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Key EA Provisions 

 Provide support to young 
women with breast cancer 

 Conduct research 

 Establish a national, evidence-
based education campaign 
 Target specific populations at risk  

 Target messages and educational 
resources to health care providers 

HOW 

WHAT 

WHY 



EA Activities: Program Support 

 CoAg: “Enhancing Breast Cancer Genomic Practices Through 
Education, Surveillance, and Policy (3 grantees; 2011-2014)--
Funding Completed 
 Evaluation of DP11-1111 underway—findings available May 2015 

 

 CoAg: “Developing support and educational awareness for young 
(<45 years of age) breast cancer survivors in the United States” (7 
grantees; 2011-2014)--Funding Completed  

 

 New grants pending award 2014-2019 
 ~30 applications received and reviewed by objective review panels; 

 Applicant pool included state health departments, national organizations, and 
academic institutions; 



EA Activities: Research  

Completed Activities 

 Estimating Infertility Among Breast Cancer Survivors—published in 
TheOncologist 2014;19:1–9 
 



EA Activities: Research  

Ongoing Activities 

 Sisters Study and Two Sisters Study:  national survey of young 
breast cancer survivors and their sisters— Data collection completed; 
analysis/publication phase 

 



EA Activities: Communications  

Roll-out 
overview 

PROJECT 
SCHDEULE 

April/May 
2014 

Spring 
2015 

Know:BRCA 
Social Media 

 Initiative 

Know:BRCA 
CDS Tool 

Full Social  
Media Campaign 



EA Activities: Communications  

 KnowBRCA Social Media Initiative 

 

 KnowBRCA Clinical Decision Support Tool: A smartphone 
app (iPhone and Android) and web-based tool for patients 
and medical providers to learn more about the BRCA gene 
mutations and assess individual risk  

 Audiences include: 

• Young women (ages 18-44) at high risk for having a BRCA 1/2 
gene mutation 

• Medical providers 

https://www3.orau.gov/knowbrca/


Background 

 KnowBRCA is an pilot education initiative from the Centers for 
Disease Control and Prevention that aims to build awareness about 
how BRCA gene mutations affect risk for breast and ovarian cancer.  

 This initiative includes web and social media education and promotion of the 

KnowBRCA online tool. 
 

 The KnowBRCA online tool assesses a young woman’s risk of 
having a BRCA gene mutation based on her personal and family 
cancer history. It launched on May 8 and was used by young women 
in all 50 states during the first week. 





Initial Promotion of  Know:BRCA 

 Sent Promotional Emails 

 Tier 1 Feature article on the CDC 
website 

 Disseminated infographics via CDC’s 
Instagram and Pinterest accounts 

 Optimized search engine rankings  

 Visibility at the 6th Annual 
Congressional Women’s Softball 
game 



Promotion of Know:BRCA? (cont.) 

 Promoted Via @CDC Cancer on Twitter  

 May: 

Know:BRCA had 4 million estimated impressions from 473 twitter 
mentions by 288 users. There were 58 tweets and 407 retweets. 

 June: 

Know:BRCA had 3.9 million estimated impressions from 364 twitter 
mentions by 236 users. There were 49 tweets, 311 retweets, and 4 
@mentions or replies.  

 July: 

Know:BRCA had 2.2 million estimated impressions from 206 tweets 
by 158 Users. There were 25 tweets, 180 retweets, and 1 
@mention/reply. 



Additional Promotion 

 New England Journal of Medicine article on May 16  

 The Robert Wood Johnson Foundation on June 9.  

 Featured in Yahoo! Health  

 HHS Office of Women’s Health  

 Nurse’s Links to Resources blog 



Additional Promotion (cont.)  

 Stakeholder Social Media Support Examples: Bright 
Pink, Sharsheret, Living Beyond Breast Cancer, 
Tigerlily, etc.** 

 The American Association for Clinical Chemistry  

 Healthy Delaware 



Unique Visitors Accessing CDC’s Young 
Women and Breast Cancer Website 
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How many people have accessed 
Know:BRCA tool? 

Between May 1 – July 31: 
 

 3,420 unique users  

 Of those users, more than 1,600 have accessed the clinical 
provider section of the website.  

 4,720 sessions 

 Sessions average 4:00 minutes each.  

 During those sessions there have been 22,082 page views.  



How many website users are engaging 
with the Know:BRCA tool? 

 593 users have entered the online assessment 
 

 194 users have completed all the steps and 
received a results message 
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Devices Being Used to Access Know:BRCA 

Almost 40% of 
sessions are taking 
place on tablet or 
mobile devices. 



How are users getting to the website? 

 Half of users are accessing 
Know:BRCA by clicking on a link 
from another website.  
 

 A quarter of users are directly 
typing in the Know:BRCA URL. 
 

 Just under a quarter  of users 
(24.5%) are coming to the website 
through social media links. 
 

 Less than 3% are accessing the site 
via a search engine key word 
search (i.e., google, bing). 



Social Media’s Role in  Leading Users 
to the Website 

Social Network # of Sessions 
% of All Social 

Network Referrals 

1. Facebook 848 86% 

2. Twitter 141 14% 

Total 989 

Of the 4,207 total sessions that took place on 
the Know:BRCA website, almost 24% of them 
were started by users coming directly from 
Facebook or Twitter.  



 

What is next for Know:BRCA? 
Currently we are testing digital 
advertisements with young 
women who have a family 
history of breast or ovarian 
cancer and young Ashkenazi 
Jewish women. 

Promotion through the 
new CDC Breast Cancer  
Facebook  page.  



CDC Breast Cancer 

 Objectives 

 Create a forum where those engaged in the fight 
against breast cancer can discuss the issues, share their 
experiences, gain support and learn more; 

 Drive traffic to Breast Cancer section of CDC site 
(http://www.cdc.gov/cancer/breast/); 

 Humanize CDC’s Division of Cancer Prevention and 
Control ; and 

 Provide science-based information about breast cancer 
with which users can both learn and interact by 
reading, liking, sharing, and clicking. 

http://www.cdc.gov/cancer/breast/
http://www.cdc.gov/cancer/breast/


 
  
 

Target Audiences 

 Women who use Facebook and are interested in 
this topic 

 Healthcare Providers 

 CDC/DCPC Grantees and Partners 

 

 

 

 
 

Visit www.facebook.com/CDCBreastCancer  

to like the page 

http://www.facebook.com/CDCBreastCancer


EA Activities: Communications  

Activities 

 Know:BRCA Social Media Initiative: Rapid Deployment Social Media 
initiative for Young Women at High Risk for Developing Breast or Ovarian 
Cancer  

 Public launch of Know:BRCA CDS tool (formerly BodyTalk) 

 Breast Cancer in Young Women Social Media Campaign:  National 
Social Media Education and Awareness Campaign targeting young 
women ages 15-44 (including those at elevated risk for and/or living with 
breast cancer) and medical providers. 

 Ogilvy--Marketing firm/Ad Agency Hired to conduct the next phase of our 
campaign activities!!! 



Expanded and Broader Social Media Campaign 

 Focused on breast health, breast cancer risk factors 
(including but not limited to BRCA gene mutation), and 
survivorship among young women.  

 Utilizes the recommendations of the ACBCYW 

 Audiences include: 
 Young women (ages 15-44) at higher than average risk for 

developing breast cancer (e.g. Ashkenazi Jewish and African-
American females); 

 Young breast cancer survivors;  

 Young women of all racial, ethnic, and cultural backgrounds; and  

 Medical providers  

 Anticipated roll-out in Spring 2015 



 

Education and Awareness Campaign 

 Topics may include:  
 breast cancer genetics 

 family history 

 cancer survivorship 

 breast health 

 risk factors 

 risk reduction 

 Topic selection  will be informed by formative research as 
well as input from the ACBCYW.  



Questions? 
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