Sanple Evaluation Pan*

The followingplan was used to evaluate a health communicatiorrgrothat had theagl of
significanty increasing the nunber of Latino wonen over 50 who recee a yearly mammogram
The progam was targted to latino women in response to risiimgcidence of breast cancer in
this demogaphic goup. Activities for communicatingnformation were coordinated thrdug
local hedlth clinics.

Communication Objectives

To decrease b$0 percent the number oéino women over 50 who exess fears about
recevinga mammogram

To increase b0 percent the number oétino women over 50 who understand the benefits
of receving a mammogramonce a gar.

Evaluation Objectives and Methods

Formative Evduaion

Measurerent Objecives:

To develop messag addressinfears surroundingreast cancer and mammagns specific
to the targt population.

To test messag addressinfgars surroundingreast cancer and mamnnagns specific to the
target population.

To test the appropriateness of distributmgssags to Latino women over 50 throtngtheir
hedlth dlinic.

Methods:

Conduct focus gpups with members of the tatgpopulation to identiffears about early
detection, breast cancer, and mamraags.

Interview clinicians and helth professionds from thelLatino communityto dderminethe
appropriateness of usitngalth clinics as a communication channel.

After messagdevelopment, conduct a second set of focasms with members of the taty
audence o testthe messags.

Ddlivery/Implementation Evdudion

Measurerent Objecive:

To determine if cooperatingealth clinics have all necessagmponents in place to provide
women with information about mamnragns.

! The information in this sample ewaluation plan is fictitious. The information in it should not be viewed as
factual or cited in other docunents.
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Method:
e Conduct phone interviews with clinic liaisons.
e Assessment of checklists provided to clinics

ExposureReach Evalaion

Measurerent Objecives:

e To monitor thedistribution of méerials throudn thehedlth dlinics.

e To determine if Etino women over 50 visitinthe clinics are receivinthe communication
messags.

Methods:

e |Inventorydistribution points weeklyo assess materials use.

e Instruct clinic staff to ask patients durif@low-up phone calls about the communication
messags.

Effects Evabaion

Measurerent Objecive:
e To deerminethenumbe of Latino women ove 50 cetting mammogams.

Methods:

e Conduct phone interviews with mammaghyscreeningenters to determine the number of
Latino women ove 50 getting mammogams.

Cost/Benefits Evduation

Measurerent Objecives:

* To assess whieer he benefis of breasttancer eayl deecion are geaer than e coss of
providinginformational materials and instruction thrbugealth clinics.

* To danmonstrae future benefits of breast cancer early detection tha affect the families and
communities of individuds in thetarget audience.

Methods:

» Estimde thecosts of providingnformaiond materials and early detection instrudion
throudh hedth dlinics.

* Estimate the benefits of breast cancer edelgction, includingreventinghe exyense of
cancer teatment.

* Cadculate a cosbenetft raio.

e Conduct focus gpups with members of the tatgaudience to exnine the importance of
maintaining hedlth in orde to teke care of family.
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