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 D.C. Health Communication (DCHC) Conference 


 
The 2nd biennial D.C. Health Communication Conference (DCHC) will be held from 
March 28th to the 30th at the George Mason Inn and Conference Center, located on the 
George Mason University campus in Fairfax, VA. More information is available from 
http://chrc.gmu.edu/DCHC.html. 
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 Cases in Public Health Communication & Marketing -- Call for Submissions 


 
Cases in Public Health Communication & Marketing (CPHCM), a peer-reviewed journal 
of The George Washington University School of Public Health and Health Services, is 
seeking manuscript submissions for Volume 7 (Summer 2013). More information is 
available from http://sphhs.gwu.edu/departments/pch/phcm/casesjournal/index.cfm. 
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“Connected Consumers” 


The stereotypical early adopter of digital technology – young, single white male – is being 
tapped by other consumer groups in the mobile shopping space, according to a recent study by the 
Integer Group and M/A/R/C Research.  While 13% of Caucasians use their mobile phones to conduct 
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price comparisons, 20% of Hispanics use their mobile devices to price shop.  Moreover, while 13% of 
Caucasians read product reviews on their mobile phones, 21% of African-Americans do such research 
on the go. 


 When it comes to actually clicking “buy,” 10% of Caucasians have given mobile shopping a 
try, while 16% of Hispanics and 18% of African-Americans are making purchases via their mobile 
devices.   


From Marketing News (7-31-12; Vol. 46, No. 9) 
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