
Tobacco companies aggressively 
market to LGBTQ+ communities.

Angie P., age 62, and her wife Catharay
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Tobacco companies target members of LGBTQ+ communities with cigarette 
marketing – in stores, magazines, and social media, as well as online and at events.   
Aggressive marketing of their highly addictive products contributed to Angie’s years 

of smoking. She was finally able to quit for good at age 40.

You can quit. 
For free help, call 1-800-QUIT-NOW

Scan for free resources 
to help you quit smoking Developed by the Centers for Disease Control and Prevention




