Strategy Development Worksheet
               (Adapted from the Obesity Prevention Coordinator’s Social Marketing Guidebook)
Program Goal:  
Potential Audience Segment:  
	Key Decisions
	Formative Research Results
	Strategy Decisions

	Influential secondary audience?
	
	Secondary audience
	

	Potential behavioral recommendations?
	
	Behavior to recommend
	

	What benefits should we promote? (product)
	
	Product (behavior and benefits)
	

	What costs should we lower? (price)
	
	Price (to lower)
	

	What is the competition? What exchange should we offer?
	
	Competition and exchange
	

	Where and when can we reach target segment? (place)
	
	Place: where to reach audience
	

	How can we reach target segment? (promotion)
	
	Promotion:

- Spokesperson

- Interventions
	


