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Without a modern and comprehensive plan for articulating and marketing the value of the environmental health (EH) infrastructure and the benefits of EH service delivery, the field of EH will struggle to obtain and sustain adequate financial, technical and human resources. In an effort to achieve the National Center for Environmental Health’s strategic priority to communicate and market EH services, a plan was developed to research, conceive, promote, and distribute the ideas and services that satisfy environmental health objectives. Significant priority was placed on performing the research necessary to effectively shape, target and evaluate EH marketing messages and activities. A key output of plan will be the creation of EH marketing tool kit for federal, tribal, state and local EH programs. The project’s overall goal will be to improve and sustain the capacity of EH programs to deliver EH services and, thereby, reduce the incidence of environmentally-based illness, injury and death. 
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