—based physical activity intervention: A randomized controlled trial. American
Journal of Preventive Medicine, 43(5), 527-532. doi: 10.1016/j.amepre.2012.07.019

¢+ Cilenti, D., Brownson, R. C., Umble, K., Erwin, P. C., & Summers, R. (2012). Information-seeking
behaviors and other factors contributing to successful implementation of evidence-based practices in
local health departments. Journal of Public Health Management and Practice, 18(6), 571-576. doi:
10.1097/PHH.0b013e31825ce8e2

%+ Cooper, C. P., Gelb, C. A., Rim, S. H., Hawkins, N. A., Rodriguez, J. L., & Polonec, L. (2012).
Physicians who use social media and other internet-based communication technologies. Journal of
the American Medical Informatics Association, 19(6), 960-964. doi: 10.1136/amiajnl-2011-000628
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Farrelly, M. C., Duke, J. C., Davis, K. C., Nonnemaker, J. M., Kamyab, K., Willett, J. G., & Juster,
H. R. (2012). Promotion of smoking cessation with emotional and/or graphic antismoking
advertising. American Journal of Preventive Medicine, 43(5), 475-482. doi:
10.1016/j.amepre.2012.07.023
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Appel, M., & Mara, M. (2013). The persuasive influence of a fictional character's
trustworthiness. Journal of Communication, 63(5), 912-932. doi: 10.1111/jcom.12053

+« Bailey, S. C., Oramasionwu, C. U., & Wolf, M. S. (2013). Rethinking adherence: A health
literacy—informed model of medication self-management. Journal of Health Communication,
18(supl), 20-30. doi: 10.1080/10810730.2013.825672

Chung, A. H., & Slater, M. D. (2013). Reducing stigma and out-group distinctions through
perspective-taking in narratives. Journal of Communication, 63(5), 894-911. doi:
10.1111/jcom.12050

« Gerend, M. A,, Zapata, C., & Reyes, E. (2013). Predictors of human papillomavirus
vaccination among daughters of low-income Latina mothers: The role of acculturation.
Journal of Adolescent Health, 53(5), 623-629. doi: 10.1016/j.jadohealth.2013.06.006

Gollust, S. E., Niederdeppe, J., & Barry, C. L. (2013). Framing the consequences of
childhood obesity to increase public support for obesity prevention policy. American Journal
of Public Health, 103(11), €96-e102. doi: 10.2105/AJPH.2013.301271

« Greene, K. (2013). The theory of active involvement: Processes underlying interventions that
engage adolescents in message planning and/or production. Health Communication, 28(7),
644-656. doi: 10.1080/10410236.2012.762824

Head, K. J., Noar, S. M., lannarino, N. T., & Grant Harrington, N. (2013). Efficacy of text
messaging-based interventions for health promotion: A meta-analysis. Social Science &
Medicine, 97(0), 41-48. doi: 10.1016/j.socscimed.2013.08.003
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Knobloch-Westerwick, S., Johnson, B. K., & Westerwick, A. (2013). To your health: Self-
regulation of health behavior through selective exposure to online health messages. Journal
of Communication, 63(5), 807-829. doi: 10.1111/jcom.12055

Krieger, J. L., Coveleski, S., Hecht, M. L., Miller-Day, M., Graham, J. W., Pettigrew, J., &
Kootsikas, A. (2013). From kids, through Kids, to kids: Examining the social influence
strategies used by adolescents to promote prevention among peers. Health Communication,
28(7), 683-695. doi: 10.1080/10410236.2012.762827

Kuiper, N. M., Frantz, K. E., Cotant, M., Babb, S., Jordan, J., & Phelan, M. (2013).
Newspaper coverage of implementation of the Michigan smoke-free law: Lessons learned.
Health Promotion Practice, 14(6), 901-908. doi: 10.1177/1524839913476300

Lincoln, A. K., Arford, T., Prener, C., Garverich, S., & Koenen, K. C. (2013). The need for
trauma-sensitive language use in literacy and health literacy screening instruments. Journal
of Health Communication, 18(supl), 15-19. doi: 10.1080/10810730.2013.825676

Little, P., Stuart, B., Francis, N., Douglas, E., Tonkin-Crine, S., Anthierens, S., . .. Yardley,
L. (2013). Effects of internet-based training on antibiotic prescribing rates for acute
respiratory-tract infections: A multinational, cluster, randomised, factorial, controlled trial.
The Lancet, 382(9899), 1175-1182. doi: 10.1016/S0140-6736(13)60994-0

Mackert, M., Champlin, S. E., Pasch, K. E., & Weiss, B. D. (2013). Understanding health
literacy measurement through eye tracking. Journal of Health Communication, 18(supl),
185-196. doi: 10.1080/10810730.2013.825666

McKay-Nesbitt, J., Bhatnagar, N., & Smith, M. C. (2013). Regulatory fit effects of gender
and marketing message content. Journal of Business Research, 66(11), 2245-2251. doi:
10.1016/j.jbusres.2012.02.004

Miller-Day, M., & Hecht, M. L. (2013). Narrative means to preventative ends: A narrative
engagement framework for designing prevention interventions. Health Communication,
28(7), 657-670. doi: 10.1080/10410236.2012.762861

Nabi, R. L., & Thomas, J. (2012). The effects of reality-based television programming on
diet and exercise motivation and self-efficacy in young adults. Health Communication, 28(7),
699-708. doi: 10.1080/10410236.2012.711510

O’Malley, D. A., & Latimer-Cheung, A. E. (2013). Gaining perspective: The effects of
message frame on viewer attention to and recall of osteoporosis prevention print
advertisements. Journal of Health Psychology, 18(11), 1400-1410. doi:
10.1177/1359105312456323

Phua, J. (2013). Participating in health issue-specific social networking sites to quit smoking:
How does online social interconnectedness influence smoking cessation self-efficacy?
Journal of Communication, 63(5), 933-952. doi: 10.1111/jcom.12054

Rodriguez, V., Andrade, A. D., Garcia-Retamero, R., Anam, R., Rodriguez, R., Lisigurski,
M., ... Ruiz, J. G. (2013). Health literacy, numeracy, and graphical literacy among veterans
in primary care and their effect on shared decision making and trust in physicians. Journal of
Health Communication, 18(supl), 273-289. doi: 10.1080/10810730.2013.829137
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% Rutsaert, P., Pieniak, Z., Regan, A., McConnon, A., & Verbeke, W. (2013). Consumer
interest in receiving information through social media about the risks of pesticide residues.
Food Control, 34(2), 386-392. doi: 10.1016/j.foodcont.2013.04.030

« Tucker, J. S., Miles, J. N. V., & D'Amico, E. J. (2013). Cross-lagged associations between
substance use-related media exposure and alcohol use during middle school. Journal of
Adolescent Health, 53(4), 460-464. doi: 10.1016/j.jadohealth.2013.05.005

Wickline, M., & Sellnow, T. L. (2013). Expanding the concept of significant choice through
consideration of health literacy during crises. Health Promotion Practice, 14(6), 809-815.
doi: 10.1177/1524839913498752
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Health Communication Science Digest

Office of the Associate Director for Communication
December 2013 -- Vol. 4, Issue 12e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Abroms, L. C., Lee Westmaas, J., Bontemps-Jones, J., Ramani, R., & Mellerson, J. (2013). A
content analysis of popular smartphone apps for smoking cessation. American Journal of
Preventive Medicine, 45(6), 732-736. doi: 10.1016/j.amepre.2013.07.008

Auchincloss, A. H., Mallya, G. G., Leonberg, B. L., Ricchezza, A., Glanz, K., & Schwarz, D. F.
(2013). Customer responses to mandatory menu labeling at full-service restaurants. American
Journal of Preventive Medicine, 45(6), 710-719. doi: 10.1016/j.amepre.2013.07.014

+ Beales, J. H., & Kulick, R. (2013). Does advertising on television cause childhood obesity? A
longitudinal analysis. Journal of Public Policy & Marketing, 32(2), 185-194. doi: 10.1509/0743-
9156-32.2.185

Berger, J., & lyengar, R. (2013). Communication channels and word of mouth: How the medium
shapes the message. Journal of Consumer Research, 40(3), 567-579. doi: 10.1086/671345

Blanton, H., Gerrard, M., & McClive-Reed, K. P. (2013). Threading the needle in health-risk
communication: Increasing vulnerability salience while promoting self-worth. Journal of Health
Communication, 18(11), 1279-1292. doi: 10.1080/10810730.2013.778359

+ Chang, C. (2013a). Men's and women's responses to two-sided health news coverage: A
moderated mediation model. Journal of Health Communication, 18(11), 1326-1344. doi:
10.1080/10810730.2013.778363

Chang, C. (2013b). Seeing is believing: The direct and contingent influence of pictures in health
promotion advertising. Health Communication, 28(8), 822-834. doi:
10.1080/10410236.2012.726403
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Dillard, A. J., & Main, J. L. (2013). Using a health message with a testimonial to motivate colon
cancer screening: Associations with perceived identification and vividness. Health Education &
Behavior, 40(6), 673-682. doi: 10.1177/1090198112473111

Glanz, K., Steffen, A. D., Schoenfeld, E., & Tappe, K. A. (2013). Randomized trial of tailored
skin cancer prevention for children: The project SCAPE family study. Journal of Health
Communication, 18(11), 1368-1383. doi: 10.1080/10810730.2013.778361

Huang, R., & Yang, M. (2013). Buy what Is advertised on television? Evidence from bans on
child-directed food advertising. Journal of Public Policy & Marketing, 32(2), 207-222. doi:
10.1509/0743-9156-32.2.207

Jernigan, D. H., Ross, C. S., Ostroff, J., McKnight-Eily, L. R., & Brewer, R. D. (2013). Youth
exposure to alcohol advertising on television -- 25 markets, United States, 2010. MMWR:
Morbidity and Mortality Weekly Report, 62(44), 877-880.
http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6244a3.htm?s_cid=mm6244a3 e

Kang, H., & Walsh-Childers, K. (2012). Sun-care product advertising in parenting magazines:
What information does it provide about sun protection? Health Communication, 29(1), 1-12. doi:
10.1080/10410236.2012.712878

Lee, J. K., Mowery, A., Depue, J., Luxenberg, M., & Schillo, B. (2013). Effectiveness of
statewide advertising campaigns in promoting the QUITPLAN® services brand. Social Marketing
Quarterly, 19(4), 207-221. doi: 10.1177/1524500413496415

Lee, S., Yoon, H., Chen, L., & Juon, H.-S. (2013). Culturally appropriate photonovel development
and process evaluation for hepatitis B prevention in Chinese, Korean, and Vietnamese American
communities. Health Education & Behavior, 40(6), 694-703. doi: 10.1177/1090198112474003

Marshall, R. J. (2013). Influenza vaccine use among health care workers: Social marketing, policy,
and ethics. Social Marketing Quarterly, 19(4), 222-229. doi: 10.1177/1524500413505096

Mclnnes, D. K., Li, A. E., & Hogan, T. P. (2013). Opportunities for engaging low-income,
vulnerable populations in health care: A systematic review of homeless persons’ access to and use
of information technologies. American Journal of Public Health, 103(S2), e11-e24. doi:
10.2105/AJPH.2013.301623

Owen, L., Lewis, C., Auty, S., & Buijzen, M. (2013). Is children's understanding of nontraditional
advertising comparable to their understanding of television advertising? Journal of Public Policy
& Marketing, 32(2), 195-206. doi: 10.1509/0743-9156-32.2.195

Parvanta, S., Gibson, L., Forquer, H., Shapiro-Luft, D., Dean, L., Freres, D., . .. Hornik, R.
(2013). Applying quantitative approaches to the formative evaluation of antismoking campaign
messages. Social Marketing Quarterly, 19(4), 242-264. doi: 10.1177/1524500413506004

Schuldt, J. P. (2013). Does green mean healthy? Nutrition label color affects perceptions of
healthfulness. Health Communication, 28(8), 814-821. doi: 10.1080/10410236.2012.725270

Smith, N. C., Goldstein, D. G., & Johnson, E. J. (2013). Choice without awareness: Ethical and
policy implications of defaults. Journal of Public Policy & Marketing, 32(2), 159-172. doi:
10.1509/0743-9156-32.2.159

Stanton, J. V., & Guion, D. T. (2013). Taking advantage of a vulnerable group? Emotional cues in
ads targeting parents. Journal of Consumer Affairs, 47(3), 485-517. doi: 10.1111/joca.12018
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Office of the Associate Director for Communication
January 2013 -- Vol. 4, Issue 1e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

<+ Aronson, J., Burgess, D., Phelan, S. M., & Juarez, L. (2012). Unhealthy interactions: The Role of
Stereotype Threat in Health Disparities. American Journal of Public Health, 103(1), 50-56. doi:
10.2105/ajph.2012.300828

« Chou, W. S., Prestin, A., Lyons, C., & Wen, K. (2012). Web 2.0 for health promotion: Reviewing
the current evidence. American Journal of Public Health, 103(1), €9-e18. doi:
10.2105/ajph.2012.301071
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Corstjens, M., & Umblijs, A. (2012). The power of evil: The damage of negative social media
strongly outweigh positive contributions. Journal of Advertising Research, 52(4), 433-449. doi:
10.2501/jar-52-4-433-449

Dearing, J. W., Smith, D. K., Larson, R. S., & Estabrooks, C. A. (2013). Designing for diffusion
of a biomedical intervention. American Journal of Preventive Medicine, 44(1, Supplement 2),
S70-S76. doi: 10.1016/j.amepre.2012.09.038

+« Deluca, P., Davey, Z., Corazza, O., Di Furia, L., Farre, M., Flesland, L. H., . . . Schifano, F.
(2012). Identifying emerging trends in recreational drug use; outcomes from the Psychonaut Web
Mapping Project. Progress in Neuro-Psychopharmacology & Biological Psychiatry, 39(2), 221-
226. doi: 10.1016/j.pnpbp.2012.07.011

Eisenberg, M. E., Garcia, C. M., Frerich, E. A., Lechner, K. E., & Lust, K. A. (2012). Through the
eyes of the student: What college students look for, find, and think about sexual health resources
on campus. Sexuality Research and Social Policy, 9(4), 306-316. doi: 10.1007/s13178-012-0087-0
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Grice, G. R., Gattas, N. M., Sailors, J., Murphy, J. A., Tiemeier, A., Hurd, P., . . . Duncan, W.
(2013). Health literacy: Use of the Four Habits Model to improve student pharmacists’
communication. Patient Education and Counseling, 90(1), 23-28. doi: 10.1016/j.pec.2012.08.019

Hennessy, M., Romer, D., Valois, R. F., Vanable, P., Carey, M. P., Stanton, B., . . . Salazar, L. F.
(2012). Safer sex media messages and adolescent sexual behavior: 3-year follow-up results from
Project IMPPACS. American Journal of Public Health, 103(1), 134-140. doi:
10.2105/ajph.2012.300856

Jerant, A., Kravitz, R. L., Fiscella, K., Sohler, N., Romero, R. L., Parnes, B., . . . Franks, P. (2013).
Effects of tailored knowledge enhancement on colorectal cancer screening preference across
ethnic and language groups. Patient Education and Counseling, 90(1), 103-110. doi:
10.1016/j.pec.2012.08.017

Keller, E. D., & Fay, B. (2012). Word-of-Mouth advocacy: A new key to advertising
effectiveness. Journal of Advertising Research, 52(4), 459-464. doi: 10.2501/jar-52-4-459-464

Khurana, A., & Cooksey, E. C. (2012). Examining the effect of maternal sexual communication
and adolescents' perceptions of maternal disapproval on adolescent risky sexual involvement.
Journal of Adolescent Health, 51(6), 557-565. doi: 10.1016/j.jadohealth.2012.03.007

Langford, L., Litts, D., & Pearson, J. L. (2012). Using science to improve communications about
suicide among military and veteran populations: Looking for a few good messages. American
Journal of Public Health, 103(1), 31-38. doi: 10.2105/ajph.2012.300905

Liu-Thompkins, Y. (2012). Seeding viral content: The role of message and network factors.
Journal of Advertising Research, 52(4), 465-478. doi: 10.2501/jar-52-4-465-478

Makinson, K. A., Hamby, D. M., & Edwards, J. A. (2012). A review of contemporary methods for
the presentation of scientific uncertainty. Health Physics, 103(6), 714-731. doi:
10.1097/HP.0b013e31824e6f6f

Montague, S., & Porteous, N. L. (2013). The case for including reach as a key element of program
theory. Evaluation and Program Planning, 36(1), 177-183. doi:
10.1016/j.evalprogplan.2012.03.005

Moyer-Guse, E., Jain, P., & Chung, A. H. (2012). Reinforcement or reactance? Examining
the effect of an explicit persuasive appeal following an entertainment-education narrative. Journal
of Communication, 62(6), 1010-1027. doi: 10.1111/j.1460-2466.2012.01680.x

Nundy, S., Dick, J. J., Solomon, M. C., & Peek, M. E. (2013). Developing a behavioral model for
mobile phone-based diabetes interventions. Patient Education and Counseling, 90(1), 125-132.
doi: 10.1016/j.pec.2012.09.008

Schulz, P. J., & Nakamoto, K. (2013). Health literacy and patient empowerment in health
communication: The importance of separating conjoined twins. Patient Education and
Counseling, 90(1), 4-11. doi: 10.1016/j.pec.2012.09.006
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«» Welschen, L. M. C,, Bot, S. D. M., Kostense, P. J., Dekker, J. M., Timmermans, D. R. M., van der
Weijden, T., & Nijpels, G. (2012). Effects of cardiovascular disease risk communication for
patients with type 2 diabetes on risk perception in a randomized controlled trial The @RISK
study. Diabetes Care, 35(12), 2485-2492. doi: 10.2337/dc11-2130

< Whitehill, J. M., Brockman, L. N., & Moreno, M. A. (2013). “Just talk to me”: Communicating
with college students about depression disclosures on Facebook. Journal of Adolescent Health,
52(1), 122-127. doi: 10.1016/j.jadohealth.2012.09.015

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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« Agostinelli, A., Specchia, M. L., Liguori, G., Parlato, A., Siliquini, R., Nante, N., Di Thiene, D.,
Ricciardi, W., Boccia, A., & La Torre, G. (2013). Data display format and hospital ward reports:
Effects of different presentations on data interpretation. The European Journal of Public Health,
23(1), 82-86. doi: 10.1093/eurpub/ckr205

«+ Buyayisqui, M. P., Bordoni, N., & Garbossa, G. (2013). Overcoming language and cultural
barriers: A graphical communication tool to perform a parasitological screening in two vulnerable
populations from Argentina. Journal of Health Communication, 18(1), 92-104. doi:
10.1080/10810730.2012.688242

+« Cameron, K. A. (2013). Advancing equity in clinical preventive services: The role of health
communication. Journal of Communication, 63(1), 31-50. doi: 10.1111/jcom.12005

+«+ Carcioppolo, N., Jensen, J. D., Wilson, S. R., Collins, W. B., Carrion, M., & Linnemeier, G.
(2013). Examining HPV threat-to-efficacy ratios in the Extended Parallel Process Model. Health
Communication, 28(1), 20-28. doi: 10.1080/10410236.2012.719478

Chan, A. H. S., & Chan, K. W. L. (2013). Effects of prospective-user factors and sign design
features on guessability of pharmaceutical pictograms. Patient Education and Counseling, 90(2),
268-275. doi: 10.1016/j.pec.2012.10.009

+«+ Chinn, D., & McCarthy, C. (2013). All Aspects of Health Literacy Scale (AAHLS): Developing a
tool to measure functional, communicative and critical health literacy in primary healthcare
settings. Patient Education and Counseling, 90(2), 247-253. doi: 10.1016/j.pec.2012.10.019

Farrelly, M., Mann, N., Watson, K., & Pechacek, T. (2013). The influence of television
advertisements on promoting calls to telephone quitlines. Health Education Research, 28(1), 15-
22. doi: 10.1093/her/cys113
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Goodall, C. E., & Reed, P. (2013). Threat and efficacy uncertainty in news coverage about bed
bugs as unique predictors of information seeking and avoidance: An extension of the EPPM.
Health Communication, 28(1), 63-71. doi: 10.1080/10410236.2012.689096

Gottfried, J. A., Vaala, S. E., Bleakley, A., Hennessy, M., & Jordan, A. (2013). Does the effect of
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Hust, S. J. T., Marett, E. G., Lei, M., Chang, H., Ren, C., McNab, A. L., & Adams, P. M. (2013).
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10.1080/10810730.2012.688241

Kandra, K. L., McCullough, A., Summerlin-Long, S., Agans, R., Ranney, L., & Goldstein, A. O.
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Koh, H. K., Baur, C., Brach, C., Harris, L. M., & Rowden, J. N. (2013). Toward a systems
approach to health literacy research. Journal of Health Communication, 18(1), 1-5. doi:
10.1080/10810730.2013.759029

Korda, H., & Itani, Z. (2013). Harnessing social media for health promotion and behavior change.
Health Promotion Practice, 14(1), 15-23. doi: 10.1177/1524839911405850
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Luca, N. R., & Suggs, L. S. (2013). Theory and model use in social marketing health
interventions. Journal of Health Communication, 18(1), 20-40. doi:
10.1080/10810730.2012.688243

Ludwig, S., de Ruyter, K., Friedman, M., Briiggen, E. C., Wetzels, M., & Pfann, G. (2012). More
than words: The influence of affective content and linguistic style matches in online reviews on
conversion rates. Journal of Marketing, 77(1), 87-103. doi: 10.1509/jm.11.0560

Niederdeppe, J., Bigman, C. A., Gonzales, A. L., & Gollust, S. E. (2013). Communication about
health disparities in the mass media. Journal of Communication, 63(1), 8-30. doi:
10.1111/jcom.12003

Peloza, J., White, K., & Shang, J. (2012). Good and guilt-free: The role of self-accountability in
influencing preferences for products with ethical attributes. Journal of Marketing, 77(1), 104-119.
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interpersonal communication in reducing structural disparities and psychosocial deficiencies:
Experience from the Malawi BRIDGE Project. Journal of Communication, 63(1), 51-71. doi:
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Selsky, C., Luta, G., Noone, A.-M., Huerta, E. E., & Mandelblatt, J. S. (2013). Internet access and
online cancer information seeking among Latino immigrants from safety net clinics. Journal of
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(2012). Public response to an anthrax attack: A multiethnic perspective. Biosecurity and
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Utz, S., Schultz, F., & Glocka, S. (2013). Crisis communication online: How medium, crisis type
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Odhiambo, F., Laserson, K. F., & Feikin, D. R. (2013). The feasibility of using mobile-phone
based SMS reminders and conditional cash transfers to improve timely immunization in rural
Kenya. Vaccine, 31(6), 987-993. doi: 10.1016/j.vaccine.2012.11.093

X/
°e

X/
°e

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply
endorsement by OADC, CDC, or DHHS.

Health Communication Science Digest February 2013 (Vol. 4, Issue 2¢e) 3

U.S. Department of Health and Human Services
Centers for Disease Control and Prevention



http://dx.doi.org/10.1111/jcom.12000

http://dx.doi.org/10.1080/10810730.2012.688248

http://dx.doi.org/10.1089/bsp.2012.0041

http://dx.doi.org/10.1016/j.pubrev.2012.09.010

http://dx.doi.org/10.1016/j.vaccine.2012.11.093




Health Communication Science Digest

Office of the Associate Director for Communication
March 2013 -- Vol. 4, Issue 3e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

+« Al Sayah, F., Williams, B., & Johnson, J. A. (2013). Measuring health literacy in individuals with
diabetes: A systematic review and evaluation of available measures. Health Education &
Behavior, 40(1), 42-55. doi: 10.1177/1090198111436341

Baiocchi-Wagner, E. A., & Talley, A. E. (2012). The role of family communication in individual
health attitudes and behaviors concerning diet and physical activity. Health Communication,
28(2), 193-205. doi: 10.1080/10410236.2012.674911

« Chen, E. K, Reid, M. C., Parker, S. J., & Pillemer, K. (2013). Tailoring evidence-based
interventions for new populations: A method for program adaptation through community
engagement. Evaluation & the Health Professions, 36(1), 73-92. doi: 10.1177/0163278712442536

Cho, H., Lee, J.-S., & Lee, S. (2012). Optimistic bias about HIN1 flu: Testing the links between
risk communication, optimistic bias, and self-protection behavior. Health Communication, 28(2),
146-158. doi: 10.1080/10410236.2012.664805

+ Crutzen, R., Roosjen, J. L., & Poelman, J. (2013). Using Google Analytics as a process evaluation
method for internet-delivered interventions: An example on sexual health. Health Promotion
International, 28(1), 36-42. doi: 10.1093/heapro/das008

Czaja, S. J., Sharit, J., Lee, C. C., Nair, S. N., Hernandez, M. A, Arana, N., & Fu, S. H. (2013).
Factors influencing use of an e-health website in a community sample of older adults. Journal of
the American Medical Informatics Association, 20(2), 277-284. doi: 10.1136/amiajnl-2012-
000876

Davis, K. C., Evans, W. D., & Kamyab, K. (2013). Effectiveness of a national media campaign to
promote parent-child communication about sex. Health Education & Behavior, 40(1), 97-106. doi:
10.1177/1090198112440009
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Deledda, G., Moretti, F., Rimondini, M., & Zimmermann, C. (2013). How patients want their
doctor to communicate. A literature review on primary care patients’ perspective. Patient
Education and Counseling, 90(3), 297-306. doi: 10.1016/j.pec.2012.05.005

Ezendam, N. P. M., Noordegraaf, V. S. A., Kroeze, W., Brug, J., & Oenema, A. (2013). Process
evaluation of FATaintPHAT, a computer-tailored intervention to prevent excessive weight gain
among Dutch adolescents. Health Promotion International, 28(1), 26-35. doi:
10.1093/heapro/das021

Harris, J. K. (2013). Communication ties across the national network of local health departments.
American Journal of Preventive Medicine, 44(3), 247-253. doi: 10.1016/j.amepre.2012.10.028

Hayden, D., & Deng, F. (2013). The science of goal setting: A practitioner’s guide to goal setting
in the social marketing of conservation. Social Marketing Quarterly, 19(1), 13-25. doi:
10.1177/1524500412472496

Kim, H. K., & Niederdeppe, J. (2012). Exploring optimistic bias and the integrative model of
behavioral prediction in the context of a campus influenza outbreak. Journal of Health
Communication, 18(2), 206-222. doi: 10.1080/10810730.2012.688247

Laz, T. H., & Berenson, A. B. (2012). Racial and ethnic disparities in internet use for seeking
health information among young women. Journal of Health Communication, 18(2), 250-260. doi:
10.1080/10810730.2012.707292

Lee, S. T., & Basnyat, I. (2012). From press release to news: Mapping the framing of the 2009
HIN1 A influenza pandemic. Health Communication, 28(2), 119-132. doi:
10.1080/10410236.2012.658550

Nelson, W. L., Moser, R. P., & Han, P. K. J. (2012). Exploring objective and subjective numeracy
at a population level: Findings from the 2007 Health Information National Trends Survey
(HINTS). Journal of Health Communication, 18(2), 192-205. doi:
10.1080/10810730.2012.688450

Persky, S., Sanderson, S. C., & Koehly, L. M. (2012). Online communication about genetics and
body weight: Implications for health behavior and internet-based education. Journal of Health
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Quintero Johnson, J. M., Harrison, K., & Quick, B. L. (2012). Understanding the effectiveness of
the entertainment-education strategy: An investigation of how audience involvement, message
processing, and message design influence health information recall. Journal of Health
Communication, 18(2), 160-178. doi: 10.1080/10810730.2012.688244

Stern, S., & Morr, L. (2012). Portrayals of teen smoking, drinking, and drug use in recent popular
movies. Journal of Health Communication, 18(2), 179-191. doi: 10.1080/10810730.2012.688251

Thompson, E. B., Heley, F., Oster-Aaland, L., Stastny, S. N., & Crawford, E. C. (2013). The
impact of a student-driven social marketing campaign on college student alcohol-related beliefs
and behaviors. Social Marketing Quarterly, 19(1), 52-64. doi: 10.1177/1524500412472668

Yu, N., & Shen, F. (2012). Benefits for me or risks for others: A cross-culture investigation of the
effects of message frames and cultural appeals. Health Communication, 28(2), 133-145. doi:
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

+« Bouman, M. P. A., Drossaert, C. H. C., & Pieterse, M. E. (2012). Mark my words: The design of
an innovative methodology to detect and analyze interpersonal health conversations in web and
social media. Journal of Technology in Human Services, 30(3-4), 312-326. doi:
10.1080/15228835.2012.743394

< Bruns, A., & Stieglitz, S. (2012). Quantitative approaches to comparing communication patterns
on Twitter. Journal of Technology in Human Services, 30(3-4), 160-185. doi:
10.1080/15228835.2012.744249

Comello, M. L. G. (2013). Comparing effects of “My Anti-Drug” and “Above the Influence” on
campaign evaluations and marijuana-related perceptions. Health Marketing Quarterly, 30(1), 35-
46. doi: 10.1080/07359683.2013.758014

« Della, L. J., Griffin, D. B., Eroglu, D., Bernhardt, J. M., & Wells, R. R. (2013). Is there health out
there in the Afrosphere? An analysis of health-related content posted by black bloggers. Health
Marketing Quarterly, 30(1), 1-18. doi: 10.1080/07359683.2013.758012

Field-Springer, K. (2013). Hospital publications: Is this my link to a healthier life? Health
Marketing Quarterly, 30(1), 19-34. doi: 10.1080/07359683.2013.758013

Giglietto, F., Rossi, L., & Bennato, D. (2012). The open laboratory: Limits and possibilities of
using Facebook, Twitter, and YouTube as a research data source. Journal of Technology in
Human Services, 30(3-4), 145-159. doi: 10.1080/15228835.2012.743797

« Helm, R., Mdller, M., Mauroner, O., & Conrad, D. (2013). The effects of a lack of social
recognition on online communication behavior. Computers in Human Behavior, 29(3), 1065-1077.
doi: 10.1016/j.chb.2012.09.007
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Junco, R. (2013). Comparing actual and self-reported measures of Facebook use. Computers in
Human Behavior, 29(3), 626-631. doi: 10.1016/j.chb.2012.11.007

Jurgens, P. (2012). Communities of communication: Making sense of the “social” in social media.
Journal of Technology in Human Services, 30(3-4), 186-203. doi: 10.1080/15228835.2012.746079

Kingdon, M. J., Storholm, E. D., Halkitis, P. N., Jones, D. C., Moeller, R. W., Siconolfi, D., &
Solomon, T. M. (2013). Targeting HIV prevention messaging to a new generation of gay,
bisexual, and other young men who have sex with men. Journal of Health Communication, 18(3),
325-342. doi: 10.1080/10810730.2012.727953

Lee, M. J., & Chen, Y.-C. (2012). Underage drinkers' responses to negative-restrictive versus
proactive-nonrestrictive slogans in humorous anti—alcohol abuse messages: Are humorous
responsible drinking campaign messages effective? Journal of Health Communication, 18(3), 354-
368. doi: 10.1080/10810730.2012.727949

Lewis, M. A., Uhrig, J. D., Bann, C. M., Harris, J. L., Furberg, R. D., Coomes, C., & Kuhns, L. M.
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Evaluating social media’s capacity to develop engaged audiences in health promotion settings:
Use of Twitter metrics as a case study. Health Promotion Practice, 14(2), 157-162. doi:
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literacy and ESL: An interdisciplinary curriculum for Hispanic immigrants. Health Promotion
Practice, 14(2), 263-273. doi: 10.1177/1524839912452736

Spence, P. R., Lachlan, K. A., Spates, S. A., & Lin, X. (2013). Intercultural differences in
responses to health messages on social media from spokespeople with varying levels of ethnic
identity. Computers in Human Behavior, 29(3), 1255-1259. doi: 10.1016/j.chb.2012.12.013

Taha, S. A., Matheson, K., & Anisman, H. (2013). The 2009 H1IN1 influenza pandemic: The role
of threat, coping, and media trust on vaccination intentions in Canada. Journal of Health
Communication, 18(3), 278-290. doi: 10.1080/10810730.2012.727960
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% Tanes, Z., & Cho, H. (2013). Goal setting outcomes: Examining the role of goal interaction in
influencing the experience and learning outcomes of video game play for earthquake
preparedness. Computers in Human Behavior, 29(3), 858-869. doi: 10.1016/j.chb.2012.11.003

« White, K., & Simpson, B. (2012). When do (and don't) normative appeals influence
sustainable consumer behaviors? Journal of Marketing, 77(2), 78-95. doi: 10.1509/jm.11.0278
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Office of the Associate Director for Communication
May 2013 -- Vol. 4, Issue e

To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Ammann, R., Vandelanotte, C., de Vries, H., & Mummery, W. K. (2013). Can a website-delivered
computer-tailored physical activity intervention be acceptable, usable, and effective for older
people? Health Education & Behavior, 40(2), 160-170. doi: 10.1177/1090198112461791

Baek, T. H., Shen, L., & Reid, L. N. (2013). Effects of message framing in anti-binge drinking
PSAs: The moderating role of counterfactual thinking. Journal of Health Communication, 18(4),
442-458. doi: 10.1080/10810730.2012.743621

« Ballew, P., Castro, S., Claus, J., Kittur, N., Brennan, L., & Brownson, R. C. (2013). Developing
web-based training for public health practitioners: What can we learn from a review of five
disciplines? Health Education Research, 28(2), 276-287. doi: 10.1093/her/cys098

Barios, R. M., Cebolla, A., Oliver, E., Alcaiiiz, M., & Botella, C. (2013). Efficacy and
acceptability of an Internet platform to improve the learning of nutritional knowledge in children:
The ETIOBE Mates. Health Education Research, 28(2), 234-248. doi: 10.1093/her/cys044

+ Bodie, G. D., Collins, W. B., Jensen, J. D., Davis, L. A., Guntzviller, L. M., & King, A. J. (2012).
The conceptualization and measurement of cognitive health sophistication. Journal of Health
Communication, 18(4), 426-441. doi: 10.1080/10810730.2012.727955

Christy, S. M., Perkins, S. M., Tong, Y., Krier, C., Champion, V. L., Skinner, C. S., Springston, J.
K., Imperiale, T. F., & Rawl, S. M. (2013). Promoting colorectal cancer screening discussion: A
randomized controlled trial. American Journal of Preventive Medicine, 44(4), 325-329. doi:
10.1016/j.amepre.2012.11.032

Dal Cin, S., Stoolmiller, M., & Sargent, J. D. (2013). Exposure to smoking in movies and smoking
initiation among black youth. American Journal of Preventive Medicine, 44(4), 345-350. doi:
10.1016/j.amepre.2012.12.008
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Dixon, G., & Clarke, C. (2013). The effect of falsely balanced reporting of the autism-vaccine
controversy on vaccine safety perceptions and behavioral intentions. Health Education Research,
28(2), 352-359. doi: 10.1093/her/cys110

Erdozain, M. S., Allen, K. J., Morley, K. A., & Powell, D. A. (2013). Failures in sprouts-related
risk communication. Food Control, 30(2), 649-656. doi: 10.1016/j.foodcont.2012.08.022

Ferrer, R. A., Portnoy, D. B., & Klein, W. M. P. (2012). Worry and risk perceptions as
independent and interacting predictors of health protective behaviors. Journal of Health
Communication, 18(4), 397-409. doi: 10.1080/10810730.2012.727954

Garcia-Retamero, R., & Hoffrage, U. (2013). Visual representation of statistical information
improves diagnostic inferences in doctors and their patients. Social Science & Medicine, 83(0), 27-
33. doi: 10.1016/j.socscimed.2013.01.034

Kenney, S. R., LaBrie, J. W., & Lac, A. (2013). Injunctive peer misperceptions and the mediation
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10.1016/j.socscimed.2012.12.025
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Moore, D. J., & Lee, S. P. (2012). How advertising influences consumption impulses. Journal of
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Morgenstern, M., Sargent, J. D., Engels, R. C. M. E., Scholte, R. H. J., Florek, E., Hunt, K.,
Sweeting, H., Mathis, F., Faggiano, F., & Hanewinkel, R. (2013). Smoking in movies and
adolescent smoking initiation: Longitudinal study in six European countries. American Journal of
Preventive Medicine, 44(4), 339-344. doi: 10.1016/j.amepre.2012.11.037

Park, H., Rodgers, S., & Stemmle, J. (2013). Analyzing health organizations' use of Twitter for
promoting health literacy. Journal of Health Communication, 18(4), 410-425. doi:
10.1080/10810730.2012.727956

Peng, W., Crouse, J. C., & Lin, J.-H. (2013). Using active video games for physical activity
promotion: A systematic review of the current state of research. Health Education & Behavior,
40(2), 171-192. doi: 10.1177/1090198112444956

Teutsch, S. M., & Fielding, J. E. (2013). Rediscovering the core of public health. Annual Review
of Public Health, 34(1), 287-299. doi: doi:10.1146/annurev-publhealth-031912-114433

Valkenburg, P. M., & Peter, J. (2013). The differential susceptibility to media effects model.
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% van Leeuwen, L., Renes, R. J., & Leeuwis, C. (2013). Televised entertainment-education to
prevent adolescent alcohol use: Perceived realism, enjoyment, and impact. Health Education &
Behavior, 40(2), 193-205. doi: 10.1177/1090198112445906
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Adams, R. J., Piantadosi, C., Ettridge, K., Miller, C., Wilson, C., Tucker, G., & Hill, C. L. (2013).
Functional health literacy mediates the relationship between socio-economic status, perceptions
and lifestyle behaviors related to cancer risk in an Australian population. Patient Education and
Counseling, 91(2), 206-212. doi: 10.1016/j.pec.2012.12.001

+« Anderson, C. N., Noar, S. M., & Rogers, B. D. (2013). The persuasive power of oral health
promotion messages: A theory of planned behavior approach to dental checkups among young
adults. Health Communication, 28(3), 304-313. doi: 10.1080/10410236.2012.684275

% Campo, S., Askelson, N. M., Spies, E. L., Boxer, C., Scharp, K. M., & Losch, M. E. (2013).
“Wow, that was funny”: The value of exposure and humor in fostering campaign message sharing.
Social Marketing Quarterly, 19(2), 84-96. doi: 10.1177/1524500413483456

< Cook, L. A., Burton, S., & Howlett, E. (2013). Leaner choices? The potential influence of the
inclusion of nutrition facts panels on consumer evaluations and choices of ground beef products.
Journal of Public Policy & Marketing, 32(1), 97-115. doi: 10.1509/jppm.11.128

% Dixon, B. E., Gamache, R. E., & Grannis, S. J. (2013). Towards public health decision support: A
systematic review of bidirectional communication approaches. Journal of the American Medical
Informatics Association, 20(3), 577-583. doi: 10.1136/amiajnl-2012-001514

%+ Frisch, A.-L., Camerini, L., & Schulz, P. J. (2013). The impact of presentation style on the
retention of online health information: A randomized-controlled experiment. Health
Communication, 28(3), 286-293. doi: 10.1080/10410236.2012.683387

+« Gulbrandsen, P., Jensen, B. F., Finset, A., & Blanch-Hartigan, D. (2013). Long-term effect of
communication training on the relationship between physicians’ self-efficacy and performance.
Patient Education and Counseling, 91(2), 180-185. doi: 10.1016/j.pec.2012.11.015
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Harris, J. K., Mueller, N. L., Snider, D., & Haire-Joshu, D. (2013). Local health department use of
Twitter to disseminate diabetes information, United States. Preventing Chronic Disease, 10, E70.
doi: 10.5888/pcd10.120215

Heuman, A. N., Scholl, J. C., & Wilkinson, K. (2013). Rural hispanic populations at risk in
developing diabetes: Sociocultural and familial challenges in promoting a healthy diet. Health
Communication, 28(3), 260-274. doi: 10.1080/10410236.2012.680947

Jarlenski, M., & Barry, C. L. (2013). News media coverage of trans fat: Health risks and policy
responses. Health Communication, 28(3), 209-216. doi: 10.1080/10410236.2012.669670

Jordan, J. E., Buchbinder, R., Briggs, A. M., Elsworth, G. R., Busija, L., Batterham, R., &
Osborne, R. H. (2013). The Health Literacy Management Scale (HeLMS): A measure of an
individual's capacity to seek, understand and use health information within the healthcare setting.
Patient Education and Counseling, 91(2), 228-235. doi: 10.1016/j.pec.2013.01.013

Lechuga, J., Owczarzak, J. T., & Petroll, A. E. (2013). Marketing the HIV test to MSM: Ethnic
differences in preferred venues and sources. Health Promotion Practice, 14(3), 433-440. doi:
10.1177/1524839912460870

Lefebvre, R. C., & Bornkessel, A. S. (2013). Digital social networks and health. Circulation,
127(17), 1829-1836. doi: 10.1161/circulationaha.112.000897

Marcus, A. C., Diefenbach, M. A., Stanton, A. L., Miller, S. M., Fleisher, L., Raich, P.C., . ..
Bright, M. A. (2013). Cancer patient and survivor research from the Cancer Information Service
Research Consortium: A preview of three large randomized trials and initial lessons learned.
Journal of Health Communication, 18(5), 543-562. doi: 10.1080/10810730.2012.743629

Moorhead, S. A., Hazlett, D. E., Harrison, L., Carroll, J. K., Irwin, A., & Hoving, C. (2013). A
new dimension of health care: systematic review of the uses, benefits, and limitations of social
media for health communication. J Med Internet Res, 15(4), €85. doi: 10.2196/jmir.1933

Mooss, A., Brock-Getz, P., Ladner, R., & Fiafio, T. (2013). The relationship between health
literacy, knowledge of health status, and beliefs about HIVV/AIDS transmission among Ryan White
clients in Miami. Health Education Journal, 72(3), 292-299. doi: 10.1177/0017896912442952

Paek, H.-J., Hove, T., & Jeon, J. (2013). Social media for message testing: A multilevel approach
to linking favorable viewer responses with message, producer, and viewer influence on YouTube.
Health Communication, 28(3), 226-236. doi: 10.1080/10410236.2012.672912

Ramirez, A. S., Freres, D., Martinez, L. S., Lewis, N., Bourgoin, A., Kelly, B. J., . .. Hornik, R. C.
(2013). Information seeking from media and family/friends increases the likelihood of engaging in
healthy lifestyle behaviors. Journal of Health Communication, 18(5), 527-542. doi:
10.1080/10810730.2012.743632

Reid, A. E., & Aiken, L. S. (2013). Correcting injunctive norm misperceptions motivates behavior
change: A randomized controlled sun protection intervention. Health Psychology, 32(5), 551-560.
doi: 10.1037/a0028140

Schiz, N., Schiiz, B., & Eid, M. (2013). When risk communication backfires: Randomized
controlled trial on self-affirmation and reactance to personalized risk feedback in high-risk
individuals. Health Psychology, 32(5), 561-570. doi: 10.1037/a0029887
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% Thompson, D. V., & Malaviya, P. (2013). Consumer-generated ads: Does awareness of
advertising co-creation help or hurt persuasion? Journal of Marketing, 77(3), 33-47. doi:
10.1509/jm.11.0403

+«» Turner-McGrievy, G. M., Beets, M. W., Moore, J. B., Kaczynski, A. T., Barr-Anderson, D. J., &
Tate, D. F. (2013). Comparison of traditional versus mobile app self-monitoring of physical
activity and dietary intake among overweight adults participating in an mHealth weight loss
program. Journal of the American Medical Informatics Association, 20(3), 513-518. doi:
10.1136/amiajnl-2012-001510

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the
Associate Director for Communication (OADC) staff to provide current awareness of the public health
communication literature. An article's inclusion does not necessarily represent the views of the Centers for Disease
Control and Prevention nor does it imply endorsement of the article's methods or findings. OADC, CDC, and DHHS
assume no responsibility for the factual accuracy of the items presented. The selection, omission, or content of items
does not imply any endorsement or other position taken by OADC, CDC, or DHHS. Opinions, findings and
conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly
their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS. References to
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Bass, S. B., Gordon, T. F., Ruzek, S. B., Wolak, C., Ruggieri, D., Mora, G., . . . Pitts, K.
(2013). Developing a computer touch-screen interactive colorectal screening decision aid for
a low-literacy African American population: Lessons learned. Health Promotion Practice,
14(4), 589-598. doi: 10.1177/1524839912463394

« Brunson, E. K. (2013). The impact of social networks on parents' vaccination decisions.
Pediatrics, 131(5), E1397-E1404. doi: 10.1542/peds.2012-2452

+« Chen, Y.-C. (2013). The effectiveness of different approaches to media literacy in modifying
adolescents' responses to alcohol. Journal of Health Communication, 18(6), 723-739. doi:
10.1080/10810730.2012.757387

Dawson, I. G. J., Johnson, J. E. V., & Luke, M. A. (2013). Helping individuals to understand
synergistic risks: An assessment of message contents depicting mechanistic and probabilistic
concepts. Risk Analysis, 33(5), 851-865. doi: 10.1111/j.1539-6924.2012.01878.x

% Draper, A. K., Adamson, A. J., Clegg, S., Malam, S., Rigg, M., & Duncan, S. (2013). Front-
of-pack nutrition labelling: are multiple formats a problem for consumers? European Journal
of Public Health, 23(3), 517-521. doi: 10.1093/eurpub/ckrl44

Filippi, M. K., McCloskey, C., Williams, C., Bull, J. W., Choi, W. S., Greiner, K. A., &
Daley, C. M. (2013). Perceptions, barriers, and suggestions for creation of a tobacco and
health website among American Indian/Alaska native college students. Journal of
Community Health, 38(3), 486-491. doi: 10.1007/s10900-012-9634-0

Freberg, K. (2012). Using the theory of planned behavior to predict intention to comply with
a food recall message. Health Communication, 28(4), 359-365. doi:
10.1080/10410236.2012.688657
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Grabenhorst, F., Schulte, F. P., Maderwald, S., & Brand, M. (2013). Food labels promote
healthy choices by a decision bias in the amygdala. Neuroimage, 74, 152-163. doi:
10.1016/j.neuroimage.2013.02.012

Hastall, M. R., & Knobloch-Westerwick, S. (2012). Severity, efficacy, and evidence type as
determinants of health message exposure. Health Communication, 28(4), 378-388. doi:
10.1080/10410236.2012.690175

Jain, P., & Slater, M. D. (2013). Provider portrayals and patient—provider communication in
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

< Barry, M. M., D'Eath, M., & Sixsmith, J. (2013). Interventions for improving population health
literacy: Insights from a rapid review of the evidence. Journal of Health Communication, 18(12),
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smoking characteristics and cultural differences matter? Social Science & Medicine, 98(0), 204-
213. doi: 10.1016/j.socscimed.2013.09.022

«» Etter, M. (2013). Reasons for low levels of interactivity: (Non-) interactive CSR communication
in twitter. Public Relations Review, 39(5), 606-608. doi: 10.1016/j.pubrev.2013.06.003
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Paek, H.-J., Hove, T., Jung, Y., & Cole, R. T. (2013). Engagement across three social media
platforms: An exploratory study of a cause-related PR campaign. Public Relations Review, 39(5),
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+« Richards, A. S. (2013). Predicting attitude toward methamphetamine use: The role of antidrug
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Beck, C. S., Aubuchon, S. M., McKenna, T. P., Ruhl, S., & Simmons, N. (2014). Blurring
personal health and public priorities: An analysis of celebrity health narratives in the public
sphere. Health Communication, 29(3), 244-256. doi: 10.1080/10410236.2012.741668

Berry, T. R., & Shields, C. (2014). Source attribution and credibility of health and appearance
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Recommendations for a culturally relevant internet-based tool to promote physical activity among
overweight young African American women, Alabama, 2010-2011. Preventing Chronic Disease,
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implementation. American Journal of Public Health, 104(1), 17-22. doi:
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George, S., Duran, N., & Norris, K. (2013). A Systematic Review of Barriers and Facilitators to
Minority Research Participation Among African Americans, Latinos, Asian Americans, and
Pacific Islanders. American Journal of Public Health, 104(2), e16-e31. doi:
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Emmons, K. M. (2014). Factors associated with choice of web or print intervention materials in
the Healthy Directions 2 study. Health Education & Behavior, 41(1), 52-62. doi:
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intervention to promote medication adherence for patients with coronary heart disease: A
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Ray, M. N., Funkhouser, E., Williams, J. H., Sadasivam, R. S., Gilbert, G. H., Coley, H. L., . ..
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family and peer norms in young adolescent risk behavior. Communication Research, 41(1), 3-26.
doi: 10.1177/0093650211429118

+« Schulze, C., Schéler, L., & Skiera, B. (2014). Not all fun and games: Viral marketing for
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« Shu, S. B., & Carlson, K. A. (2014). When three charms but four alarms: Identifying the optimal
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Stockwell, M. S., Westhoff, C., Kharbanda, E. O., Vargas, C. Y., Camargo, S., Vawdrey, D. K., &
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

+«+ Apolinario, D., Mansur, L. L., Carthery-Goulart, M. T., Brucki, S. M. D., & Nitrini, R. (2014).
Detecting limited health literacy in Brazil: Development of a multidimensional screening tool.
Health Promotion International, 29(1), 5-14. doi: 10.1093/heapro/dat074

Bridges, S. M., Parthasarathy, D. S., Wong, H. M., Yiu, C. K. Y., Au, T. K., & McGrath, C. P. J.
(2014). The relationship between caregiver functional oral health literacy and child oral health
status. Patient Education and Counseling, 94(3), 411-416. doi: 10.1016/j.pec.2013.10.018

+« Chapman, S., Haynes, A., Derrick, G., Sturk, H., Hall, W. D., & St. George, A. (2014). Reaching
“an audience that you would never dream of speaking to”: Influential public health researchers'
views on the role of news media in influencing policy and public understanding. Journal of Health
Communication, 19(2), 260-273. doi: 10.1080/10810730.2013.811327

+« Cismaru, M. (2014). Using the extended parallel process model to understand texting while
driving and guide communication campaigns against it. Social Marketing Quarterly, 20(1), 66-82.
doi: 10.1177/1524500413517893

Eberth, J. M., Kline, K. N., Moskowitz, D. A., Montealegre, J. R., & Scheurer, M. E. (2014). The
role of media and the internet on vaccine adverse event reporting: A case study of human
papillomavirus vaccination. Journal of Adolescent Health, 54(3), 289-295. doi:
10.1016/j.jadohealth.2013.09.005

Harrington, K. F., & Valerio, M. A. (2014). A conceptual model of verbal exchange health
literacy. Patient Education and Counseling, 94(3), 403-410. doi: 10.1016/j.pec.2013.10.024

Himelboim, I., & Han, J. Y. (2014). Cancer talk on Twitter: Community structure and information
sources in breast and prostate cancer social networks. Journal of Health Communication, 19(2),
210-225. doi: 10.1080/10810730.2013.811321
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Hong, T. (2014). Examining the role of exposure to incongruent messages on the effect of
message framing in an internet health search. Communication Research, 41(2), 159-179. doi:
10.1177/0093650212439710

Huansuriya, T., Siegel, J. T., & Crano, W. D. (2014). Parent—child drug communication: Pathway
from parents' ad exposure to youth's marijuana use intention. Journal of Health Communication,
19(2), 244-259. doi: 10.1080/10810730.2013.811326

Jensen, J. D., King, A. J., Carcioppolo, N., Krakow, M., Samadder, N. J., & Morgan, S. (2014).
Comparing tailored and narrative worksite interventions at increasing colonoscopy adherence in
adults 50-75: A randomized controlled trial. Social Science & Medicine, 104(0), 31-40. doi:
10.1016/j.socscimed.2013.12.003

Keller, C., Vega-Lopez, S., Ainsworth, B., Nagle-Williams, A., Records, K., Permana, P., &
Coonrod, D. (2014). Social marketing: Approach to cultural and contextual relevance in a
community-based physical activity intervention. Health Promotion International, 29(1), 130-140.
doi: 10.1093/heapro/das053

Kenefick, H. W., Ravid, S., MacVarish, K., Tsoi, J., Weill, K., Faye, E., & Fidler, A. (2014). On
Your Time : Online training for the public health workforce. Health Promotion Practice, 15(1
suppl), 48S-55S. doi: 10.1177/1524839913509270

Lee, C.-j. (2014). The role of social capital in health communication campaigns: The case of the
National Youth Anti-Drug Media Campaign. Communication Research, 41(2), 208-235. doi:
10.1177/0093650212446332

McKenzie-Mohr, D., & Schultz, P. W. (2014). Choosing effective behavior change tools. Social
Marketing Quarterly, 20(1), 35-46. doi: 10.1177/1524500413519257

Millery, M., Hall, M., Eisman, J., & Murrman, M. (2014). Using innovative instructional
technology to meet training needs in public health: A design process. Health Promotion Practice,
15(1 suppl), 39S-47S. doi: 10.1177/1524839913509272

Noar, S. M., Zimmerman, R. S., Palmgreen, P., Cupp, P. K., Floyd, B. R., & Mehrotra, P. (2014).
Development and implementation of mass media campaigns to delay sexual initiation among
African American and White youth. Journal of Health Communication, 19(2), 152-169. doi:
10.1080/10810730.2013.811318

Robinson, M., & Robertson, S. (2014). Health information needs of men. Health Education
Journal, 73(2), 150-158. doi: 10.1177/0017896912471039

Silk, K. J., Perrault, E. K., Neuberger, L., Rogers, A., Atkin, C., Barlow, J., & Duncan, D. M.
(2014). Translating and testing breast cancer risk reduction messages for mothers of adolescent
girls. Journal of Health Communication, 19(2), 226-243. doi: 10.1080/10810730.2013.811322

Truong, V. D. (2014). Social marketing: A systematic review of research 1998-2012. Social
Marketing Quarterly, 20(1), 15-34. doi: 10.1177/1524500413517666

Xu, Q., & Sundar, S. S. (2014). Lights, camera, music, interaction! Interactive persuasion in e-
commerce. Communication Research, 41(2), 282-308. doi: 10.1177/0093650212439062

Yang, Z. J., Aloe, A. M., & Feeley, T. H. (2014). Risk information seeking and processing model:
A meta-analysis. Journal of Communication, 64(1), 20-41. doi: 10.1111/jcom.12071
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s Zerfass, A., & Schramm, D. M. (2014). Social media newsrooms in public relations: A conceptual
framework and corporate practices in three countries. Public Relations Review, 40(1), 79-91. doi:
10.1016/j.pubrev.2013.12.003
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Office of Communication Science in the Office of the Associate Director for Communication at the
Centers for Disease Control and Prevention frequently undertakes an extensive scan of the expert
literature. Recent publications with particular relevance for the public health communication
community are detailed here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.

Articles of Interest

« Alden, D. L., Friend, J., Schapira, M., & Stiggelbout, A. (2014). Cultural targeting and
tailoring of shared decision making technology: A theoretical framework for improving the
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To enhance awareness of emerging health communication and marketing scientific knowledge, the
Science Team in the Office of the Associate Director for Communication at the Centers for Disease
Control and Prevention frequently undertakes an extensive scan of the expert literature. Recent
publications with particular relevance for the public health communication community are detailed
here.

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with
each citation. In some cases, however, the DOI hyperlink will not work or the publisher charges for
the article. The help of your local library staff may be required in such circumstances to secure
access to some publications.

Please share your comments or questions with us. Contact HCSD@cdc.gov.
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Morales, A. C., Scott, M. L., & Yorkston, E. A. (2012). The role of accent standardness in message
preference and recall. Journal of Advertising, 41(1), 33-46. doi: 10.2753/JOA0091-3367410103
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Ziebland, S., & Wyke, S. (2012). Health and illness in a connected world: How might sharing
experiences on the internet affect people's health? The Milbank Quarterly, 90(2), 219-249. doi:
10.1111/j.1468-0009.2012.00662.x

Other Informative Reports

“Connected Consumers”

The stereotypical early adopter of digital technology — young, single white male — is being
tapped by other consumer groups in the mobile shopping space, according to a recent study by the
Integer Group and M/A/R/C Research. While 13% of Caucasians use their mobile phones to conduct

Health Communication Science Digest July 2012 (Vol. 3, Issue 7€) 2

C U.S. Department of Health and Human Services
Centers for Disease Control and Prevention



http://dx.doi.org/10.1111/j.1460-2466.2012.01643.x

http://dx.doi.org/10.1111/j.1460-2466.2012.01644.x

http://dx.doi.org/10.1016/j.jneb.2012.05.011

http://dx.doi.org/10.1016/j.socscimed.2011.10.016

http://dx.doi.org/10.2753/JOA0091-3367410103

http://dx.doi.org/10.1509/jmr.07.0364

http://dx.doi.org/10.1080/10410236.2011.617243

http://dx.doi.org/10.2501/jar-52-2-262-269

http://dx.doi.org/10.1007/s10900-011-9513-0

http://dx.doi.org/10.1136/tc.2010.042507

http://dx.doi.org/10.1080/01463373.2012.688723

http://dx.doi.org/10.1111/j.1468-0009.2012.00662.x



price comparisons, 20% of Hispanics use their mobile devices to price shop. Moreover, while 13% of
Caucasians read product reviews on their mobile phones, 21% of African-Americans do such research
on the go.

When it comes to actually clicking “buy,” 10% of Caucasians have given mobile shopping a
try, while 16% of Hispanics and 18% of African-Americans are making purchases via their mobile
devices.

From Marketing News (7-31-12; Vol. 46, No. 9)
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Searchable Archive

The Health Communication Science Digest (HCSD) Archive
includes all Health Communication Science Digest issues in
a searchable file.

You can search HCSD issues based on author names,
keywords appearing in article titles, and/or journals.
Information about a specific issue, such as month
published or issue number, can also be searched.

Navigate to individual HCSD issues using the page icons at
the bottom of the screen. Alternatively, you can navigate
to an individual HCSD issue using the arrows (left and
right) on the screen edge.

Double-clicking the issue image in the center of the screen
enlarges the issue. Double-clicking again opens the
individual issue PDF file.

For guestions or comments, please contact
HCSD@cdc.gov.

How to Search

To search, enter a word or phrase in the search box at the
top right and click the binoculars symbol.
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e Notice that you can modify your search with selectable
“whole word” and “case sensitive” features. These can be
very handy, for example, when search a term like “WOM”
(i.e., an acronym for “word of mouth”). Entering the
WOM term will yield results that also include the words
“women” and “woman”. Selecting the “case sensitive”
option, however, will isolate the three articles examining
WOM.

e Clicking on the search results will take you to where
your search term appears within the portfolio.

Health Communication Science Digest Welcome 2

Z U.S. Department of Health and Human Services
Centers for Disease Control and Prevention





