Map Design and Communication

GIS I: Organizing Principles

&D-I_Ir_"i Learning Objectives

«Identify map design fundamentals
* Explore GIS as a communication and outreach tool

* Work with layouts

* Map objectives

« Share information q. e T A

« Highlight relationships

in space S T T
« Tell avisual story - i ‘II'
« Design objectives
. Low : 0.0283

* Manipulate graphic
characteristics

« Clearly communicate i * B 3
map objectives i ‘




@ Factors Influencing Map Design

EH!’:E‘! The Product

The Product (Michigan Example)

AGE-ADIUSTED HOSPTALIZATION RATES AGE-ADIUSTED HOSPITALIZATION RATES
FOR CARDICVASCULAR DISEASE BY COUNTY, 2002-2006 FOR HEART DISEASE B COUNTY, 2002-2006

Mucsacan wim: 2033




EE ;u_ :! The Product (Colorado Example)

Major Cardiovascular Disease Mortality Rates by Colorado Counties:
Identiftying Areas of Need. 2002-2006

Mz GIS and Communication

Impact Areas

«Document burden

«Inform policy

*Enhance partnerships

« Facilitate integration




Rent as a percentage of income
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2000

Rental Housing Costs

Median Rent as a
Percentage of Incom




