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Background

The HealthComm KEY database contains summaries of recent journal articles
relating to health communication research and practice.  Additional books, articles,
journals, websites and other sources that may be useful to individuals interested in health
communication are listed here.
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Section 1.
“How to” Guidelines for Planning, Implementing, and Evaluating

Health Communication Interventions

General Guidelines

The AIDS Control and Prevention (AIDSCAP) Project. (1996). How to create an
effective communication project: Using the AIDSCAP strategy to develop successful
behavior change interventions.  Arlington, VA: Family Health International.  [On-line]. 
Available:  http://www.fhi.org/aids/aidscap/aidspubs/handbooks/effcom.html

Andreasen, A. (1995). Marketing social change: Changing behavior to promote health,
social development and the environment.  San Francisco, CA: Jossey-Bass.

Backer, T. E., Rogers, E. M., & Sopory, P. (1992). Designing health communication
campaigns: What works? Newbury Park, CA: Sage Publications, Inc.

Centers for Disease Control and Prevention. (1996). The prevention marketing initiative:
Applying prevention marketing (CDC Order No. D905).  To order call CDC’s National
AIDS Clearinghouse at 1-800-458-5231.

Dignan, M. B., & Carr, P. A.  (1992). Program planning for health education and health
promotion (2nd ed.). Philadelphia, PA: Lea & Febiger.

Green, L., & Kreuter, M. (1991). Health promotion planning: An educational and
environmental approach (2nd ed.).   Mountain View, CA: Mayfield Publishing Co.

National Cancer Institute. (1992). Making health communications program work: A
planner’s guide (NIH Publication  No. 92-1493). Washington, DC:  Author.  [On-line]. 
Available:  http://rex.nci.nih.gov/INTRFCE_GIFS/INFO_PATS_INTR_DOC.htm

Sutton, S. M., Balch, G. I., & Lefebvre, R. C.  (1995).  Strategic questions for consumer-
based health communications.  Public Health Reports, 110, 725-733.

U.S. Department of Health and Human Services. Public Health Service. Agency for Toxic
Substances and Disease Registry. Division of Health Education. A primer on health risk
communication: Principles and practices. [On-line]. Available:
http://atsdr1.atsdr.cdc.gov:8080/HEC/primer.html#PREFACE
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Strategy Development and Audience Segmentation

Albrecht, T. L., & Bryant, C.  (1996).  Advances in segmentation modeling for health 
communication and social marketing campaigns.  Journal of Health Communication, 1,
65-80.

American Demographics Marketing Tools Directory (1998),
tel: 607-273-6343   Fax: 607-273-3196  [On-line].  Available:
http://www.marketingtools.com
E-mail: WebMaster@marketingtools.com

Andreasen, A. R. (1988). Cheap but good marketing research. Homewood, IL: Dow
Jones-Irwin.

Basil, M. D., Basil, D. Z., Maibach, E. W., & Slater, M. D. (1998).  Low fat eating,
dieting, and exercise: A cluster analysis.  Proceedings of the 1997 Innovations in Social
Marketing Conference. [On-line].  Available:  http://www.hc-sc.gc.ca/socialmarketing

Center for Substance Abuse Prevention. (1997). Identifying strategy development.
Technical Assistance Bulletin. [On-line]. Available:
http://www.health.org/pubs/makepub/tab13.htm

Maibach, E., & Parrott, R. L. (Eds.).  (1995). Designing health messages: Approaches
from communication theory and public health practice. Thousand Oaks, CA: Sage
Publications, Inc.

National Cancer Institute.  (1988). Media strategies for smoking control guidelines. 
Washington, DC: Author.

Petty, R. E., & Cacioppo, J. T. (1986). Communication and persuasion: Central and
peripheral routes to attitude change. Springer Series in Social Psychology. New York:
Springer-Verlag.

Slater, M. D. (1996). Theory and method in health audience segmentation.  Journal of
Health Communication, 1, 267-283.

Williams, J. E., & Flora, J. A. (1995).  Health behavior segmentation and campaign
planning to reduce cardiovascular disease risk among hispanics. Health Education
Quarterly, 22 (1), 36-48.
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Conducting Focus Groups

Centers for Disease Control and Prevention. (1994). Listening to your audience: Using
focus groups to plan breast & cervical cancer public education programs. Atlanta, GA: 
Author.

Center for Substance Abuse Prevention. (1994). You can manage focus groups effectively
for maximum impact. Technical Assistance Bulletin. [On-line]. Available:
http://www.health.org/pubs/makepub/tab2.htm

Center for Substance Abuse Prevention. (1994). Conducting focus groups with young
children requires special considerations and techniques. Technical Assistance Bulletin.
[On-line]. Available: http://www.health.org/pubs/makepub/tab11.htm

Debus, M. (1986).  Methodological review: A handbook for excellence in focus group
research. Prepared by Porter Novelli for Academy for Educational Development’s
HEALTHCOM Project.  Write AED at 1255 Twenty-third Street, N.W., Washington, DC
20037.  Phone (202) 862-1900.

Krueger, R. A. (1997).  Developing questions for focus groups. The focus group kit,
Volume 3. Thousand Oaks, CA: Sage Publications, Inc.

Krueger, R. A., &  King, J. A. (1997).   Involving community members in focus groups.
The focus group kit, Volume 5. Thousand Oaks, CA: Sage Publications, Inc.

Krueger, R. A. (1997).  Moderating focus groups. The focus group kit, Volume 4.
Thousand Oaks, CA: Sage Publications, Inc.

Krueger, R. A. (1994).  Focus groups: A practical guide for applied research (2nd ed.).
Thousand Oaks, CA: Sage Publications, Inc.

Merton, R. K., Riske, M., & Kendall, P. L.  (1990). The focused interview : A manual of
problems and procedures (2nd ed.). New York: Free Press.

Morgan, D. L. (1997).  Focus groups as qualitative research (2nd ed.). Thousand Oaks,
CA: Sage Publications, Inc.

Morgan, D., & Krueger, R. A. (Eds.).  (1997).  The focus group kit  (Vols. 1-6) . 
Thousand Oaks, CA: Sage Publications, Inc.

Poland, B. (1995).  Transcription quality as an aspect of rigor in qualitative research.
Qualitative Inquiry, 1 (3), 290-310.

Stewart, D. W., & Shamadasani, P. N. (1990). Focus groups: Theory and practice.
Newbury Park,  CA: Sage Publications, Inc.
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Development and Testing of Messages and Materials

Academy for Educational Development, Johns Hopkins University, & Porter/Novelli (for
National AIDS Information and Education Program, Centers for Disease Control and
Prevention). (1993). A workshop for developing effective educational materials.
Washington, DC: Academy for Educational Development.

Adler, E. (1993). Everyone’s guide to successful publications: How to produce powerful
brochures, newsletters, flyers, and business communications, start to finish. Berkeley, CA:
Peachpit Press.

The AIDS Control and Prevention (AIDSCAP) Project. (1996).  How to conduct
effective pretests: Ensuring meaningful behavior change communication messages and
materials.  Arlington, VA: Family Health International.

Calvert, P. (Ed.). (1996). The communicator’s handbook: Tools, techniques, and
technology (3rd ed.). Gainesville, FL:  Maupin House.

Centers for Disease Control and Prevention. (1994).  Beyond the brochure: Alternative
approaches to effective health communication. Atlanta, GA:  Author.

Center for Substance Abuse Prevention. (1994). Pretesting is essential: You can choose
from various methods. Technical Assistance Bulletin. [On-line]. Available:
http://www.health.org/pubs/makepub/tab6.htm

Center for Substance Abuse Prevention. (1994). Careful concept development paves the
way to effective prevention materials. Technical Assistance Bulletin. [On-line]. Available:
http://www.health.org/pubs/makepub/tab4.htm

Center for Substance Abuse Prevention. (1994). You can avoid common errors as you
develop prevention materials. Technical Assistance Bulletin. [On-line]. Available:
http://www.health.org/pubs/makepub/tab8.htm

Center for Substance Abuse Prevention. (1994). A key step in developing prevention
methods is to obtain expert and gatekeeper reviews. Technical Assistance Bulletin. [On-
line]. Available: http://www.health.org/pubs/makepub/tab9.htm

Center for Substance Abuse Prevention. (1994). You can prepare easy-to-read materials.
Technical Assistance Bulletin. [On-line]. Available:
http://www.health.org/pubs/makepub/tab10.htm
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Center for Substance Abuse Prevention. (1994). You can use communications principles
to create culturally sensitive and effective prevention materials. Technical Assistance
Bulletin. [On-line]. Available: http://www.health.org/pubs/makepub/tab12.htm

Center for Substance Abuse Prevention. (1997). Developing effective materials for
Hispanic/Latino audiences. Technical Assistance Bulletin. [On-line]. Available:
http://www.health.org/pubs/makepub/tab15.htm

Center for Substance Abuse Prevention. (1997). Communicating appropriately with Asian
and Pacific Islander audiences. Technical Assistance Bulletin. [On-line]. Available:
http://www.health.org/pubs/makepub/tab16.htm

Doak, C. C., Doak, L. G. H., & Root, J. H.  (1996). Teaching patients with low literacy
skills  (2nd ed.). Philadelphia, PA: JB Lippincott Co.

Gaston, N., & Daniels, P. (1988). Guidelines:  Writing for adults with limited reading
skills. Washington, DC: U.S. Department of Agriculture, Food and Nutrition Service.

Maibach, E., & Parrott, R. L. (Eds.).  (1995). Designing health messages: Approaches
from communication theory and public health practice. Thousand Oaks, CA: Sage
Publication, Inc.

Matiella, A. C. (Ed.).  (1990). Getting the word out: A practical guide to AIDS materials
development.  Santa Cruz, CA: Network Publications.

Messaris, P.  (1997).  Visual persuasion: The role of images in advertising.  Thousand
Oaks, CA: Sage Publications.

Mucciolo, T., & Mucciolo, R.  (1994).  Purpose, movement, color: A strategy for
effective presentations.  New York: MediaNet.

National Cancer Institute. (1994). Clear and simple: Developing effective print materials
for low-literate readers. Washington, DC:  Author. [Online]. Available:
http://rex.nci.nih.gov/NCI_Pub_Interface/Clear_and_Simple/HOME.HTM

Ratzan, S. C., Payne, J. G., &  Massett, H. A.  (1994).  Effective health message design:
the America responds to AIDS campaign.  American Behavioral Scientist, 38 (2), 294-
309.

Rice, M., & Valdivia, L. (1991). A simple guide for design, use, and evaluation of
education materials.  Health Education Quarterly, 18 (1), 79-85.
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Working with the Media

Center for Substance Abuse Prevention. (1994). You can increase your media coverage.
Technical Assistance Bulletin. [On-line]. Available:
http://www.health.org/pubs/makepub/tab3.htm

Hartman, N.S.  (1993).  The media and you: A basic survival guide.  Atlanta, GA:
National Public Health Information Coalition.  To order call NPHIC at (770) 458-3811
or write NPHIC/2872 Woodcock Blvd.  Suite 303, Duke Building, Atlanta, GA   30341. 
Cost:  $5/copy (or $3 a copy for 100+).

U.S. Department of Health and Human Services, Public Health Service. Prevention
marketing initiative: Media relations. Washington, DC:  Author.  To order call CDC’s
National AIDS Clearinghouse at 1-800-458-5231.

Evaluation

Arkin, E. (1991). Evaluation for risk communicators. In A. Fisher, M. Pavolva, & V.
Covello (Eds.), Evaluation and effective risk communications workshop proceedings.
Washington, DC: U. S. Environmental Protection Agency (Publication No. EPA/6000/9-
90/054, pp. 17-18).

Atkin, C. K., & Freimuth, V. S.  (1989).  Formative evaluation research in campaign
design. In R. E. Rice & C. K. Atkin (Eds.), Public communication campaigns  (2nd ed.,
pp. 131-150).  Beverly Hills, CA: Sage Publications.

Bearden, W., Netemeyer, R., & Mobley, M. (1993).  Handbook of marketing scales:
Multi-item measures for marketing and consumer behavior research.  Newbury Park, CA:
Sage Publications.

Botvin, G. J., & Botvin, E. M. (1992).  Adolescent tobacco, alcohol, and drug abuse:
Prevention strategies, empirical findings, and assessment issues.  Journal of Developmental
Pediatrics, 13 (4): 290-301.  (Review)

Fetterman, D., Kaftarian, S., & Wandersman, A. (Eds.)  (1996).  Empowerment
evaluation: Knowledge and tools for self-assessment and accountability.  Thousand Oaks,
CA: Sage Publications.

Flay, B. R., & Cook, T. D. (1989). Three models for summative evaluation of prevention
campaigns with a mass media component.  In R. E. Rice & C. K. Atkin (Eds.), Public
communication campaigns (2nd ed., pp. 175-196). Newbury Park, CA: Sage Publications.

Flay B. R., Kessler, R. C., & Utts, J. M.  (1991). Evaluating media campaigns.  In S. L.
Coyle, R. F. Boruch, & C. F. Turner (Eds.), Evaluating AIDS prevention programs (pp.
50-82).  Washington, DC: National Academy Press.
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Fritz, R. B.  (1990).  Computer analysis of qualitative data.  NIDA Research Monograph,
98, 59-79.

Hammond, S. L., Freimuth, V. S., & Morrison, W.  (1987).  The gatekeeping funnel: 
Tracking a major PSA campaign from distribution through gatekeepers to target audience.
 Health Education Quarterly, 14, 153-166.

Koepsell, T. D., Martin, D. C.,  Diehr, P. H.,  Psaty, B. M., Wagner, E. H.,  Perrin, E. B.,
& Cheadle, A. (1991).  Data analysis and sample size issues in evaluations of community-
based health promotion and disease prevention programs: A mixed-model analysis of
variance approach.  Journal of Clinical Epidemiology, 44 (7), 701-713.

Lewis, R. K., Paine-Andrews, A., Fawcett, S. B., Francisco, V. T., Richter, K. P., Copple,
B., &  Copple, J. E.  (1996).  Evaluating the effects of a community coalition’s efforts to
reduce illegal sales of alcohol and tobacco products to minors.  Journal of Community
Health, 21 (6), 429-436.

Lowery, S. A., & DeFleur, M. L. (1995).  Milestones in mass communication research:  
Media effects (2nd ed.). White Plains, NY: Longman Inc.

Lum, M. (1991). Benefits to conducting midcourse reviews. In A. Fisher, M. Pavolva, &
V. Covello (Eds.). Evaluation and effective risk communications workshop proceedings. 
Washington, DC: U.S. Environmental Protection Agency (Publication No. EPA/6000/9-
90/054, p. 97).

Muraskin, L. D.  (1993). Understanding evaluation:  The way to better prevention
programs.  Washington, DC: U.S. Department of Education.

Regan, M. J., & Desvousges, W. H. (1990). Communicating environmental risks: A guide
to practical evaluations. Washington, DC: U.S. Environmental Protection Agency
(Publication No. 230-01-91-001, pp.2-3).

Thompson, N. J., & McClintock, H. O.  (1998).  Demonstrating your program's worth: A
primer on evaluation for programs to prevent unintentional injury.  Atlanta, GA: National
Center for Injury Control and Prevention, Centers for Disease Control and Prevention.

Tinker, T., & Silberberg, P. (1997). An evaluation primer on health risk communication
programs and outcomes. Washington, DC: U.S. Department of Health and Human
Services, Public Health Service. [On-line]. Available:
http://atsdr1.atsdr.cdc.gov:8080/HEC/evalprmr.html#toc

Weitzman, E. A.,  & Miles, M. B. (1995).  Computer programs for qualitative data
analysis: A software sourcebook.  Thousand Oaks, CA: Sage Publications.
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Working with Partners/Building Coalitions

Arkin, E. B. (1990).  Opportunities for improving the nation’s health through
collaboration with the mass media.  Public Health Reports, 105 (3), 219-223.

Bibeau, D. L., Howell, K. A., Rife, J. C., & Taylor, M. L.(1996).  The role of a
community coalition in the development of health services for the poor and uninsured.
International Journal of Health Services, 26 (1), 93-110.

Bracht, N., & Gleason, J. (1990).  Strategies and structures for citizen partnerships.  In N.
Bracht (Ed.), Health promotion at the community level (pp.109-124). Newbury Park, CA:
Sage Publications.

Butterfoss, F. D, Goodman, R. M., & Wandersman, A. (1996). Community coalitions for
prevention and health promotion:  Factors predicting satisfaction, participation, and
planning.  Health Education Quarterly, 23 (1), 65-79.

Butterfoss, F. D., Goodman, R. M., & Wandersman, A. (1993).  Community coalitions for
prevention and health promotion.  Health Education Research, 8 (3), 315-330.

Capper,  S. A.,  Duncan, W. J.,  Ginter, P. M.,  Barganier, C.,  Blough, N., & Cleaveland,
P. (1996).  Translating public health research into public health practice:  Outcomes and
characteristics of successful collaborations.  American Journal of Preventive Medicine, 12
(4 Suppl), 67-70.

Chamberlin, R. W.  (1996).  “It takes a whole village”: Working with community
coalitions to promote positive parenting and strengthen families.  Pediatrics, 98 (4 Pt 2),
803-807.

Cheadle, A.,  Beery, W., Wagner, E.,  Fawcett, S.,  Green, L.,  Moss, D.,  Plough, A. 
Wandersman, A., & Woods, I.  (1997).  Conference report:  Community-based health
promotion--state of the art and recommendations for the future.  American Journal of
Preventive Medicine, 13 (4), 240-243.

Cronin, C.  (1994).  Business coalitions on health: their activities and impact.  Joint 
Commission Journal on Quality Improvement, 20 (7), 376-380.

Fawcett, S. B., Lewis,  R. K.,  Paine-Andrews, A., Francisco, V. T.,  Richter, K. P., 
Williams, E. L., & Copple, B.  (1997).  Evaluating community coalitions for prevention of
substance abuse:  The case of Project Freedom.  Health Education and Behavior, 24 (6),
812-828.
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Fisher, E. B., Jr., Auslander, W., Sussman, L.,  Owens, N., & Jackson-Thompson, J.
(1992).  Community organization and health promotion in minority neighborhoods.  In
Proceedings of the NIH workshop on health behavior research in minority populations. 
Ethnicity & Disease, 2, 252-272.

Florin, P., Mitchell, R., & Stevenson, J.  (1993).  Identifying training and technical needs
in community coalitions: a developmental approach.  Health Education Research, 8 (3),
417-432.

Goodman, R., & Wandersman, A.  (1994).  FORECAST: A formative approach to
evaluating community coalitions and community-based initiatives.  Journal of Community
Psychology.  Special issue, 6-25.

Goodman, R. M., Wandersman, A.,  Chinman, M.,  Imm, P., & Morrissey, E.  (1996).  An
ecological assessment of community-based interventions for prevention and health
promotion: approaches to measuring community coalitions.  American Journal of
Community Psychology, 24 (1), 33-61.

Hancock, L., Sanson-Fisher, R. W., Redman, S., Burton, R., Burton, L., Butler, J., Girgis,
A., Gibberd, R., Hensley, M., McClintock, A., Reid, A., Schofield, M., Tripodi, T., &
Walsh, R.  (1997).  Community action for health promotion: A review of methods and
outcomes 1990-1995.  American Journal of Preventive Medicine, 13 (4), 229-239.

Kreuter, M., & Lezin, N.  (1997).  Social Capital: Evaluation implications for community
health promotion.  Prepared for WHO/European Working Group on Evaluating Health
Promotion Approaches and Division of Adult and Community Health, NCCDPHP/Centers
for Disease Control and Prevention.

Kreuter, M., & Lezin, N.  (1998).  Are consortia/collaboratives effective in changing
health status and health systems?  A critical review of the literature.  Prepared for the
Health Resources and Services Administration, Office of Planning, Evaluation and
Legislation (OPEL).

Lee, D., & Lopez L.  (1997).  An invitational workshop on collaboration between quality
improvement organizations and business coalitions.  Joint Commission Journal on Quality
Improvement, 23 (6), 334-341.

Lindsay, G. B., & Edwards, G.  (1988).  Creating effective health coalitions.  Health
Education, 19 (4), 35-36.

Pentz, M. A. (1986).  Community organization and school liaisons: How to get programs
started.  Journal of School Health, 56 (9), 382-388.
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Schlaff, A. L.   (1991).  Boston’s Codman Square community partnership for health
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Sterling, T. D., Fawcett, S. B., & Paine-Andrews, A.  (1995).  Evaluating community
efforts to prevent cardiovascular diseases.  Atlanta, GA: Centers for Disease Control and
Prevention, National Center for Chronic Disease Prevention and Health Promotion.

Wandersman, A., Goodman, R., & Butterfoss, F.  (1997).  Understanding coalitions and
how they operate: An “open systems” organizational framework.  In M. Minkler (Ed.),  
Community organizing & community building for health  (pp. 261-277).  New Brunswick,
NJ: Rutgers University Press.
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Case Studies of Health Communication Interventions
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Fax: 607-273-3196
E-mail: WebMaster@demographics.com

Canada’s Social Marketing Network
Health Canada
Partnerships and Marketing Division
Population Health Directorate, Health Promotion and Programs Branch
Jeanne Mance Building, 10th floor
Tunney's Pasture
Ottawa, Ontario, K1A 1B4
Tel:  (613)954-2402
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